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Applicant Name, Type, and Contact Information

Applicant Address Phone Email Applicant Type

Applicant 
Information



Contact Name Address Phone Email Contact TypeContact 
Representatives 
(0)



Section Question Response

Station Type Station Type Network Affiliation

Affiliated network CBS

Nielsen DMA Charlottesville

Web Home Page Address www.newsplex.com

Question Response

State the average number of hours of Core Programming per week broadcast by the station on its main program 

stream

4.0

State the average number of hours per week of free over-the-air digital video programming broadcast by the 

station on other than its main program stream

336.0

State the average number of hours per week of Core Programming broadcast by the station on other than its 

main program stream. See 47 C.F.R. Section 73.671:

5.0

Does the Licensee provide information identifying each Core Program aired on its station, including an indication 

of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.673?

Yes

Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional 

programming guideline (applied to free video programming aired on other than the main Yes No program 

stream) did not consist of program episodes that had already aired within the previous seven days either on the 

station's main program stream or on another of the station's free digital program streams?

Yes

Digital Core 
Programming

Children's 
Television 
Information



Digital Core Program (1 

of 19) Response

Program Title Lucky Dog

Origination Network

Days/Times Program 

Regularly Scheduled

Saturdays 7a

Total times aired at 

regularly scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions 

for other than Breaking 

News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

Animal trainer Brandon McMillan's second home is the neighborhood animal shelter, where his 

mission is to rescue hard-to-love and untrained dogs. At McMillan's training facility known as the 

Lucky Dog Ranch, he embraces the difficult task of turning frightened pooches into perfect pets. 

McMillan's ultimate triumph is seeing a lucky family adopt an even luckier dog, making each 

episode an adoption story that warms the heart.

Does the Licensee 

identify the program by 

displaying throughout the 

program the symbol E/I?

Yes

Digital Core 

Program (2 of 19) Response

Program Title Dr. Chris Pet Vet

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 7:30am

Total times aired 

at regularly 

scheduled time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Digital Core 
Programs(19)



Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

Chronicling the adventures of Dr. Chris Brown, DR. CHRIS PET VET allows viewers unique insight into 

the life of one of the world's busiest vets and the animals to which he devotes his days to caring and 

treating. For those animals that require specialist services, Dr. Chris calls on his good friend and 

colleague Dr. Lisa Chimes, who works at a small animal specialist hospital. Each episode delivers not 

only a carefully crafted mix of human and animal interest stories, but also features a variety of animals 

that undergo elective procedures as part of long-term treatments involving the most intricate and 

technologically advanced surgery.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (3 of 

19) Response

Program Title Recipe Rehab

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 8am

Total times 

aired at 

regularly 

scheduled time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years



Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

Each week, host Evette Rios helps American families update a high-calorie family recipe. First, two chefs 

Face Off in a head-to-head competition to give the recipes a low-calorie twist. After making each 

rehabbed recipe in their own kitchen, the family chooses their new favorite. This recipe makeover 

challenge promotes the use of healthy, wholesome ingredients demonstrating that healthy food choices 

can have positive effects on our quality of life. Most recently, Rios served as a field correspondent and 

roving reporter for "The Chew," and was named by Latina Magazine as one of the 60 reasons to "Love 

Being Latina." Rios was co-host and designer for "Freestyle" and "In A Fix

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (4 of 

19) Response

Program Title Jamie Oliver's 15 Minute Meals

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 8:30am

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Best known for his Emmy Award-winning television program, "Jamie Oliver's Food Revolution," Oliver is one 

of the world's favorite celebrity chefs who aspires to teach the world to cook. Oliver's core belief is that 

simply cooking for oneself using fresh ingredients is the easiest way to maintain a balanced diet, and to this 

goal, he has perfected a delicious collection of healthy recipes that can be prepared in no time. The dishes 

Oliver cooks in his new show, 15 MINUTE MEALS, are fast, fun and most of all flavorful. In his signature 

and entertaining style, Oliver makes these meals for viewers in real time, offering hints, tricks and lots of 

nutritional info along the way. JAMIE OLIVER'S 15 MINUTE MEALS will inspire cooks of all ages and levels 

to try new things and get in the kitchen to create something magical

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core Program (5 of 19) Response

Program Title Eco Company (19.3 for 19.2)

Origination Syndicated

Days/Times Program Regularly Scheduled Saturday 8:30a

Total times aired at regularly scheduled time 13

Total times aired

Number of Preemptions 0

Number of Preemptions for other than Breaking News

Number of Preemptions Rescheduled

Length of Program 30 mins

Age of Target Child Audience 9 years to 16 years

Describe the educational and informational objective of 

the program and how it meets the definition of Core 

Programming.

The show, hosted by a diverse group of teens, explores the 

importance of "living green" and understanding how our actions 

impact the planet.

Does the Licensee identify the program by displaying 

throughout the program the symbol E/I?

Yes

Digital Core Program 

(6 of 19) Response

Program Title Into the Wild (19.3 for 19.2)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturday 7:30am

Total times aired at 

regularly scheduled 

time

13

Total times aired



Number of 

Preemptions

0

Number of 

Preemptions for other 

than Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and 

how it meets the 

definition of Core 

Programming.

Join Jack Hanna as he explores the wild world around us. Into the Wild is a weekly half hour 

educational show. Jack brings the affective aspect to wildlife education, engaging the emotional 

appeal of wild animals and the conservation message to encourage the audience to an active 

interest in preserving wildlife. Combining data-oriented scientific information with concern for the 

conservation status of wildlife and the environment enforces the educational value and impact of 

the program.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol E

/I?

Yes

Digital Core Program (7 of 19) Response

Program Title Animal Exploration (19.3 for 19.2)

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Saturday 7am

Total times aired at regularly 

scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions for other 

than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

Each week Jarod looks at exotic and domestic animals from his own unique 

prespective. Every week Jarod travels to zoos and aquariums to explore animals that 

fit a particular theme, whether it's the need for speed or animal heroes- there is 

always something amazing happening.

Does the Licensee identify the 

program by displaying throughout 

the program the symbol E/I?

Yes



Digital Core Program (8 of 19) Response

Program Title Pets.TV I (19.3 for 19.2)

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Saturday 9am

Total times aired at regularly scheduled 

time

13

Total times aired

Number of Preemptions 0

Number of Preemptions for other than 

Breaking News

Number of Preemptions Rescheduled

Length of Program 30 mins

Age of Target Child Audience 9 years to 14 years

Describe the educational and 

informational objective of the program 

and how it meets the definition of Core 

Programming.

Pets.TV is an educational series for children that informs them about how to 

care for and understand animals. PETS.TV celebrates the pets we love and the 

people who love them pet news, pet care, pet health and pet lifestyles.

Does the Licensee identify the program 

by displaying throughout the program the 

symbol E/I?

Yes

Digital Core Program (9 of 19) Response

Program Title Animal Atlas I (19.3 for 19.2)

Origination Syndicated

Days/Times Program Regularly Scheduled Saturday 8am

Total times aired at regularly scheduled time 13

Total times aired

Number of Preemptions 0

Number of Preemptions for other than Breaking News

Number of Preemptions Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and informational objective of 

the program and how it meets the definition of Core 

Programming.

Learning about animals has never been more fun as we take you 

on an incredible and wildly entertaining adventure through the 

animal world!

Does the Licensee identify the program by displaying 

throughout the program the symbol E/I?

Yes

Digital Core Program 

(10 of 19) Response

Program Title Laura McKenzie's Traveler (19.3 for 19.2)



Origination Syndicated

Days/Times Program 

Regularly Scheduled

Sunday 7am

Total times aired at 

regularly scheduled 

time

4

Total times aired 4

Number of 

Preemptions

9

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

LAURA McKENZIE'S TRAVELER is an invaluable addition to the core programming element of all 

broadcast networks. This in-depth, high definition travel show offers entertaining, safe, educational 

and informational programming appropriate for general audiences of all ages, targeting children 13- 

16. Through the use of on-site stand-ups, voice over monologues, environmental b-roll and pop-up 

'Travel Tips,' Laura McKenzie's Traveler provides an educational journey to significant destinations 

around the world.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol E

/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program Laura McKenzie's Traveler (19.3 for 19.2)

List date and time rescheduled 5/18/14 8:30am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-05-18

Episode #

Reason for Preemption Other

Digital Preemption Programs #2

Questions Response

Title of Program Laura McKenzie's Traveler (19.3 for 19.2)



List date and time rescheduled 5/11/14 8:30am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-05-11

Episode #

Reason for Preemption Other

Digital Preemption Programs #3

Questions Response

Title of Program Laura McKenzie's Traveler (19.3 for 19.2)

List date and time rescheduled 6/15/14 8:30am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-06-15

Episode #

Reason for Preemption Other

Digital Preemption Programs #4

Questions Response

Title of Program Laura McKenzie's Traveler (19.3 for 19.2)

List date and time rescheduled 5/4/14 8:30am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-05-04

Episode #

Reason for Preemption Other

Digital Preemption Programs #5

Questions Response

Title of Program Laura McKenzie's Traveler (19.3 for 19.2)

List date and time rescheduled 6/22/14 8:30am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-06-22

Episode #

Reason for Preemption Other

Digital Preemption Programs #6

Questions Response



Title of Program Laura McKenzie's Traveler (19.3 for 19.2)

List date and time rescheduled 5/25/14 8:30am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-05-25

Episode #

Reason for Preemption Other

Digital Preemption Programs #7

Questions Response

Title of Program Laura McKenzie's Traveler (19.3 for 19.2)

List date and time rescheduled 6/8/14 8:30am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-06-08

Episode #

Reason for Preemption Other

Digital Preemption Programs #8

Questions Response

Title of Program Laura McKenzie's Traveler (19.3 for 19.2)

List date and time rescheduled 6/1/14 8:30am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-06-01

Episode #

Reason for Preemption Other

Digital Preemption Programs #9

Questions Response

Title of Program Laura McKenzie's Traveler (19.3 for 19.2)

List date and time rescheduled 6/29/14 8:30am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-06-29

Episode #

Reason for Preemption Other

Digital Core Program (11 of 19) Response



Program Title Coolest Places (19.3 for 19.2)

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Sunday 8am

Total times aired at regularly 

scheduled time

13

Total times aired 11

Number of Preemptions 0

Number of Preemptions for other 

than Breaking News

Number of Preemptions Rescheduled 1

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

From jaw-dopping works of nature to the most amazing creations of humankind. We 

discover each location's history and culture and learn why it deserves to be called 

one of the coolest places on Earth. Each week we visit three unique locations 

around the world.

Does the Licensee identify the 

program by displaying throughout the 

program the symbol E/I?

Yes

Digital Core Program (12 of 

19) Response

Program Title All In with Laila Ali

Origination Network

Days/Times Program 

Regularly Scheduled

Saturday 11am

Total times aired at regularly 

scheduled time

13

Total times aired 13

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core 

Programming.

Laila Ali scours the globe to track down the world's most compelling stories, profiling 

inspirational people, showcasing groundbreaking achievements and extraordinary stories. 

Exploring the world of sports, culture, travel and adventure, All In with Laila Ali steps off the 

beaten track into uncharted territory inspiring audiences to go all in on their dreams.



Does the Licensee identify 

the program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core 

Program (13 of 

19) Response

Program Title Game Changers with Kevin Frazier

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sunday 8am

Total times aired 

at regularly 

scheduled time

3

Total times aired 13

Number of 

Preemptions

10

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

10

Length of Program 30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Celebrating athletes and fans who give back to their communities making life better for so many, 

GAME CHANGERS, hosted by "omg! Insider's" Kevin Frazier, highlights professional athletes who use 

their public image to make positive changes in the lives of fans in need. Young reporters seek their 

stories from the field, and bring back journalistic gold to the GAME CHANGERS studios to culminate in 

heartfelt reflection and insight from the host. Whether on or off the field, GAME CHANGERS takes an 

inspirational look at how sports positively impact individuals and the communities they serve.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program Game Changers with Kevin Frazier

List date and time rescheduled 5/24/14 11:30am



Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-05-25

Episode #

Reason for Preemption Other

Digital Preemption Programs #2

Questions Response

Title of Program Game Changers with Kevin Frazier

List date and time rescheduled 6/14/14 11:30am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-06-15

Episode #

Reason for Preemption Other

Digital Preemption Programs #3

Questions Response

Title of Program Game Changers with Kevin Frazier

List date and time rescheduled 4/26/14 11:30am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-04-27

Episode #

Reason for Preemption Other

Digital Preemption Programs #4

Questions Response

Title of Program Game Changers with Kevin Frazier

List date and time rescheduled 5/10/14 11:30am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-05-11

Episode #

Reason for Preemption Other

Digital Preemption Programs #5

Questions Response

Title of Program Game Changers with Kevin Frazier



List date and time rescheduled 6/28/14 11:30am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-06-29

Episode #

Reason for Preemption Other

Digital Preemption Programs #6

Questions Response

Title of Program Game Changers with Kevin Frazier

List date and time rescheduled 5/17/14 11:30am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-05-18

Episode #

Reason for Preemption Other

Digital Preemption Programs #7

Questions Response

Title of Program Game Changers with Kevin Frazier

List date and time rescheduled 6/21/14 11:30am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-06-22

Episode #

Reason for Preemption Other

Digital Preemption Programs #8

Questions Response

Title of Program Game Changers with Kevin Frazier

List date and time rescheduled 5/31/14 11:30am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-06-01

Episode #

Reason for Preemption Other

Digital Preemption Programs #9

Questions Response



Title of Program Game Changers with Kevin Frazier

List date and time rescheduled 6/7/14 11:30am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-06-08

Episode #

Reason for Preemption Other

Digital Preemption Programs #10

Questions Response

Title of Program Game Changers with Kevin Frazier

List date and time rescheduled 5/3/14 11:30am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-05-04

Episode #

Reason for Preemption Other

Digital Core Program (14 of 

19) Response

Program Title Real Life 101

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Sunday 7:30am

Total times aired at regularly 

scheduled time

13

Total times aired 12

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets 

the definition of Core 

Programming.

Real Life 101 introduces you to real people doing real jobs. From doctors, lawyers and 

veterinarians to career counselors, drug counselors, Lipizzaner stallion trainers and special 

effects wizards, Real Life 101 takes you "on the job" so you can see for yourself why these 

professionals love what they do. Learn about jobs you might not know even existed!

Does the Licensee identify 

the program by displaying 

throughout the program the 

symbol E/I?

Yes



Digital Core Program 

(15 of 19) Response

Program Title Wild America

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Sunday 7a

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for other 

than Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

6 years to 11 years

Describe the 

educational and 

informational objective 

of the program and 

how it meets the 

definition of Core 

Programming.

Join Jack Hanna as he explores the wild world around us. Into the Wild is a weekly half hour 

educational show. Jack brings the affective aspect to wildlife education, engaging the emotional 

appeal of wild animals and the conservation message to encourage the audience to an active 

interest in preserving wildlife. Combining data-oriented scientific information with concern for the 

conservation status of wildlife and the environment enforces the educational value and impact of 

the program.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol E

/I?

Yes

Digital Core Program 

(16 of 19) Response

Program Title Raw Travel (19.3 for 19.2)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Sunday 8:30am

Total times aired at 

regularly scheduled time

4

Total times aired 13

Number of Preemptions 9



Number of Preemptions 

for other than Breaking 

News

Number of Preemptions 

Rescheduled

9

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

Raw Travel is a new kind of travel series, showcasing the rapidly growing wave of socially and 

environmentally conscious traveler, while celebrating the self-discovery that authentic travel and 

experience among other cultures can bring. In each one-hour show you'll see a lot! The show 

incorporates eco-tourism, voluntourism (traveling volunteers), adventure sports, underground 

music and culture, food, tradition and much more.

Does the Licensee 

identify the program by 

displaying throughout the 

program the symbol E/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program Raw Travel (19.3 for 19.2)

List date and time rescheduled 6/29/14 5:30am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-06-29

Episode #

Reason for Preemption Other

Digital Preemption Programs #2

Questions Response

Title of Program Raw Travel (19.3 for 19.2)

List date and time rescheduled 6/8/14 5:30am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-06-08

Episode #

Reason for Preemption Other

Digital Preemption Programs #3

Questions Response

Title of Program Raw Travel (19.3 for 19.2)

List date and time rescheduled 6/1/14 5:30am



Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-06-01

Episode #

Reason for Preemption Other

Digital Preemption Programs #4

Questions Response

Title of Program Raw Travel (19.3 for 19.2)

List date and time rescheduled 6/15/14 5:30am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-06-15

Episode #

Reason for Preemption Other

Digital Preemption Programs #5

Questions Response

Title of Program Raw Travel (19.3 for 19.2)

List date and time rescheduled 5/4/14 5:30am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-05-04

Episode #

Reason for Preemption Other

Digital Preemption Programs #6

Questions Response

Title of Program Raw Travel (19.3 for 19.2)

List date and time rescheduled 6/22/14 5:30am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-06-22

Episode #

Reason for Preemption Other

Digital Preemption Programs #7

Questions Response

Title of Program Raw Travel (19.3 for 19.2)



List date and time rescheduled 5/25/14 5:30am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-05-25

Episode #

Reason for Preemption Other

Digital Preemption Programs #8

Questions Response

Title of Program Raw Travel (19.3 for 19.2)

List date and time rescheduled 5/18/14 5:30am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-05-18

Episode #

Reason for Preemption Other

Digital Preemption Programs #9

Questions Response

Title of Program Raw Travel (19.3 for 19.2)

List date and time rescheduled 5/11/14 5:30am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-05-11

Episode #

Reason for Preemption Other

Digital Core Program (17 of 19) Response

Program Title Real Winning Edge (19.3 for 19.2)

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Saturdays 12:30p

Total times aired at regularly 

scheduled time

12

Total times aired 12

Number of Preemptions 1

Number of Preemptions for other 

than Breaking News

Number of Preemptions 

Rescheduled

0



Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

The Winning Edge delivers to our nation's youth the kind of entertainment value they 

enjoy watching, while promoting a value system that enforces a strong source of 

purpose and worthiness. This 13 week television series includes three profiles of 

young achievers per 30 minute episode.

Does the Licensee identify the 

program by displaying throughout 

the program the symbol E/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program Real Winning Edge (19.3 for 19.2)

List date and time rescheduled

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-05-17

Episode #

Reason for Preemption Sports

Digital Core 

Program (18 

of 19) Response

Program Title Sports Stars of Tomorrow

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 12pm

Total times 

aired at 

regularly 

scheduled 

time

3

Total times 

aired

13

Number of 

Preemptions

10

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

10



Length of 

Program

30 mins

Age of Target 

Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

SPORTS STARS OF TOMORROW is a weekly "magazine" series that showcases up-and-coming young 

athletes whose talent and hard work are making them winners. Each episode includes a variety of news 

features that highlight the featured athletes' success in sports, as well as the hard work that's gotten them 

that far. Family members and coaches are introduced, too, allowing viewers to get a better idea of the many 

people involved in each athlete's achievement. Although the show focses on the players' athletic prowess -- 

and the awards and scholarships they've received because of their talents -- it also presents these young 

athletes as regular kids, many of whom spend their time volunteering, tutoring children with learning 

disabilities, and even being elected prom queen.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program Sports Stars of Tomorrow

List date and time rescheduled 5/17/14 9:30am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-05-17

Episode #

Reason for Preemption Other

Digital Preemption Programs #2

Questions Response

Title of Program Sports Stars of Tomorrow

List date and time rescheduled 6/14/14 9:30am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-06-14

Episode #

Reason for Preemption Other

Digital Preemption Programs #3



Questions Response

Title of Program Sports Stars of Tomorrow

List date and time rescheduled 5/10/14 9:30am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-05-10

Episode #

Reason for Preemption Other

Digital Preemption Programs #4

Questions Response

Title of Program Sports Stars of Tomorrow

List date and time rescheduled 5/24/14 9:30am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-05-24

Episode #

Reason for Preemption Other

Digital Preemption Programs #5

Questions Response

Title of Program Sports Stars of Tomorrow

List date and time rescheduled 6/7/14 9:30am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-06-07

Episode #

Reason for Preemption Other

Digital Preemption Programs #6

Questions Response

Title of Program Sports Stars of Tomorrow

List date and time rescheduled 5/3/14 9:30am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-05-03

Episode #

Reason for Preemption Other



Digital Preemption Programs #7

Questions Response

Title of Program Sports Stars of Tomorrow

List date and time rescheduled 6/21/14 9:30am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-06-21

Episode #

Reason for Preemption Other

Digital Preemption Programs #8

Questions Response

Title of Program Sports Stars of Tomorrow

List date and time rescheduled 6/28/14 9:30am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-06-28

Episode #

Reason for Preemption Sports

Digital Preemption Programs #9

Questions Response

Title of Program Sports Stars of Tomorrow

List date and time rescheduled 4/26/14 9:30am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-04-26

Episode #

Reason for Preemption Other

Digital Preemption Programs #10

Questions Response

Title of Program Sports Stars of Tomorrow

List date and time rescheduled 5/31/14 9:30am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-05-31

Episode #

Reason for Preemption Other



Digital Core Program (19 of 19) Response

Program Title Family Style with Chef Jeff for 19.3

Origination Syndicated

Days/Times Program Regularly Scheduled Sunday 11:30am

Total times aired at regularly scheduled time 13

Total times aired

Number of Preemptions 0

Number of Preemptions for other than Breaking News

Number of Preemptions Rescheduled

Length of Program 30 mins

Age of Target Child Audience 9 years to 16 years

Describe the educational and informational objective of the 

program and how it meets the definition of Core 

Programming.

A new show that demonstrates how good choices in the 

kitchen can lead to a life changing experience for the whole 

family.

Does the Licensee identify the program by displaying 

throughout the program the symbol E/I?

Yes



Non-Core 
Educational and 
Informational 
Programming (0)



Sponsored Core 
Programming (0)



Question Response

Does the Licensee publicize the existence and location of the station's Children's Television 

Programming Reports (FCC 398) as required by 47 C.F.R. Section 73.3526(e)(11)(iii)?

Yes

Name of children's programming liaison Jennifer Parrish

Address 999 2nd Street SE

City Charlottesville

State VA

Zip 22902-6172

Telephone Number 434-220-7541

Email Address jenni.

parrish@newsplex.

com

Include any other comments or information you want the Commission to consider in evaluating your 

compliance with the Children's Television Act (or use this space for supplemental explanations). This 

may include information on any other noncore educational and informational programming that you 

aired this quarter or plan to air during the next quarter, or any existing or proposed non-broadcast 

efforts that will enhance the educational and informational value of such programming to children. See 

47 C.F.R. Section 73.671, NOTES 2 and 3.

Liaison Contact



Other Matters (1 of 19) Response

Program Title Lucky Dog

Origination Network

Days/Times Program 

Regularly Scheduled

SATURDAY 7AM

Total times aired at 

regularly scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

Animal trainer Brandon McMillan's second home is the neighborhood animal shelter, where his 

mission is to rescue hard-to-love and untrained dogs. At McMillan's training facility known as the 

Lucky Dog Ranch, he embraces the difficult task of turning frightened pooches into perfect pets. 

McMillan's ultimate triumph is seeing a lucky family adopt an even luckier dog, making each 

episode an adoption story that warms the heart.

Other Matters (2 

of 19) Response

Program Title Dr. Chris Pet Vet

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY 7:30AM

Total times aired 

at regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

Chronicling the adventures of Dr. Chris Brown, DR. CHRIS PET VET allows viewers unique insight into 

the life of one of the world's busiest vets and the animals to which he devotes his days to caring and 

treating. For those animals that require specialist services, Dr. Chris calls on his good friend and 

colleague Dr. Lisa Chimes, who works at a small animal specialist hospital. Each episode delivers not 

only a carefully crafted mix of human and animal interest stories, but also features a variety of animals 

that undergo elective procedures as part of long-term treatments involving the most intricate and 

technologically advanced surgery.

Other Matters (3 

of 19) Response

Program Title Recipe Rehab

Origination Network

Other Matters (19)



Days/Times 

Program 

Regularly 

Scheduled

SATURDAY 8AM

Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

Each week, host Evette Rios helps American families update a high-calorie family recipe. First, two chefs 

Face Off in a head-to-head competition to give the recipes a low-calorie twist. After making each 

rehabbed recipe in their own kitchen, the family chooses their new favorite. This recipe makeover 

challenge promotes the use of healthy, wholesome ingredients demonstrating that healthy food choices 

can have positive effects on our quality of life. Most recently, Rios served as a field correspondent and 

roving reporter for "The Chew," and was named by Latina Magazine as one of the 60 reasons to "Love 

Being Latina." Rios was co-host and designer for "Freestyle" and "In A Fix

Other Matters 

(4 of 19) Response

Program Title Jamie Oliver

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY 8:30AM

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

3 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Best known for his Emmy Award-winning television program, "Jamie Oliver's Food Revolution," Oliver is one 

of the world's favorite celebrity chefs who aspires to teach the world to cook. Oliver's core belief is that 

simply cooking for oneself using fresh ingredients is the easiest way to maintain a balanced diet, and to this 

goal, he has perfected a delicious collection of healthy recipes that can be prepared in no time. The dishes 

Oliver cooks in his new show, 15 MINUTE MEALS, are fast, fun and most of all flavorful. In his signature 

and entertaining style, Oliver makes these meals for viewers in real time, offering hints, tricks and lots of 

nutritional info along the way. JAMIE OLIVER'S 15 MINUTE MEALS will inspire cooks of all ages and levels 

to try new things and get in the kitchen to create something magical



Other Matters (5 of 

19) Response

Program Title Laura McKenize Traveler for 19.3

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Sunday 10:30am

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core Programming.

LAURA McKENZIE'S TRAVELER is an invaluable addition to the core programming element of all 

broadcast networks. This in-depth, high definition travel show offers entertaining, safe, educational 

and informational programming appropriate for general audiences of all ages, targeting children 13- 

16. Through the use of on-site stand-ups, voice over monologues, environmental b-roll and pop-up 

'Travel Tips,' Laura McKenzie's Traveler provides an educational journey to significant destinations 

around the world.

Other Matters (6 of 19) Response

Program Title Raw Travels for 19.3

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Sunday 8:30am

Total times aired at 

regularly scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

Raw Travel is a new kind of travel series, showcasing the rapidly growing wave of socially and 

environmentally conscious traveler, while celebrating the self-discovery that authentic travel and 

experience among other cultures can bring. In each one-hour show you'll see a lot! The show 

incorporates eco-tourism, voluntourism (traveling volunteers), adventure sports, underground 

music and culture, food, tradition and much more.

Other Matters (7 

of 19) Response

Program Title Game Changer with Kevin Frazier

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sunday 8am

Total times aired 

at regularly 

scheduled time

13

Length of Program 30 mins



Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Celebrating athletes and fans who give back to their communities making life better for so many, 

GAME CHANGERS, hosted by "omg! Insider's" Kevin Frazier, highlights professional athletes who use 

their public image to make positive changes in the lives of fans in need. Young reporters seek their 

stories from the field, and bring back journalistic gold to the GAME CHANGERS studios to culminate in 

heartfelt reflection and insight from the host. Whether on or off the field, GAME CHANGERS takes an 

inspirational look at how sports positively impact individuals and the communities they serve.

Other Matters (8 of 19) Response

Program Title Real Life 101

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Sunday 7:30am

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience 

from

13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core 

Programming.

Real Life 101 introduces you to real people doing real jobs. From doctors, lawyers and 

veterinarians to career counselors, drug counselors, Lipizzaner stallion trainers and special 

effects wizards, Real Life 101 takes you "on the job" so you can see for yourself why these 

professionals love what they do. Learn about jobs you might not know even existed!

Other Matters (9 of 19) Response

Program Title Pets.TV Primary for 19.3

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Saturday 9am

Total times aired at regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child Audience from 9 years to 14 years

Describe the educational and 

informational objective of the program 

and how it meets the definition of Core 

Programming.

Pets.TV is an educational series for children that informs them about how to 

care for and understand animals. PETS.TV celebrates the pets we love and the 

people who love them pet news, pet care, pet health and pet lifestyles.

Other Matters (10 of 

19) Response

Program Title Into the Wild for 19.3

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturday 7:30am



Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and 

how it meets the 

definition of Core 

Programming.

Join Jack Hanna as he explores the wild world around us. Into the Wild is a weekly half hour 

educational show. Jack brings the affective aspect to wildlife education, engaging the emotional 

appeal of wild animals and the conservation message to encourage the audience to an active 

interest in preserving wildlife. Combining data-oriented scientific information with concern for the 

conservation status of wildlife and the environment enforces the educational value and impact of 

the program.

Other Matters (11 of 19) Response

Program Title Animal Exploration for 19.3

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Saturday 7am

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

Each week Jarod looks at exotic and domestic animals from his own unique 

prespective. Every week Jarod travels to zoos and aquariums to explore animals that 

fit a particular theme, whether it's the need for speed or animal heroes- there is 

always something amazing happening.

Other Matters (12 of 

19) Response

Program Title All In with Laila Ali

Origination Network

Days/Times Program 

Regularly Scheduled

Saturdays 11am

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

6 years to 11 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core Programming.

Host Laila Ali scours the globe to track down the world's most compelling and inspiring stories about 

athletes like Pat Farmer, who is attempting what is considered the "greatest run in history," 

traversing 13,000 miles in 14 countries, and Olympic skier Lindsay Vonn who overcame her worst 

fear to win a gold medal. Ali, an athlete and champion of health and fitness, is the youngest 

daughter of Veronica Porsche Anderson and the legendary boxer Muhammad Ali, and is an 

accomplished host, author and mentor.

Other Matters (13 of 19) Response



Program Title Animal Atlas (19.3)

Origination Syndicated

Days/Times Program Regularly Scheduled Saturday 8am

Total times aired at regularly scheduled time 13

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years

Describe the educational and informational objective of 

the program and how it meets the definition of Core 

Programming.

Learning about animals has never been more fun as we take you 

on an incredible and wildly entertaining adventure through the 

animal world!

Other Matters (14 of 19) Response

Program Title Coolest Places (19.3)

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Sunday 8am

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

From jaw-dopping works of nature to the most amazing creations of humankind. We 

discover each location's history and culture and learn why it deserves to be called 

one of the coolest places on Earth. Each week we visit three unique locations 

around the world.

Other Matters (15 of 

19) Response

Program Title Wild America

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Sunday 7a

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

6 years to 11 years

Describe the 

educational and 

informational objective 

of the program and 

how it meets the 

definition of Core 

Programming.

Join Jack Hanna as he explores the wild world around us. Into the Wild is a weekly half hour 

educational show. Jack brings the affective aspect to wildlife education, engaging the emotional 

appeal of wild animals and the conservation message to encourage the audience to an active 

interest in preserving wildlife. Combining data-oriented scientific information with concern for the 

conservation status of wildlife and the environment enforces the educational value and impact of 

the program.

Other Matters (16 of 19) Response

Program Title Eco Company (19.3 for 19.2)



Origination Syndicated

Days/Times Program Regularly Scheduled Saturdays 8:30am

Total times aired at regularly scheduled time 13

Length of Program 30 mins

Age of Target Child Audience from 9 years to 16 years

Describe the educational and informational objective of 

the program and how it meets the definition of Core 

Programming.

The show, hosted by a diverse group of teens, explores the 

importance of "living green" and understanding how our actions 

impact the planet.

Other Matters 

(17 of 19) Response

Program Title Sports Stars of Tomorrow

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 12p

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of Target 

Child 

Audience from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

SPORTS STARS OF TOMORROW is a weekly "magazine" series that showcases up-and-coming young 

athletes whose talent and hard work are making them winners. Each episode includes a variety of news 

features that highlight the featured athletes' success in sports, as well as the hard work that's gotten them 

that far. Family members and coaches are introduced, too, allowing viewers to get a better idea of the many 

people involved in each athlete's achievement. Although the show focses on the players' athletic prowess -- 

and the awards and scholarships they've received because of their talents -- it also presents these young 

athletes as regular kids, many of whom spend their time volunteering, tutoring children with learning 

disabilities, and even being elected prom queen.

Other Matters (18 of 19) Response

Program Title Real Winning Edge

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Saturdays 12:30p

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years



Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

The Winning Edge delivers to our nation's youth the kind of entertainment value they 

enjoy watching, while promoting a value system that enforces a strong source of 

purpose and worthiness. This 13 week television series includes three profiles of 

young achievers per 30 minute episode.

Other Matters (19 of 19) Response

Program Title Family Style with Chef Jeff

Origination Syndicated

Days/Times Program Regularly Scheduled Sundays 11:30am

Total times aired at regularly scheduled time 13

Length of Program 30 mins

Age of Target Child Audience from 9 years to 16 years

Describe the educational and informational objective of the 

program and how it meets the definition of Core 

Programming.

A new show that demonstrates how good choices in the 

kitchen can lead to a life changing experience for the whole 

family.



Question Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an 

officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or 

appointed official who is authorized to sign on behalf of the party filing the Children's Television Programming; 

or (b) an attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23(a), who is 

authorized to represent the party filing the Children's Television Programming, and who further certifies that he 

or she has read the document; that to the best of his or her knowledge, information,and belief there is good 

ground to support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND 

FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage 

requirements. Failure to meet the construction or coverage requirements will result in automatic cancellation of 

the Authorization. Consult appropriate FCC regulations to determine the construction or coverage 

requirements that apply to the type of Authorization requested in this application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE BY 

FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, §1001) AND/OR REVOCATION OF ANY STATION 

AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title 47, §503).

I certify that this application includes all required and relevant attachments.

I declare, under penalty of perjury, that I am an authorized representative of the above-named applicant for the 

Authorization(s) specified above.

Gray 

Television 

Licensee, 

LLC

Certification



No Attachments.Attachments
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