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Section Question Response

Station Type Station Type Network Affiliation

Affiliated network CBS/FOX/Antenna

Nielsen DMA Salisbury

Web Home Page Address www.wboc.com

Question Response

State the average number of hours of Core Programming per week broadcast by the station on its main program 

stream

3.0

State the average number of hours per week of free over-the-air digital video programming broadcast by the 

station on other than its main program stream

336.0

State the average number of hours per week of Core Programming broadcast by the station on other than its 

main program stream. See 47 C.F.R. Section 73.671:

7.0

Does the Licensee provide information identifying each Core Program aired on its station, including an indication 

of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.673?

Yes

Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional 

programming guideline (applied to free video programming aired on other than the main Yes No program 

stream) did not consist of program episodes that had already aired within the previous seven days either on the 

station's main program stream or on another of the station's free digital program streams?

Yes

Digital Core 
Programming

Children's 
Television 
Information



Digital Core 

Program (1 

of 22) Response

Program Title Lucky Dog (Digital WBOC)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday 10-1030a

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Animal trainer Brandon McMillan operates a training facility known as the Lucky Dog Ranch, where his 

mission is to rescue hard-to-love and untrained dogs and find them homes. The show focuses on exercising 

responsibility and on developing a sense of appreciation for life and animals. Life lessons are an integral 

part of the overarching theme of rescuing these animals from death and providing a second chance for life. 

Following McMillan's investigations into how to retrain these animals to make them welcome members in 

the homes of families is both educational and inspirational - encouraging this demographic to become 

sensitive to our own and others' behavior and teaching how we as individuals can make a difference. This 

program is specifically designed to further the educational and informational needs of children, has 

educating and informing children as a significant purpose, and otherwise meets the definition of Core 

Programming as specified in the Commission's rules.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 
Programs(22)



Digital Core 

Program (2 

of 22) Response

Program Title Dr Chris Pet Vet (Digital WBOC)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday 10:30-11a

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Chronicling the adventures of Dr. Chris Brown, DR. CHRIS PET VET allows viewers unique insight into the 

life of one of the world's busiest vets and the animals that he treats. For those animals that require specialist 

services, Dr. Chris calls on his good friend and colleague Dr. Lisa Chimes, who works at a small animal 

specialist hospital. The show usually consists of three segments, following the doctor as he treats various 

animals that are in trouble and offering the viewer opportunities to understand the challenges a veterinarian 

daily faces. The series focuses on how the doctor investigates the individual problem and tries to develop 

solutions that on the surface would seem confounding to the viewer. As such the show not only offers a 

view into careers in and responsibility for taking care of pets, but also into problem solving strategies and 

behaviors. This program is specifically designed to further the educational and informational needs of 

children, has educating and informing children as a significant purpose, and otherwise meets the definition 

of Core Programming as specified in the Commission's rules.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (3 

of 22) Response



Program Title Recipe Rehab (Digital WBOC)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday 11-11:30a (11:30-12p on 9/27)

Total times 

aired at 

regularly 

scheduled 

time

12

Total times 

aired

13

Number of 

Preemptions

1

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

1

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Each week, host Evette Rios, recently a field correspondent and roving reporter for "The Chew," helps 

American families modify and update a high-calorie family recipe. First, two chefs face off in a head-to-head 

competition to give the recipes a nutritious low-calorie twist. After making each rehabbed recipe in its own 

kitchen, the family chooses its new favorite. This recipe makeover challenge teaches viewers about the 

nutritional value of different foods, promotes the use of healthy, wholesome ingredients, and demonstrates 

that healthy food choices can have positive effects on viewers' quality of life. This program is specifically 

designed to further the educational and informational needs of children, has educating and informing 

children as a significant purpose, and otherwise meets the definition of Core Programming as specified in 

the Commission's rules.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program Recipe Rehab (Digital WBOC)

List date and time rescheduled 8-17 1:30PM



Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted

Episode # 8-30/8520R

Reason for Preemption Sports

Digital Core 

Program (4 

of 22) Response

Program Title Jamie Oliver's 15 Minute Meals (Digital WBOC)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday 11:30a - 12p

Total times 

aired at 

regularly 

scheduled 

time

11

Total times 

aired

12

Number of 

Preemptions

1

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

1

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Best known for his Emmy Award-winning television program, "Jamie Oliver's Food Revolution," Oliver is one 

of the world's favorite celebrity chefs who aspires to teach the world to cook. Oliver's core belief is that 

simply cooking for oneself using fresh ingredients is the easiest way to maintain a balanced diet, and to this 

goal, he has perfected a delicious collection of healthy recipes that can be prepared in 15 minutes. The 

show encourages young viewers to replicate the recipes and to develop healthy lifestyles through healthy 

cooking. The program also fosters viewers' appreciation for different kinds of foods and cultures from 

around the world. This program is specifically designed to further the educational and informational needs of 

children, has educating and informing children as a significant purpose, and otherwise meets the definition 

of Core Programming as specified in the Commission's rules.



Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program Jamie Oliver's 15 Minute Meals (Digital 

WBOC)

List date and time rescheduled 8-17 2PM

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and 

time?

Yes

Date Preempted

Episode # 8-30/4923R

Reason for Preemption Sports

Digital Core 

Program (5 

of 22) Response

Program Title All In with Laila Ali (Digital WBOC)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sunday 7-7:30a

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins



Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

ALL IN, hosted by Laila Ali, scours the globe to track down compelling stories, profiling inspirational people, 

groundbreaking achievements and extraordinary lifestyles. Using a magazine format, the program focuses 

on the achievements of individuals, who, whether through sports, culture, travel or adventure, follow their 

dreams. The program illustrates for viewers important life lessons: the rewards of developing a passion for 

some subject or discipline, the importance of setting goals and the value of not giving up. The show not only 

encourages a positive sense of commitment to one's goals but also the idea that hard work can achieve 

very positive results. This program is specifically designed to further the educational and informational 

needs of children, has educating and informing children as a significant purpose, and otherwise meets the 

definition of Core Programming as specified in the Commission's rules.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (6 

of 22) Response

Program Title Game Changers with Kevin Frazier (Digital WBOC)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sunday 7:30-8a

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins



Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

GAME CHANGERS, hosted by "omg! Insider's" Kevin Frazier, highlights professional athletes who use their 

notoriety and success to make positive changes in the lives of people in need. The program offers a very 

positive opportunity to view sports figures in activities that reflect the ideas of good sportsmanship and civic 

mindedness. Profiled celebrities range from players who have set up charities for youngsters around the 

world to those who have put together foundations that support various initiatives in their own communities 

where they were raised as part of an effort to "give back." The show provides valuable lessons on the true 

meaning of sportsmanship and responsibility to society of those who have achieved great success. This 

program is specifically designed to further the educational and informational needs of children, has 

educating and informing children as a significant purpose, and otherwise meets the definition of Core 

Programming as specified in the Commission's rules.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core Program 

(7 of 22) Response

Program Title Animal Atlas (Digital EBOC-DT2)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturday 7-7:30a

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for other 

than Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

8 years to 12 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core Programming.

Animal Atlas takes viewers on a weekly adventure to meet wildlife around the world. Each episode 

introduces viewers to a species from some of the most obscure locations, and educates them on 

ways animals adapt to their changing habitat. This program is specifically designed to further the 

educational and informational needs of children, has educating and informing children as a 

significant purpose, and otherwise meets the definition of Core Programming as specified in the 

Commission's rules.



Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol E

/I?

Yes

Digital Core 

Program (8 of 

22) Response

Program Title Family Style with Chef Jeff (Digital EBOC-DT2)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturday 7:30-8a

Total times 

aired at 

regularly 

scheduled time

11

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

Family Style with Chef Jeff is an educational and informative half-hour, E/I series that teaches viewers 

how making the right choices in the kitchen can lead to life-changing experiences for the entire family. 

Each episode features interesting and valuable health and nutrition information as viewers also learn how 

to cook healthier versions of some of our favorite dishes. Family Style use structural components to help 

young viewers retain and reflect on important and current health-related information. The series also 

features nutrition quizzes, health tips, and Chef Jeff's own positive reinforcement. The goal of the series is 

to help young viewers make well-informed choices about their eating habits, nutrition, and health.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes



Digital Core 

Program (9 of 22) Response

Program Title Animal Rescue (Digital EBOC-DT2)

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Saturday 8-8:30a

Total times aired 

at regularly 

scheduled time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Pursuant to the Children's Television Act of 1990, "ANIMAL RESCUE" will satisfy the FCC Children's 

Programming requirement and can be classified as either core or non-core programming. "ANIMAL 

RESCUE" serves the educational and informational needs of children 13 to 16 years of age with its 

program content, including safety tips and informational about various animals and their habitats. The 

programs also show real life in-the-field experiences of professional and ordinary people taking care 

of, treating and helping various animals, as well as exhibiting good social responsibility

Does the Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (10 of 

22) Response

Program Title Animal Exploration (Digital EBOC-DT2)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturday 8:30-9a



Total times aired 

at regularly 

scheduled time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

Animal Exploration with Jarod Miller is a half-hour live action television program designed to meet the 

educational and informational needs of children. Each week Jarod visits zoos and aquariums to explore 

animals that fit a particular theme, whether it's the need for speed or animal heroes - there's always 

something amazing happening. It is the mission of this program to inspire viewers, children and adults 

alike, to preserve the innate human instance to explore. Each episode is designed to reveal to children 

the world around them in a way that identifies positive role models and pro-social values within an 

environmentally responsible universe.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (11 of 22) Response

Program Title Animal Adventures (Digital EBOC-DT2)

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Saturday 9-9:30a

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News



Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Jack Hanna's Animal Adventures is a half - hour live action television program designed to meet the 

educational and informational needs of children. In each episode the cameras follow Jack as he 

spends time with nature's creatures across the continents. Jack talks with people that are 

knowledgeable about each animal and habitat, teaching as he goes. Each episode is designed to 

reveal to children the world around them in a way that presents positive role models and pro-social 

values within an environmentally responsible universe.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core 

Program (12 of 22) Response

Program Title Into the Wild (Digital EBOC-DT2)

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Saturday 9:30-10a

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

This series is based around Jack traveling the world with his friends and family, taking the viewer to 

his favorite destinations and introducing them to new and amazing creatures each week. Throughout 

Jack's travels he raises awareness of different cultures, geography and spectacular animals and 

animal facts, while teaching children the importance of stewardship of our environment through his 

documented donations to conservation efforts worldwide. The episodic content will certainly further 

the educational, information needs of children 13-16.



Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core 

Program (13 of 22) Response

Program Title The Real Winning Edge (Digital EBOC-DT2)

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Saturday 12-12:30p

Total times aired at 

regularly scheduled 

time

12

Total times aired 12

Number of 

Preemptions

1

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

THE REAL WINNING EDGE serves the educational and informational needs of children 13-16 years 

of age and under with its program content, including ways to help preserve the environment and with 

practical application useful in everyday life. The show also provides informative segments on 

recycling and various academic activities and science and research techniques, allowing children to 

play their own part in environmental activities both at home and at school. The weekly series also 

promotes children's writing and creative skills.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program The Real Winning Edge (Digital EBOC-

DT2)

List date and time rescheduled n/a



Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and 

time?

No

Date Preempted 0603-09-27

Episode #

Reason for Preemption Sports

Digital Core Program (14 

of 22) Response

Program Title Sports Stars of Tomorrow (EBOC-DT2)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturday 12:30-1p

Total times aired at 

regularly scheduled time

8

Total times aired 11

Number of Preemptions 5

Number of Preemptions 

for other than Breaking 

News

Number of Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

Sports Stars of Tomorrow profiles college and high school talent in sports and provides an in-

depth look at the hard work and dedication it takes to achieve their goals. Their program is 

specifically designed to further the educational and informational needs of children, has 

educating and informing children as a significant purpose and otherwise meets the definition of 

Core Programming as specified in the Commission's rules.

Does the Licensee 

identify the program by 

displaying throughout the 

program the symbol E/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program Sports Stars of Tomorrow (EBOC-DT2)

List date and time rescheduled n/a

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 0901-09-06

Episode #



Reason for Preemption Sports

Digital Preemption Programs #2

Questions Response

Title of Program Sports Stars of Tomorrow (EBOC-DT2)

List date and time rescheduled n/a

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 0902-09-13

Episode #

Reason for Preemption Sports

Digital Preemption Programs #3

Questions Response

Title of Program Sports Stars of Tomorrow (EBOC-DT2)

List date and time rescheduled n/a

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 0904-09-27

Episode #

Reason for Preemption Sports

Digital Preemption Programs #4

Questions Response

Title of Program Sports Stars of Tomorrow (EBOC-DT2)

List date and time rescheduled n/a

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 0851-08-23

Episode #

Reason for Preemption Sports

Digital Preemption Programs #5

Questions Response

Title of Program Sports Stars of Tomorrow (EBOC-DT2)

List date and time rescheduled n/a

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 0903-09-20



Episode #

Reason for Preemption Sports

Digital Core Program 

(15 of 22) Response

Program Title Animal Rescue Classics (Digital GBOC-DT3)

Origination Network

Days/Times Program 

Regularly Scheduled

Saturday 10-10:30a

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for other 

than Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and 

how it meets the 

definition of Core 

Programming.

"Animal Rescue Classics" is a weekly half-hour reality series showcasing spectacular rescues of 

all types of animals. The series focuses on the dedicated people around the world who help sick, 

injured or abused animals. The program also instructs children on the proper care of animals and 

provides safety tips on how to care for all kinds of creatures in the animal kingdom. The show is 

aimed at children and families who want to learn about animal treatment, care and protection.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol E

/I?

Yes

Digital Core Program 

(16 of 22) Response

Program Title Animal Rescue Classics 2 (Digital GBOC-DT3)

Origination Network

Days/Times Program 

Regularly Scheduled

Saturday 10:30-11a

Total times aired at 

regularly scheduled 

time

13

Total times aired



Number of 

Preemptions

0

Number of 

Preemptions for other 

than Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and 

how it meets the 

definition of Core 

Programming.

"Animal Rescue Classics" is a weekly half-hour reality series showcasing spectacular rescues of 

all types of animals. The series focuses on the dedicated people around the world who help sick, 

injured or abused animals. The program also instructs children on the proper care of animals and 

provides safety tips on how to care for all kinds of creatures in the animal kingdom. The show is 

aimed at children and families who want to learn about animal treatment, care and protection.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol E

/I?

Yes

Digital Core 

Program (17 

of 22) Response

Program Title Swap TV (Digital GBOC-DT3)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday 11-11:30a

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled



Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"Swap TV" is a weekly half-hour television series about two teenagers from different backgrounds 

"swapping" lives for a weekend. The series meets the educational and informational objectives of the FCC's 

Children's Programming requirements for children ages 13-16. The programs explore the opposite lives of 

the participating youngsters as they learn about different cultures and family settings. Young viewers are 

exposed to the special interests of the "swapping" youngsters and what adjustments they make to a 

different life situation. The program teaches tolerance of various races, creeds and backgrounds while 

exposing an appreciation to someone else's way of life. Each episode is informative, entertaining and 

promotes good social values and respect. "Swap TV" is closed-captioned for the hearing impaired and 

displays the "E/I" icon throughout the broadcast.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (18 

of 22) Response

Program Title Swap TV 2 (Digital GBOC-DT3)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday 11:30a-12p

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins



Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"Swap TV" is a weekly half-hour television series about two teenagers from different backgrounds 

"swapping" lives for a weekend. The series meets the educational and informational objectives of the FCC's 

Children's Programming requirements for children ages 13-16. The programs explore the opposite lives of 

the participating youngsters as they learn about different cultures and family settings. Young viewers are 

exposed to the special interests of the "swapping" youngsters and what adjustments they make to a 

different life situation. The program teaches tolerance of various races, creeds and backgrounds while 

exposing an appreciation to someone else's way of life. Each episode is informative, entertaining and 

promotes good social values and respect. "Swap TV" is closed-captioned for the hearing impaired and 

displays the "E/I" icon throughout the broadcast.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (19 of 

22) Response

Program Title Word Travels (Digital GBOC-DT3)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday 12p-1230p

Total times aired 

at regularly 

scheduled time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years



Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

"Word Travels" is a TV series that follows freelance journalist Robin Esrock and national travel 

columnist Julia Dimon as they battle deadlines, jetlag, culture shock - and each other - to file the best 

travel stories possible. While travelling to exotic locations and writing about enlightening experiences 

may sound like an adventurous occupation, the life of a travel writer is not always as glamorous as it 

seems. Filmed in 36 countries across six continents, each half-hour episode reveals the real story of 

professional travel journalism - the truth behind the byline, and reinvents the way travel shows are 

currently presented.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (20 of 

22) Response

Program Title Word Travels (Digital GBOC-DT3)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday 12:30-1p

Total times aired 

at regularly 

scheduled time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

"Word Travels" is a TV series that follows freelance journalist Robin Esrock and national travel 

columnist Julia Dimon as they battle deadlines, jetlag, culture shock - and each other - to file the best 

travel stories possible. While travelling to exotic locations and writing about enlightening experiences 

may sound like an adventurous occupation, the life of a travel writer is not always as glamorous as it 

seems. Filmed in 36 countries across six continents, each half-hour episode reveals the real story of 

professional travel journalism - the truth behind the byline, and reinvents the way travel shows are 

currently presented.



Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (21 of 22) Response

Program Title Henry Ford's Innovation Nation (Digital WBOC)

Origination Network

Days/Times 

Program Regularly 

Scheduled

Saturday 11-11:30a

Total times aired 

at regularly 

scheduled time

1

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

INNOVATION NATION, hosted by Mo Rocca of CBS SUNDAY MORNING, will be a weekly 

celebration of the inventor's spirit - from historic scientific pioneers throughout past centuries to the 

forward-looking visionaries of today. Each episode tells the dramatic stories behind the world's 

greatest inventions - and the perseverance, passion and price required to bring them to life. Featuring 

the "what if it never happened," "the innovation by accident" and a strong focus on "junior geniuses" 

who are changing the face of technology, this series will appeal to young viewers and their families.

Does the Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (22 

of 22) Response

Program Title State to State (Digital EBOC-DT2)



Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturday 7:30-8a

Total times 

aired at 

regularly 

scheduled 

time

2

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Americans are famously terrible about geography. The last Roper Geographic Literacy Poll (2006) showed 

only half of young Americans could identity New York State on a map. Less than that could find Ohio. 

Perhaps part of the problem was that there was no television program that entertained while educating 

about the nation's states. There is now. State to State from Bellum Entertainment blends maps, history, and 

facts with eye-catching visuals and clever narratives that move quickly through some of the very interesting 

geography in our diverse country. The Keys, St. Louis, Colorado, and Caves episode covers details of the 

Florida Keys, St. Louis, MO, the Colorado River and Mammoth Cave in a single half hour program. It brings 

in facts and information when they are interesting --for example, the 'Kentucky cave wars' during the birth of 

Mammoth tourism. The contrast between different parts of America is fascinating. The target audience of 13-

16 year-olds might not be good at geography polls, but no one is immune to the lure of the Florida Keys 

shown by State to State. And when the camera zooms in from the planet view, through the US view, to the 

blue-green ocean

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes



Non-Core 

Educational and 

Informational 

Programming (1 of 2) Response

Program Title Dog Tales (Digital EBOC-DT2)

Origination Syndicated

Days/Times Program 

Regularly Scheduled:

Saturday 5:30-6a

Total times aired at 

regularly scheduled 

time:

13

Number of 

Preemptions

0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core Programming.

"Dog Tales" serves the educational and informational needs of children 13-16 years of age with its 

program content, including dog safety and care tips, as well as lessons on the responsibility of 

owning a dog. The show also provides informative segments on various dog breeds and showcases 

various veterinary experts explaining different issues affecting canines. The weekly series also 

includes recommended reading lists about dogs, and promotes children's writing and creative skills 

with essay and art contests. This program is specifically designed to further the educational and 

informational needs of children, has educating and informing children as a signification purpose, 

and otherwise meets the definition of Core Programming as specified in the Commission's rules.

Does the program 

have educating and 

informing children 

ages 16 and under as 

a significant purpose?

Yes

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol E

/I?

Yes

Does the Licensee 

provide information 

regarding the 

program, including an 

indication of the 

target child audience, 

to publishers of 

program guides 

consistent with 47 C.

F.R. Section 73.673?

Yes

Date and Time Aired:

Questions Response

Non-Core Educational and Informational 

Programming (2 of 2) Response

Program Title Laura McKenzies Traveler (Digital EBOC-DT2)

Non-Core 
Educational and 
Informational 
Programming (2)



Origination Syndicated

Days/Times Program Regularly Scheduled: Saturday 6-6:30a

Total times aired at regularly scheduled time: 13

Number of Preemptions

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and informational 

objective of the program and how it meets 

the definition of Core Programming.

This in-depth travel show offers entertaining, safe, educational and 

informational programming. Through the use of on-site stand-ups, voice 

over monologues, environmental b-roll and pop-up "Travel Tips", Laura 

Mckenzie's Traveler provides an educational journey to significant 

destinations around the world.

Does the program have educating and 

informing children ages 16 and under as a 

significant purpose?

Yes

Does the Licensee identify the program by 

displaying throughout the program the 

symbol E/I?

Yes

Does the Licensee provide information 

regarding the program, including an 

indication of the target child audience, to 

publishers of program guides consistent with 

47 C.F.R. Section 73.673?

Yes

Date and Time Aired:

Questions Response



Sponsored Core 
Programming (0)



Question Response

Does the Licensee publicize the existence and location of the station's Children's Television 

Programming Reports (FCC 398) as required by 47 C.F.R. Section 73.3526(e)(11)(iii)?

Yes

Name of children's programming liaison Matthew G Ziolkowski

Address 1729 N Salisbury Blvd

City Salisbury

State MD

Zip 21801

Telephone Number 443 880 9063

Email Address mziolkowski@wboc.

com

Include any other comments or information you want the Commission to consider in evaluating 

your compliance with the Children's Television Act (or use this space for supplemental 

explanations). This may include information on any other noncore educational and informational 

programming that you aired this quarter or plan to air during the next quarter, or any existing or 

proposed non-broadcast efforts that will enhance the educational and informational value of such 

programming to children. See 47 C.F.R. Section 73.671, NOTES 2 and 3.

Answered "yes" to 

questions 7b and 7c 

because there is no 

longer an analog 

signal at either 

WBOC, GBOC Dt3 or 

EBOC DT2 stations.

Liaison Contact



Other 

Matters (1 of 

20) Response

Program Title Lucky Dog (Digital WBOC)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday 10-10:30a

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Animal trainer Brandon McMillan operates a training facility known as the Lucky Dog Ranch, where his 

mission is to rescue hard-to-love and untrained dogs and find them homes. The show focuses on exercising 

responsibility and on developing a sense of appreciation for life and animals. Life lessons are an integral 

part of the overarching theme of rescuing these animals from death and providing a second chance for life. 

Following McMillan's investigations into how to retrain these animals to make them welcome members in 

the homes of families is both educational and inspirational - encouraging this demographic to become 

sensitive to our own and others' behavior and teaching how we as individuals can make a difference. This 

program is specifically designed to further the educational and informational needs of children, has 

educating and informing children as a significant purpose, and otherwise meets the definition of Core 

Programming as specified in the Commission's rules.

Other 

Matters (2 of 

20) Response

Program Title Dr Chris Pet Vet (Digital WBOC)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday 10:30-11a

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Other Matters (20)



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Chronicling the adventures of Dr. Chris Brown, DR. CHRIS PET VET allows viewers unique insight into the 

life of one of the world's busiest vets and the animals that he treats. For those animals that require specialist 

services, Dr. Chris calls on his good friend and colleague Dr. Lisa Chimes, who works at a small animal 

specialist hospital. The show usually consists of three segments, following the doctor as he treats various 

animals that are in trouble and offering the viewer opportunities to understand the challenges a veterinarian 

daily faces. The series focuses on how the doctor investigates the individual problem and tries to develop 

solutions that on the surface would seem confounding to the viewer. As such the show not only offers a view 

into careers in and responsibility for taking care of pets, but also into problem solving strategies and 

behaviors. This program is specifically designed to further the educational and informational needs of 

children, has educating and informing children as a significant purpose, and otherwise meets the definition 

of Core Programming as specified in the Commission's rules.

Other 

Matters (3 of 

20) Response

Program Title Recipe Rehab (Digital WBOC)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday 11:30a-12p

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Each week, host Evette Rios, recently a field correspondent and roving reporter for "The Chew," helps 

American families modify and update a high-calorie family recipe. First, two chefs face off in a head-to-head 

competition to give the recipes a nutritious low-calorie twist. After making each rehabbed recipe in its own 

kitchen, the family chooses its new favorite. This recipe makeover challenge teaches viewers about the 

nutritional value of different foods, promotes the use of healthy, wholesome ingredients, and demonstrates 

that healthy food choices can have positive effects on viewers' quality of life. This program is specifically 

designed to further the educational and informational needs of children, has educating and informing 

children as a significant purpose, and otherwise meets the definition of Core Programming as specified in 

the Commission's rules.

Other Matters (4 

of 20) Response

Program Title Henry Ford's Innovation Nation (Digital WBOC)

Origination Network

Days/Times 

Program Regularly 

Scheduled

Saturday 11a-11:30a

Total times aired 

at regularly 

scheduled time

13

Length of Program 30 mins



Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

INNOVATION NATION, hosted by Mo Rocca of CBS SUNDAY MORNING, will be a weekly 

celebration of the inventor's spirit - from historic scientific pioneers throughout past centuries to the 

forward-looking visionaries of today. Each episode tells the dramatic stories behind the world's 

greatest inventions - and the perseverance, passion and price required to bring them to life. Featuring 

the "what if it never happened," "the innovation by accident" and a strong focus on "junior geniuses" 

who are changing the face of technology, this series will appeal to young viewers and their families.

Other 

Matters (5 of 

20) Response

Program Title All In with Laila Ali (Digital WBOC)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sunday 7-7:30a

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

ALL IN, hosted by Laila Ali, scours the globe to track down compelling stories, profiling inspirational people, 

groundbreaking achievements and extraordinary lifestyles. Using a magazine format, the program focuses 

on the achievements of individuals, who, whether through sports, culture, travel or adventure, follow their 

dreams. The program illustrates for viewers important life lessons: the rewards of developing a passion for 

some subject or discipline, the importance of setting goals and the value of not giving up. The show not only 

encourages a positive sense of commitment to one's goals but also the idea that hard work can achieve 

very positive results. This program is specifically designed to further the educational and informational 

needs of children, has educating and informing children as a significant purpose, and otherwise meets the 

definition of Core Programming as specified in the Commission's rules.

Other 

Matters (6 of 

20) Response

Program Title Game Changes with Kevin Frazier (Digital WBOC)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sunday 7:30-8a



Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

GAME CHANGERS, hosted by "omg! Insider's" Kevin Frazier, highlights professional athletes who use their 

notoriety and success to make positive changes in the lives of people in need. The program offers a very 

positive opportunity to view sports figures in activities that reflect the ideas of good sportsmanship and civic 

mindedness. Profiled celebrities range from players who have set up charities for youngsters around the 

world to those who have put together foundations that support various initiatives in their own communities 

where they were raised as part of an effort to "give back." The show provides valuable lessons on the true 

meaning of sportsmanship and responsibility to society of those who have achieved great success. This 

program is specifically designed to further the educational and informational needs of children, has 

educating and informing children as a significant purpose, and otherwise meets the definition of Core 

Programming as specified in the Commission's rules.

Other Matters (7 of 

20) Response

Program Title Animal Atlas (Digital EBOC-DT2)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturday 7-7:30a

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

8 years to 12 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition of 

Core Programming.

Animal Atlas takes viewers on a weekly adventure to meet wildlife around the world. Each episode 

introduces viewers to a species from some of the most obscure locations, and educates them on 

ways animals adapt to their changing habitat. This program is specifically designed to further the 

educational and informational needs of children, has educating and informing children as a 

significant purpose, and otherwise meets the definition of Core Programming as specified in the 

Commission's rules.

Other 

Matters (8 of 

20) Response

Program Title State to State (Digital EBOC-DT2)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturday 7:30-8a



Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Americans are famously terrible about geography. The last Roper Geographic Literacy Poll (2006) showed 

only half of young Americans could identity New York State on a map. Less than that could find Ohio. 

Perhaps part of the problem was that there was no television program that entertained while educating 

about the nation's states. There is now. State to State from Bellum Entertainment blends maps, history, and 

facts with eye-catching visuals and clever narratives that move quickly through some of the very interesting 

geography in our diverse country. The Keys, St. Louis, Colorado, and Caves episode covers details of the 

Florida Keys, St. Louis, MO, the Colorado River and Mammoth Cave in a single half hour program. It brings 

in facts and information when they are interesting --for example, the 'Kentucky cave wars' during the birth of 

Mammoth tourism. The contrast between different parts of America is fascinating. The target audience of 13-

16 year-olds might not be good at geography polls, but no one is immune to the lure of the Florida Keys 

shown by State to State. And when the camera zooms in from the planet view, through the US view, to the 

blue-green ocean surrounding the Keys, viewers get information that the Roper pollsters would appreciate

Other Matters (9 

of 20) Response

Program Title Animal Rescue (Digital EBOC-DT2)

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Saturday 8-8:30a

Total times aired 

at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target 

Child Audience 

from

9 years to 11 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Pursuant to the Children's Television Act of 1990, "ANIMAL RESCUE" will satisfy the FCC Children's 

Programming requirement and can be classified as either core or non-core programming. "ANIMAL 

RESCUE" serves the educational and informational needs of children 13 to 16 years of age with its 

program content, including safety tips and informational about various animals and their habitats. The 

programs also show real life in-the-field experiences of professional and ordinary people taking care 

of, treating and helping various animals, as well as exhibiting good social responsibility

Other Matters 

(10 of 20) Response

Program Title Animal Exploration (Digital EBOC-DT2)

Origination Syndicated



Days/Times 

Program 

Regularly 

Scheduled

Saturday 8:30-9a

Total times aired 

at regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

Animal Exploration with Jarod Miller is a half-hour live action television program designed to meet the 

educational and informational needs of children. Each week Jarod visits zoos and aquariums to explore 

animals that fit a particular theme, whether it's the need for speed or animal heroes - there's always 

something amazing happening. It is the mission of this program to inspire viewers, children and adults 

alike, to preserve the innate human instance to explore. Each episode is designed to reveal to children 

the world around them in a way that identifies positive role models and pro-social values within an 

environmentally responsible universe.

Other Matters (11 of 

20) Response

Program Title Animal Adventures (Digital EBOC-DT2)

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Saturday 9-9:30a

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Jack Hanna's Animal Adventures is a half - hour live action television program designed to meet the 

educational and informational needs of children. In each episode the cameras follow Jack as he 

spends time with nature's creatures across the continents. Jack talks with people that are 

knowledgeable about each animal and habitat, teaching as he goes. Each episode is designed to 

reveal to children the world around them in a way that presents positive role models and pro-social 

values within an environmentally responsible universe.

Other Matters (12 

of 20) Response

Program Title Into the Wild (Digital EBOC-DT2)

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Saturday 9:30-10a



Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

This series is based around Jack traveling the world with his friends and family, taking the viewer to 

his favorite destinations and introducing them to new and amazing creatures each week. Throughout 

Jack's travels he raises awareness of different cultures, geography and spectacular animals and 

animal facts, while teaching children the importance of stewardship of our environment through his 

documented donations to conservation efforts worldwide. The episodic content will certainly further 

the educational, information needs of children 13-16.

Other Matters (13 of 

20) Response

Program Title The Real Winning Edge (Digital EBOC-DT2)

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Saturday 12-12:30p

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

THE REAL WINNING EDGE serves the educational and informational needs of children 13-16 years 

of age and under with its program content, including ways to help preserve the environment and with 

practical application useful in everyday life. The show also provides informative segments on 

recycling and various academic activities and science and research techniques, allowing children to 

play their own part in environmental activities both at home and at school. The weekly series also 

promotes children's writing and creative skills.

Other Matters (14 of 20) Response

Program Title Sports Stars of Tomorrow (Digital EBOC-DT2)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturday 12:30-1p

Total times aired at 

regularly scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years



Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

Sports Stars of Tomorrow profiles college and high school talent in sports and provides an in-

depth look at the hard work and dedication it takes to achieve their goals. Their program is 

specifically designed to further the educational and informational needs of children, has 

educating and informing children as a significant purpose and otherwise meets the definition of 

Core Programming as specified in the Commission's rules.

Other Matters (15 of 

20) Response

Program Title Animal Atlas (Digital GBOC-DT3)

Origination Network

Days/Times Program 

Regularly Scheduled

Saturday 10-10:30a

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition of 

Core Programming.

Animal Atlas takes viewers on a weekly adventure to meet wildlife around the world. Each episode 

introduces viewers to a species from some of the most obscure locations, and educates them on 

ways animals adapt to their changing habitat. This program is specifically designed to further the 

educational and informational needs of children, has educating and informing children as a 

significant purpose, and otherwise meets the definition of Core Programming as specified in the 

Commission's rules.

Other Matters (16 of 

20) Response

Program Title Animal Atlas 2 (Digital GBOC-DT3)

Origination Network

Days/Times Program 

Regularly Scheduled

Saturday 10:30-11a

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition of 

Core Programming.

Animal Atlas takes viewers on a weekly adventure to meet wildlife around the world. Each episode 

introduces viewers to a species from some of the most obscure locations, and educates them on 

ways animals adapt to their changing habitat. This program is specifically designed to further the 

educational and informational needs of children, has educating and informing children as a 

significant purpose, and otherwise meets the definition of Core Programming as specified in the 

Commission's rules.

Other 

Matters (17 

of 20) Response

Program Title Coolest Places (Digital GBOC-DT3)



Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday 11-11:30a

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"The Coolest Places on Earth" is an exploration of cities (both modern and ancient), natural wonders, and 

cultural history, heavy with engaging content, fast-paced editing, and the accessible, conversational 

narration we have come to expect from Bellum Entertainment. The series' tone, information, and rich factual 

content reaches and serves the target 13-16-year-olds with a style that informs, supports, and encourages 

the kind of engaged thinking that have emerged from the Common Core State Standards. These standards, 

now adopted by 45 states and the District of Columbia recognize the importance of engaging, relevant 

information about the world young people live in. This series' episode also touches key points in the 

National Geography standards. Each program features a minimum of three different locations, each 

separate geographically and historically. In the reviewed episode, which covered more than six locations, 

including contemporary New Zealand, historical Savannah, Georgia, and Sassi di Matera, Italy. The range 

of context in the episode's highlights is focused and diverse, allowing fascinating history and culture-pirates, 

ghosts, caves, and ice hotels in the reviewed episode--and striking contemporary visuals that put the 

information in context. For 13-16-year-olds, this matches neatly with the National Geography Standards 

(Geography for Life). The standards want to equip young people with knowledge, perspectives and 

information to engage in "Earth's diverse cultures and natural environments." This program does that nicely 

while supplying stories to hold the mind of the viewer. The "coolest places on earth" are defined by history 

and culture, not just by the striking visuals that accompany every segment. Beyond

Other Matters (18 of 

20) Response

Program Title On the Spot (Digital GBOC-DT3)

Origination Network

Days/Times 

Program Regularly 

Scheduled

Saturday 11:30a-12p

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Information is the beginning of knowledge creation and the episodes in On The Spot manage to 

deliver a great deal of information very quickly in an interesting way. Mainly, the show is entertaining 

and it is not hard to imagine that this program and the popcorn nature of its fast moving content 

would be equally appealing to adults. The mood, tone, and open quality of the program makes 

viewing it as much fun as watching a good game show. But it moves faster than a game show-

perfect for young viewers in the mid-21st Century.



Other Matters (19 of 20) Response

Program Title Family Style (Digital GBOC-DT3)

Origination Network

Days/Times Program Regularly 

Scheduled

Saturday 12p-12:30p

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience 

from

13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

In both tone and content, Family Style with Chef Jeff leaves target audience viewers 

with critical information about health and health literacy and models for food preparers, 

food preparation, and the food itself. It is an episode that proves a cooking program can 

be a genuine asset for education and information.

Other Matters (20 of 

20) Response

Program Title Animal Atlas 3 (Digital GBOC-DT3)

Origination Network

Days/Times Program 

Regularly Scheduled

Saturday 12:30-1p

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition of 

Core Programming.

Animal Atlas takes viewers on a weekly adventure to meet wildlife around the world. Each episode 

introduces viewers to a species from some of the most obscure locations, and educates them on 

ways animals adapt to their changing habitat. This program is specifically designed to further the 

educational and informational needs of children, has educating and informing children as a 

significant purpose, and otherwise meets the definition of Core Programming as specified in the 

Commission's rules.



Question Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an 

officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or appointed 

official who is authorized to sign on behalf of the party filing the Children's Television Programming; or (b) an 

attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23(a), who is authorized to 

represent the party filing the Children's Television Programming, and who further certifies that he or she has 

read the document; that to the best of his or her knowledge, information,and belief there is good ground to 

support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND 

FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage 

requirements. Failure to meet the construction or coverage requirements will result in automatic cancellation of 

the Authorization. Consult appropriate FCC regulations to determine the construction or coverage requirements 

that apply to the type of Authorization requested in this application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE BY 

FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, §1001) AND/OR REVOCATION OF ANY STATION 

AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title 47, §503).

I certify that this application includes all required and relevant attachments.

I declare, under penalty of perjury, that I am an authorized representative of the above-named applicant for the 

Authorization(s) specified above.

WBOC, 

INC.

Certification



No Attachments.Attachments
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