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Network Affiliation

Affiliated network

FOX

Nielsen DMA

Columbus GA

Web Home Page Address

www.wxtx.com

Question

Response

State the average number of hours of Core Programming per week broadcast by the station on its main program

3.0

stream
State the average number of hours per week of free over-the-air digital video programming broadcast by the

168.0

station on other than its main program stream
State the average number of hours per week of Core Programming broadcast by the station on other than its

3.0

main program stream. See 47 C.F.R. Section 73.671:
Does the Licensee provide information identifying each Core Program aired on its station, including an indication

Yes

of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.673?
Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional
programming guideline (applied to free video programming aired on other than the main Yes No program
stream) did not consist of program episodes that had already aired within the previous seven days either on the
station's main program stream or on another of the station's free digital program streams?

Yes

Digital Core
Programs(19)

Digital Core
Program (1
of 19)

Response

Program Title

ANIMAL ATLAS (49.1 Primary)

Origination

Syndicated

Days/Times

Saturdays, 7a, 07/05/14-09/27/14

Program
Regularly
Scheduled
Total times

13

aired at
regularly
scheduled
time
Total times
aired
Number of

0

Preemptions
Number of
Preemptions
for other than
Breaking
News
Number of
Preemptions
Rescheduled
Length of

30 mins

Program
Age of

13 years to 16 years

Target Child
Audience
Describe the

Animal Atlas is an entertaining and educational half-hour program that explores the world of animal wildlife,

educational

promoting a better understanding of how various animal species live and what they need to survive. With an

and

entertaining narrative, the series combines focused examinations of certain tiopics such as Animal Appetites

informational

(which explores the various diets of animals along with information about how animals catch and eat their

objective of

food, how dieets determine their lifestyle, etc.), Animal Antics, (a hilarious look at the crazy physical antics

the program

and talents of certain species), Animal Babies (an intimate look at babies of various species, how they are

and how it

born, how they are raised and the difficulties and delights of growing up), along with shows which focus

meets the

solely on certain animals such as elephants, berars, and monkeys. In these shows a through and

definition of

entertaining exploration of the specific animal takes the viewer into that animal's world as we see where it

Core

lives, how it eats, how it plays, how the family unit operates, and what threatens and supports its survival.

Programming.

Animal Atlas also promotes responsibility toward wildlife issues by educating the viewer about endangered
species and wildlife habits, as well as informing viewers how to support wildlife conservation.

Does the
Licensee
identify the
program by
displaying
throughout
the program
the symbol E
/I?

Yes

Digital Core Program (2 of 19)

Response

Program Title

REAL LIFE 101 (49.1 Primary)

Origination

Syndicated

Days/Times Program

Saturdays, 7:30a, 07/05/14-09/27/14

Regularly Scheduled
Total times aired at regularly

13

scheduled time
Total times aired
Number of Preemptions

0

Number of Preemptions for
other than Breaking News
Number of Preemptions
Rescheduled
Length of Program

30 mins

Age of Target Child Audience

13 years to 16 years

Describe the educational and

Real Life 101 presents real people pursuing real jobs and careers in an educational and

informational objective of the

informational format designed to help its viewers make important decisions about

program and how it meets the

preparing for the future. The careers and people featured are carefully selected in order to

definition of Core

present vivid impressions that can be used by the series young audience.

Programming.
Does the Licensee identify the

Yes

program by displaying
throughout the program the
symbol E/I?

Digital Core
Program (3 of
19)

Response

Program Title

COOLEST PLACES ON EARTH (49.1 Primary)

Origination

Syndicated

Days/Times

Saturdays, 8:00a, 07/05/14-09/27/14

Program
Regularly
Scheduled
Total times

13

aired at
regularly
scheduled time
Total times aired
Number of
Preemptions
Number of
Preemptions for
other than
Breaking News
Number of
Preemptions
Rescheduled

0

Length of

30 mins

Program
Age of Target

13 years to 16 years

Child Audience
Describe the

The Coolest Places on Earth is an educational and informative half-hour, E/I program that takes young

educational and

viewers on a journey of discovery to the most astonishing places on the planet - cities, festivals,

informational

landmarks and jaw-dropping works of nature - exploring each location's history and culture. Each episode

objective of the

showcases three specific locations and delivers fast-paced, engaging information that's a perfect match

program and

for the 21st century learner. The series is packed with facts about history, geography, and culture. The

how it meets

goal of the series is to provide young viewers with the inspiration and information to better understand

the definition of

and appreciate the culturally and geographically diverse world around them.

Core
Programming.
Does the

Yes

Licensee
identify the
program by
displaying
throughout the
program the
symbol E/I?

Digital Core
Program (4 of 19)

Response

Program Title

EYEWITNESS KIDS NEWS (49.1 Primary)

Origination

Syndicated

Days/Times

Saturdays, 8:30a, 07/05/14-09/27/14

Program Regularly
Scheduled
Total times aired

13

at regularly
scheduled time
Total times aired
Number of

0

Preemptions
Number of
Preemptions for
other than
Breaking News
Number of
Preemptions
Rescheduled
Length of Program

30 mins

Age of Target

13 years to 16 years

Child Audience

Describe the

Teen Kids News is a weekly, 30 minute magazine program audience targeting the 13 - 16 year old

educational and

FCC children's programming category. It contains a diverse cast of performers who are all teenagers,

informational

dealing with issues that affect them, with regular KIS (kids in the street) reactions to current events.

objective of the

The program features information and education on health issues, Internet safety, science and math

program and how

features along with homework advice, career information and on scene visits to places around the

it meets the

world. It is closed captioned and contains an E/I super throughout the program.

definition of Core
Programming.
Does the Licensee

Yes

identify the
program by
displaying
throughout the
program the
symbol E/I?

Digital Core
Program (5 of 19)

Response

Program Title

Into The Wild (49.1 Primary)

Origination

Syndicated

Days/Times

Saturdays, 9a, 07/05/14-09/27/14

Program Regularly
Scheduled
Total times aired at

13

regularly scheduled
time
Total times aired
Number of

0

Preemptions
Number of
Preemptions for
other than Breaking
News
Number of
Preemptions
Rescheduled
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience
Describe the

This series is based around Jack traveling the world with his friends and family, taking the viewer to

educational and

his favorite destinations and introducing them to new and amazing creatures each week, throughout

informational

Jack's travels he raises awareness of different cultures, geography and spectacular animals and

objective of the

animal facts, while teaching children the importance of stewardship of our environment through his

program and how it

documented donations to conservation efforts worldwide. The episodic content will certainly further

meets the definition

the educational, informational needs of children 13-16.

of Core
Programming.
Does the Licensee
identify the program
by displaying
throughout the
program the symbol
E/I?

Yes

Digital Core
Program (6 of
19)

Response

Program Title

Family Styles with Chef Jeff (49.1 Primary)

Origination

Syndicated

Days/Times

Saturdays, 9:30a, 07/05/14-09/13/14

Program
Regularly
Scheduled
Total times

11

aired at
regularly
scheduled time
Total times
aired
Number of

0

Preemptions
Number of
Preemptions
for other than
Breaking News
Number of
Preemptions
Rescheduled
Length of

30 mins

Program
Age of Target

13 years to 16 years

Child Audience
Describe the

Family Style with Chef Jeff is an educational and informative half-hour, E/I series that teaches viewers

educational

how making the right choices in the kitchen can lead to life-changing experiences for the entire family.

and

Each episode features interesting and valuable health and nutrition information as viewers also learn how

informational

to cook healthier versions of some of our favorite dishes. Family Style uses unique structural components

objective of the

to help young viewers retain and reflect on important and current health-related information. The series

program and

also featurs nutrition quizzes, health tips, and Chef Jeff's own positive reinforcement. The goal of the

how it meets

series is to help young viewers make well-informed choices about their eating habits, nutrition, and health.

the definition
of Core
Programming.
Does the

Yes

Licensee
identify the
program by
displaying
throughout the
program the
symbol E/I?

Digital Core
Program (7
of 19)

Response

Program Title

State to State (49.1 Primary) 09/20/14-09/27/14

Origination

Syndicated

Days/Times

Saturdays, 9:30a 09/20/14-09/27/14

Program
Regularly
Scheduled
Total times

2

aired at
regularly
scheduled
time
Total times
aired
Number of

0

Preemptions
Number of
Preemptions
for other than
Breaking
News
Number of
Preemptions
Rescheduled
Length of

30 mins

Program
Age of

13 years to 16 years

Target Child
Audience
Describe the

State to State is an educational and informative half-hour, E/I program that travels to every entertaining

educational

nook and cranny of America. Viewers will experience the hectic dazzle of the Big Apple, discover the

and

rawhide spirit of Wyoming, learn about the revival of St. Louis, celebrate the innovation of Silicon Valley,

informational

hear the music of New Orleans and Austin, understand the history of Hollywood, and learn about America's

objective of

diverse culture in nearly every state in the union. Viewers will also learn about the country's diverse

the program

geography and experience the great outdoors, from Alaska to the Everglades. They'll see the biggest

and how it

events and discover the hidden gems. Each episode showcases between one and three states and dozens

meets the

of locations within them. State to State delivers fast-paced, engaging information that's a perfect match for

definition of

the 21st century learner. The series is packed with facts about history, geography, and culture. The goal of

Core

the series is to provide young viewers with the inspiration and information to better understand and

Programming.

appreciate the dynamic and diverse country they live in. Produced and

Does the

Yes

Licensee
identify the
program by
displaying
throughout
the program
the symbol E
/I?

Digital Core
Program (8 of
19)

Response

Program Title

Taste Buds (49.2 Live Well Network)

Origination

Syndicated

Days/Times

Sundays, 9a 07/06/14-08/31/14

Program
Regularly
Scheduled
Total times

9

aired at
regularly
scheduled
time
Total times
aired
Number of

0

Preemptions
Number of
Preemptions
for other than
Breaking News
Number of
Preemptions
Rescheduled
Length of

30 mins

Program
Age of Target

13 years to 16 years

Child Audience
Describe the

Taste buds is a weekly half-hour series for children aged 13-16 that encourages them to think about what

educational

they eat, be creative in the kitchen, and explore foods from the world around them. Viewers learn and

and

laugh as the hosts cook up age-appropriate recipes and go on fun food adventures. With a group of young

informational

hosts who are culinary explorers, viewers will delve into the culture, history, science, and art behind the

objective of

food. Each episode explores a new food theme, beginning with the simple phrase, "Foods that" and

the program

rounding off with the hosts creating and customizing theme-inspired recipes that kids and parents will want

and how it

to make together. Taste Buds communicates a positive message about healthy eating, kitchen safety, and

meets the

environmental responsibility.

definition of
Core
Programming.
Does the

Yes

Licensee
identify the
program by
displaying
throughout
the program
the symbol E
/I?

Digital Core Program (9 of
19)

Response

Program Title

Food for Thought (49.2 Live Well Network)

Origination

Syndicated

Days/Times Program

Sundays, 9a 09/07/14-09/28/14

Regularly Scheduled
Total times aired at
regularly scheduled time

4

Total times aired
Number of Preemptions

0

Number of Preemptions for
other than Breaking News
Number of Preemptions
Rescheduled
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience
Describe the educational

Young, enthusiastic and passionate about food, Claire Thomas is the 22 year old host who

and informational objective

opens viewers' eyes to how everyday life can inspire culinary creations in Food for Thought.

of the program and how it

Each weekly half-hour, produced for ages 13-16, informs and educates teens about the

meets the definition of Core

power of food as a tool for exploring new places, meeting new people and learning about

Programming.

different cultures.

Does the Licensee identify

Yes

the program by displaying
throughout the program the
symbol E/I?

Digital Core
Program (10 of
19)

Response

Program Title

Aqua Kids (49.2 Live Well Network)

Origination

Syndicated

Days/Times

Sundays, 9:30a 07/06/14-08/31/14

Program
Regularly
Scheduled
Total times

9

aired at
regularly
scheduled time
Total times
aired
Number of

0

Preemptions
Number of
Preemptions
for other than
Breaking News
Number of
Preemptions
Rescheduled
Length of

30 mins

Program
Age of Target
Child Audience

13 years to 16 years

Describe the

Aqua Kids Adventures is designed and produced to educate children aged 13-16 about the importance of

educational

protecting aquatic environments and the animals that live in marine habitats. This weekly half-hour series

and

strives to show teens that with a little dedication and the right attitude, they have the ability to make a

informational

difference within their own communities. In each episode, Host Molly and the Aqua Kids crew travel the

objective of the

globe while sharing their adventures and what they learn about preserving a world for everyone to explore.

program and

Whether it's saving sea turtles or participating in a beach cleanup, the Aqua Kids demonstrate the real and

how it meets

lasting contribution children can make in protecting the future of their community and the world.

the definition
of Core
Programming.
Does the

Yes

Licensee
identify the
program by
displaying
throughout the
program the
symbol E/I?

Digital Core Program (11 of
19)

Response

Program Title

Food For Thought (49.2 Live Well Network)

Origination

Syndicated

Days/Times Program

Sundays, 9:30a 09/07/14-09/28/14

Regularly Scheduled
Total times aired at

4

regularly scheduled time
Total times aired
Number of Preemptions

0

Number of Preemptions for
other than Breaking News
Number of Preemptions
Rescheduled
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience
Describe the educational

Young, enthusiastic and passionate about food, Claire Thomas is the 22 year old host who

and informational objective

opens viewers' eyes to how everyday life can inspire culinary creations in Food for Thought.

of the program and how it

Each weekly half-hour, produced for ages 13-16, informs and educates teens about the

meets the definition of Core

power of food as a tool for exploring new places, meeting new people and learning about

Programming.

different cultures.

Does the Licensee identify

Yes

the program by displaying
throughout the program the
symbol E/I?

Digital Core Program (12 of
19)

Response

Program Title

Real Life 101 (49.2 Live Well Network)

Origination

Syndicated

Days/Times Program

Sundays, 10a 07/06/14-08/31/14

Regularly Scheduled
Total times aired at regularly

9

scheduled time
Total times aired
Number of Preemptions

0

Number of Preemptions for
other than Breaking News
Number of Preemptions
Rescheduled
Length of Program

30 mins

Age of Target Child Audience

13 years to 16 years

Describe the educational and

Real Life 101 presents real people pursuing real jobs and careers in an educational and

informational objective of the

informational format designed to help its viewers make important decisions about

program and how it meets the

preparing for the future. The careers and people featured are carefully selected in order to

definition of Core

present vivid impressions that can be used by the series young audience.

Programming.
Does the Licensee identify the

Yes

program by displaying
throughout the program the
symbol E/I?

Digital Core
Program (13
of 19)

Response

Program Title

Everyday Health (49.2 Live Well Network)

Origination

Syndicated

Days/Times

Sundays, 10a 09/07/14-09/28/14

Program
Regularly
Scheduled
Total times

4

aired at
regularly
scheduled
time
Total times
aired
Number of
Preemptions
Number of
Preemptions
for other than
Breaking
News
Number of
Preemptions
Rescheduled

0

Length of

30 mins

Program
Age of

13 years to 16 years

Target Child
Audience
Describe the

In this weekly half-hour series developed and produced to educate and inform viewers ages 13-16, our

educational

hosts scan the country finding those who "pay it forward" to promote health and wellness. The remarkable

and

people that viewers meet are referred to as "agents of change", special individuals who are making big

informational

changes in people's lives, one small step at a time. Everyday Health is a series that uniquely raises

objective of

awareness to help fight obesity, raise self-esteem, establish physical fitness habits and prevent negative

the program

health choices. An inspirational program about people who confront challenges by taking control, Everyday

and how it

Health, through captivating storytelling, reports on amazing teens and other selfless Americans who are

meets the

"paying it forward" with good will and new ideas that will inspire other teens to take action.

definition of
Core
Programming.
Does the

Yes

Licensee
identify the
program by
displaying
throughout
the program
the symbol E
/I?

Digital Core
Program (14 of
19)

Response

Program Title

Major Decision (49.2 Live Well Network)

Origination

Syndicated

Days/Times

Sundays, 10:30a, 7/06/14-08/31/14

Program
Regularly
Scheduled
Total times aired

9

at regularly
scheduled time
Total times aired
Number of

0

Preemptions
Number of
Preemptions for
other than
Breaking News
Number of
Preemptions
Rescheduled
Length of Program

30 mins

Age of Target

13 years to 16 years

Child Audience

Describe the

Major Decision is a weekly half-hour program designed and produced for children aged 13-16. Hosted

educational and

by lively and entertaining teens, Major Decision helps guide viewers on the journey to choose the ideal

informational

career path. Each episode focuses on one career with an in-depth interview, a multi-faceted review,

objective of the

and career ranking. The importance of career guidance is highlighted in this series, which gives

program and how

viewers a glimpse into the life of a different profession in each episode. As teens prepare for life after

it meets the

high school, Major Decision provides more information about the options available to them as adults.

definition of Core
Programming.
Does the

Yes

Licensee identify
the program by
displaying
throughout the
program the
symbol E/I?

Digital Core
Program (15 of 19)

Response

Program Title

Recipe Rehab (49.2 Live Well Network)

Origination

Syndicated

Days/Times

Sundays, 10:30a 09/07/14-09/28/14

Program Regularly
Scheduled
Total times aired at

4

regularly scheduled
time
Total times aired
Number of

0

Preemptions
Number of
Preemptions for
other than Breaking
News
Number of
Preemptions
Rescheduled
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience
Describe the

In this weekly half-hour competition-style series developed and produced to educate and inform

educational and

viewers ages 13-16, it is chef against chef in a recipe makeover challenge. Viewers will submit their

informational

favorite, decadent, high-calorie, classic family recipes and two acclaimed chefs will face off in a head-

objective of the

to-head competition to give the recipes a low-calorie twist. The audience will learn the value of

program and how it

healthy, wholesome ingredients and how healthy food choices can have positive effects on our

meets the definition

quality of life. Special guests will serve as judge and jury.

of Core
Programming.
Does the Licensee
identify the program
by displaying
throughout the
program the symbol
E/I?

Yes

Digital Core
Program (16
of 19)

Response

Program Title

Animal Atlas (49.2 Live Well Network)

Origination

Syndicated

Days/Times

Sundays, 11a 07/06/14-08/31/14

Program
Regularly
Scheduled
Total times

9

aired at
regularly
scheduled
time
Total times
aired
Number of

0

Preemptions
Number of
Preemptions
for other than
Breaking
News
Number of
Preemptions
Rescheduled
Length of

30 mins

Program
Age of

13 years to 16 years

Target Child
Audience
Describe the

Animal Atlas is an entertaining and educational half-hour program that explores the world of animal wildlife,

educational

promoting a better understanding of how various animal species live and what they need to survive. With an

and

entertaining narrative, the series combines focused examinations of certain tiopics such as Animal Appetites

informational

(which explores the various diets of animals along with information about how animals catch and eat their

objective of

food, how dieets determine their lifestyle, etc.), Animal Antics, (a hilarious look at the crazy physical antics

the program

and talents of certain species), Animal Babies (an intimate look at babies of various species, how they are

and how it

born, how they are raised and the difficulties and delights of growing up), along with shows which focus

meets the

solely on certain animals such as elephants, berars, and monkeys. In these shows a through and

definition of

entertaining exploration of the specific animal takes the viewer into that animal's world as we see where it

Core

lives, how it eats, how it plays, how the family unit operates, and what threatens and supports its survival.

Programming.

Animal Atlas also promotes responsibility toward wildlife issues by educating the viewer about endangered
species and wildlife habits, as well as informing viewers how to support wildlife conservation.

Does the
Licensee
identify the
program by
displaying
throughout
the program
the symbol E
/I?

Yes

Digital Core
Program (17 of 19)

Response

Program Title

Recipe Rehab (49.2 Live Well Network)

Origination

Syndicated

Days/Times

Sundays, 11a 09/07/14-09/28/14

Program Regularly
Scheduled
Total times aired at

4

regularly scheduled
time
Total times aired
Number of

0

Preemptions
Number of
Preemptions for
other than Breaking
News
Number of
Preemptions
Rescheduled
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience
Describe the

In this weekly half-hour competition-style series developed and produced to educate and inform

educational and

viewers ages 13-16, it is chef against chef in a recipe makeover challenge. Viewers will submit their

informational

favorite, decadent, high-calorie, classic family recipes and two acclaimed chefs will face off in a head-

objective of the

to-head competition to give the recipes a low-calorie twist. The audience will learn the value of

program and how it

healthy, wholesome ingredients and how healthy food choices can have positive effects on our

meets the definition

quality of life. Special guests will serve as judge and jury.

of Core
Programming.
Does the Licensee

Yes

identify the program
by displaying
throughout the
program the symbol
E/I?

Digital Core Program (18 of
19)

Response

Program Title

Nature Adventures with Terri and Todd (49.2 Live Well Network)

Origination

Syndicated

Days/Times Program

Sundays, 11:30a, 07/06/14-08/31/14

Regularly Scheduled
Total times aired at regularly

9

scheduled time
Total times aired
Number of Preemptions

0

Number of Preemptions for
other than Breaking News
Number of Preemptions
Rescheduled
Length of Program

30 mins

Age of Target Child Audience

13 years to 16 years

Describe the educational and

Nature Adventures with Terri and Todd is a nature series that educates children ages 13-16

informational objective of the

by taking children to a unique destination in each episode, to explore the scenery, history,

program and how it meets the

activities, and wildlife of that area. Wildlife experts Todd Magnuson and Terri Lawrenz

definition of Core

share their love for the outdoors by teaching children in a fun and entertaining way.

Programming.
Does the Licensee identify

Yes

the program by displaying
throughout the program the
symbol E/I?

Digital Core Program (19 of
19)

Response

Program Title

Real Life 101 (49.2 Live Well Network)

Origination

Syndicated

Days/Times Program

Sundays, 11:30a 09/07/14-09/28/14

Regularly Scheduled
Total times aired at regularly

4

scheduled time
Total times aired
Number of Preemptions

0

Number of Preemptions for
other than Breaking News
Number of Preemptions
Rescheduled
Length of Program

30 mins

Age of Target Child Audience

13 years to 16 years

Describe the educational and

Real Life 101 presents real people pursuing real jobs and careers in an educational and

informational objective of the

informational format designed to help its viewers make important decisions about

program and how it meets the

preparing for the future. The careers and people featured are carefully selected in order to

definition of Core

present vivid impressions that can be used by the series young audience.

Programming.
Does the Licensee identify the
program by displaying
throughout the program the
symbol E/I?

Yes

Non-Core
Educational and
Informational
Programming (0)

Sponsored Core
Programming (0)

Liaison Contact

Question

Response

Does the Licensee publicize the existence and location of the station's Children's Television

Yes

Programming Reports (FCC 398) as required by 47 C.F.R. Section 73.3526(e)(11)(iii)?
Name of children's programming liaison

Sharon Davlin

Address

1909 WYNNTON RD

City

Columbus

State

GA

Zip

31909

Telephone Number

706-568/2851

Email Address

sdavlin@raycommedia.com

Include any other comments or information you want the Commission to consider in

STATION WXTX CEASED

evaluating your compliance with the Children's Television Act (or use this space for

ANALOG OPERATIONS

supplemental explanations). This may include information on any other noncore educational

AND CONVERTED TO

and informational programming that you aired this quarter or plan to air during the next

DIGITAL-ONLY

quarter, or any existing or proposed non-broadcast efforts that will enhance the educational

OPERATIONS.

and informational value of such programming to children. See 47 C.F.R. Section 73.671,

QUESTIONS 7(B) AND 7

NOTES 2 and 3.

(C)ARE NO LONGER
APPLICABLE.

Other Matters (10)

Other
Matters (1 of
10)

Response

Program Title

ANIMAL ATLAS (49.1 Primary)

Origination

Syndicated

Days/Times

Saturdays, 7a, 10/04/14-12/27/14

Program
Regularly
Scheduled
Total times

13

aired at
regularly
scheduled
time
Length of

30 mins

Program
Age of

13 years to 16 years

Target Child
Audience
from
Describe the

Animal Atlas is an entertaining and educational half-hour program that explores the world of animal wildlife,

educational

promoting a better understanding of how various animal species live and what they need to survive. With an

and

entertaining narrative, the series combines focused examinations of certain tiopics such as Animal Appetites

informational

(which explores the various diets of animals along with information about how animals catch and eat their

objective of

food, how dieets determine their lifestyle, etc.), Animal Antics, (a hilarious look at the crazy physical antics

the program

and talents of certain species), Animal Babies (an intimate look at babies of various species, how they are

and how it

born, how they are raised and the difficulties and delights of growing up), along with shows which focus

meets the

solely on certain animals such as elephants, berars, and monkeys. In these shows a through and

definition of

entertaining exploration of the specific animal takes the viewer into that animal's world as we see where it

Core

lives, how it eats, how it plays, how the family unit operates, and what threatens and supports its survival.

Programming.

Animal Atlas also promotes responsibility toward wildlife issues by educating the viewer about endangered
species and wildlife habits, as well as informing viewers how to support wildlife conservation.

Other Matters (2 of 10)

Response

Program Title

Real Life 101 (49.1 Primary)

Origination

Syndicated

Days/Times Program

Saturdays, 7:30a, 10/04/14-12/27/14

Regularly Scheduled
Total times aired at regularly

13

scheduled time
Length of Program

30 mins

Age of Target Child Audience

13 years to 16 years

from
Describe the educational and

Real Life 101 presents real people pursuing real jobs and careers in an educational and

informational objective of the

informational format designed to help its viewers make important decisions about

program and how it meets the

preparing for the future. The careers and people featured are carefully selected in order to

definition of Core Programming.

present vivid impressions that can be used by the series young audience.

Other Matters
(3 of 10)

Response

Program Title

Coolest Places on Earth (49.1 Primary)

Origination

Syndicated

Days/Times

Saturdays, 8:00a, 10/04/14-12/27/14

Program
Regularly
Scheduled
Total times

13

aired at
regularly
scheduled time
Length of

30 mins

Program
Age of Target

13 years to 16 years

Child Audience
from
Describe the

The Coolest Places on Earth is an educational and informative half-hour, E/I program that takes young

educational and

viewers on a journey of discovery to the most astonishing places on the planet - cities, festivals,

informational

landmarks and jaw-dropping works of nature - exploring each location's history and culture. Each episode

objective of the

showcases three specific locations and delivers fast-paced, engaging information that's a perfect match

program and

for the 21st century learner. The series is packed with facts about history, geography, and culture. The

how it meets

goal of the series is to provide young viewers with the inspiration and information to better understand

the definition of

and appreciate the culturally and geographically diverse world around them.

Core
Programming.

Other Matters (4 of
10)

Response

Program Title

EYEWITNESS KIDS NEWS (49.1 Primary)

Origination

Syndicated

Days/Times

Saturdays, 8:30a 10/04/14-12/27/14

Program Regularly
Scheduled
Total times aired at

13

regularly
scheduled time
Length of Program

30 mins

Age of Target

13 years to 16 years

Child Audience
from
Describe the

Teen Kids News is a weekly, 30 minute magazine program audience targeting the 13 - 16 year old

educational and

FCC children's programming category. It contains a diverse cast of performers who are all teenagers,

informational

dealing with issues that affect them, with regular KIS (kids in the street) reactions to current events.

objective of the

The program features information and education on health issues, Internet safety, science and math

program and how

features along with homework advice, career information and on scene visits to places around the

it meets the

world. It is closed captioned and contains an E/I super throughout the program.

definition of Core
Programming.

Other Matters (5 of
10)

Response

Program Title

Into The Wild (49.1 Primary)

Origination

Syndicated

Days/Times

Saturdays, 9a 10/04/14-12/27/14

Program Regularly
Scheduled
Total times aired at

13

regularly scheduled
time
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience from
Describe the

This series is based around Jack traveling the world with his friends and family, taking the viewer to

educational and

his favorite destinations and introducing them to new and amazing creatures each week, throughout

informational

Jack's travels he raises awareness of different cultures, geography and spectacular animals and

objective of the

animal facts, while teaching children the importance of stewardship of our environment through his

program and how it

documented donations to conservation efforts worldwide. The episodic content will certainly further

meets the definition

the educational, informational needs of children 13-16.

of Core
Programming.

Other Matters (6 of
10)

Response

Program Title

State to State (49.1 Primary)

Origination

Syndicated

Days/Times Program

Saturdays, 9:30a, 10/04/14-12/27/14

Regularly Scheduled
Total times aired at

13

regularly scheduled
time
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience from
Describe the

State to State is an educational and informative half-hour, E/I program that travels the United States

educational and

and features incredible cities, amazing monuments, natural wonders and other interesting

informational

destinations. the series will be packed with facts about history, geography, and culture. The goal of

objective of the

the series is to provide young viewers with the inspiration and information to better understand and

program and how it

appreciate the dynamic and diverse country in which they live. It will be a fast paced and fun

meets the definition

learning experience.

of Core Programming.

Other Matters (7 of 10)

Response

Program Title

Food For Thought (49.2 Live Well Network)

Origination

Syndicated

Days/Times Program

Sundays, 9a and 9:30a 10/05/14-12/28/14

Regularly Scheduled
Total times aired at

26

regularly scheduled time
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience from

Describe the educational

Young, enthusiastic and passionate about food, Claire Thomas is the 22 year old host who

and informational objective

opens viewers' eyes to how everyday life can inspire culinary creations in Food for Thought.

of the program and how it

Each weekly half-hour, produced for ages 13-16, informs and educates teens about the

meets the definition of Core

power of food as a tool for exploring new places, meeting new people and learning about

Programming.

different cultures.

Other
Matters (8 of
10)

Response

Program Title

Everyday Health (49.2 Live Well Network)

Origination

Syndicated

Days/Times

Sundays, 10a 10/05/14-12/28/14

Program
Regularly
Scheduled
Total times

13

aired at
regularly
scheduled
time
Length of

30 mins

Program
Age of

13 years to 16 years

Target Child
Audience
from
Describe the

In this weekly half-hour series developed and produced to educate and inform viewers ages 13-16, our

educational

hosts scan the country finding those who "pay it forward" to promote health and wellness. The remarkable

and

people that viewers meet are referred to as "agents of change", special individuals who are making big

informational

changes in people's lives, one small step at a time. Everyday Health is a series that uniquely raises

objective of

awareness to help fight obesity, raise self-esteem, establish physical fitness habits and prevent negative

the program

health choices. An inspirational program about people who confront challenges by taking control, Everyday

and how it

Health, through captivating storytelling, reports on amazing teens and other selfless Americans who are

meets the

"paying it forward" with good will and new ideas that will inspire other teens to take action.

definition of
Core
Programming.

Other Matters (9 of
10)

Response

Program Title

Recipe Rehab (49.2 Live Well Network)

Origination

Syndicated

Days/Times

Sundays, 10:30a and 11a 10/05/14-12/28/14

Program Regularly
Scheduled
Total times aired at

26

regularly scheduled
time
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience from

Describe the

In this weekly half-hour competition-style series developed and produced to educate and inform

educational and

viewers ages 13-16, it is chef against chef in a recipe makeover challenge. Viewers will submit their

informational

favorite, decadent, high-calorie, classic family recipes and two acclaimed chefs will face off in a head-

objective of the

to-head competition to give the recipes a low-calorie twist. The audience will learn the value of

program and how it

healthy, wholesome ingredients and how healthy food choices can have positive effects on our

meets the definition

quality of life. Special guests will serve as judge and jury.

of Core
Programming.

Other Matters (10 of 10)

Response

Program Title

Real Life 101 (49.2 Live Well Network)

Origination

Syndicated

Days/Times Program

Sundays, 11:30a 10/05/14-12/28/14

Regularly Scheduled
Total times aired at regularly

13

scheduled time
Length of Program

30 mins

Age of Target Child Audience

13 years to 16 years

from
Describe the educational and

Real Life 101 presents real people pursuing real jobs and careers in an educational and

informational objective of the

informational format designed to help its viewers make important decisions about

program and how it meets the

preparing for the future. The careers and people featured are carefully selected in order to

definition of Core Programming.

present vivid impressions that can be used by the series young audience.

Certification

Question

Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an
officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or
appointed official who is authorized to sign on behalf of the party filing the Children's Television
Programming; or (b) an attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23
(a), who is authorized to represent the party filing the Children's Television Programming, and who further
certifies that he or she has read the document; that to the best of his or her knowledge, information,and belief
there is good ground to support it; and that it is not interposed for delay.
FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND
FORFEITURE OF ANY FEES PAID
Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage
requirements. Failure to meet the construction or coverage requirements will result in automatic cancellation
of the Authorization. Consult appropriate FCC regulations to determine the construction or coverage
requirements that apply to the type of Authorization requested in this application.
WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE BY
FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, §1001) AND/OR REVOCATION OF ANY STATION
AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title 47, §503).
I certify that this application includes all required and relevant attachments.
I declare, under penalty of perjury, that I am an authorized representative of the above-named applicant for

WXTX

the Authorization(s) specified above.

License
Subsidiary,
LLC

Attachments

No Attachments.

