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Section Question Response

Station Type Station Type Network Affiliation

Affiliated network MNTV

Nielsen DMA Denver

Web Home Page Address www.mytvdenver.com

Question Response

State the average number of hours of Core Programming per week broadcast by the station on its main program 

stream

3.0

State the average number of hours per week of free over-the-air digital video programming broadcast by the 

station on other than its main program stream

168.0

State the average number of hours per week of Core Programming broadcast by the station on other than its 

main program stream. See 47 C.F.R. Section 73.671:

6.0

Does the Licensee provide information identifying each Core Program aired on its station, including an indication 

of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.673?

Yes

Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional 

programming guideline (applied to free video programming aired on other than the main Yes No program 

stream) did not consist of program episodes that had already aired within the previous seven days either on the 

station's main program stream or on another of the station's free digital program streams?

Yes

Digital Core 
Programming

Children's 
Television 
Information



Digital Core Program (1 of 12) Response

Program Title Jack Hanna Into The Wild

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Saturdays 8:00am-8:30am

Total times aired at regularly 

scheduled time

12

Total times aired 13

Number of Preemptions 1

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

1

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

The educational and informational objective of Into the Wild is to engage young adults in 

the wild world of animals through interactive journeys to all parts of the world. Jack Hanna 

travels with his family to observe animals in their natural habitat and spreads deep 

messages of conservation and positively impacting our planet.

Does the Licensee identify the 

program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program Jack Hanna Into The Wild

List date and time rescheduled 6/8/13 12:00 PM

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2013-06-08

Episode # 6/8/13 / #612

Reason for Preemption Other

Digital Core Program (2 of 12) Response

Program Title Animal Exploration With Jarod Miller

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Saturdays 9:00am-9:30am

Total times aired at regularly 

scheduled time

12

Total times aired 13

Digital Core 
Programs(12)



Number of Preemptions 1

Number of Preemptions for other 

than Breaking News

Number of Preemptions 

Rescheduled

1

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

The educational and informational objective of Exploration With Jarod Miller is to 

expose young adults to the many adventures of Jarod Miller and The Explorers Club. 

This half-hour thrill ride ignites the senses and with new technology uncovers hidden 

secrets of the world, space and beyond.

Does the Licensee identify the 

program by displaying throughout 

the program the symbol E/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program Animal Exploration With Jarod Miller

List date and time rescheduled 6/8/13 12:30 PM

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2013-06-08

Episode # 6/8/13 / #504

Reason for Preemption Other

Digital Core Program (3 of 

12) Response

Program Title Dragonfly TV

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Sundays 8:00am-8:30am

Total times aired at 

regularly scheduled time

11

Total times aired 13

Number of Preemptions 2

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

2

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years



Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

The educational and informational objective of Dragonfly TV is to teach mathematics and 

science to children. The programs highlight children protects with real hands-on experience 

and demonstrates practical applications of mathematics and science. It introduces young 

viewers to a variety of scientific disciplines and challenges them in critical thinking and 

problem solving skills.

Does the Licensee identify 

the program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program Dragonfly TV

List date and time rescheduled 6/9/13 11:00am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2013-06-09

Episode # 6/9/13 / #214

Reason for Preemption Other

Digital Preemption Programs #2

Questions Response

Title of Program Dragonfly TV

List date and time rescheduled 5/26/13 11:00am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2013-05-26

Episode # 5/26/13 / #212

Reason for Preemption Other

Digital Core Program (4 of 12) Response

Program Title Think Big

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Sundays 8:30am-9:00am

Total times aired at regularly 

scheduled time

11

Total times aired 13

Number of Preemptions 2

Number of Preemptions for other 

than Breaking News

Number of Preemptions 

Rescheduled

2



Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

The educational and informational objective of this program targeted to young adults 

13-16 is to get them to Think Bigger and expand their minds by featuring teen 

inventors who share their big ideas. Using creativity and scientific skills, teens build 

remarkable machines.

Does the Licensee identify the 

program by displaying throughout 

the program the symbol E/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program Think Big

List date and time rescheduled 5/26/13 11:30 AM

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2013-05-26

Episode # 5/26/13 / #112

Reason for Preemption Other

Digital Preemption Programs #2

Questions Response

Title of Program Think Big

List date and time rescheduled 6/9/13 11:30 AM

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2013-06-09

Episode # 6/9/13 / #114

Reason for Preemption Other

Digital Core Program (5 of 12) Response

Program Title Live Life and Win

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Sundays 10:00am-10:30am

Total times aired at regularly 

scheduled time

13

Total times aired 13

Number of Preemptions 0

Number of Preemptions for other 

than Breaking News



Number of Preemptions 

Rescheduled

1

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

The educational and informational objective of Live Life and Win is to educate 

children on how to live life and win. This program will focus on teaching children how 

to overcome challenges and to rise to their potential while exploring exciting topic of 

adventure and exploration.

Does the Licensee identify the 

program by displaying throughout 

the program the symbol E/I?

Yes

Digital Core Program (6 of 12) Response

Program Title Made In Hollywood: Teen Edition

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Sundays 10:30am-11:00am

Total times aired at regularly 

scheduled time

13

Total times aired 13

Number of Preemptions 0

Number of Preemptions for other 

than Breaking News

Number of Preemptions 

Rescheduled

1

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

This educational/informational objective of Made In Hollywood: Teen Edition is to 

showcase how and why movies are made, including behind-the-scenes film-making 

and special effects techniques, in addition to introducing teenagers to career 

opportunities within the motion picture industry.

Does the Licensee identify the 

program by displaying throughout 

the program the symbol E/I?

Yes

Digital Core 

Program (7 of 12) Response

Program Title Green Screen Adventures (Digital Multicast Only)

Origination Network

Days/Times 

Program Regularly 

Scheduled

Sundays 7:00am-7:30am

Total times aired at 

regularly scheduled 

time

13



Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

7 years to 13 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Green Screen Adventures sparks enthusiasm for writing through age-appropriate sketch comedy, 

original songs, puppetry, and story theater. The stories are based on the writing of elementary school 

students, ages 7-13. Children get the message that their words have power, that their voices are 

being heard. Our diverse Green Screen company of performers and writers reinforce critical writing 

skills and share positive social messages. Our educational mission emphasizes the four "C"s as well 

as the three "R"s - Curiosity, Confidence, Citizenship, Compassion.

Does the Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (8 of 12) Response

Program Title Green Screen Adventures (Digital Multicast Only)

Origination Network

Days/Times 

Program Regularly 

Scheduled

Sundays 7:30am-8:00am

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins



Age of Target Child 

Audience

7 years to 13 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Green Screen Adventures sparks enthusiasm for writing through age-appropriate sketch comedy, 

original songs, puppetry, and story theater. The stories are based on the writing of elementary school 

students, ages 7-13. Children get the message that their words have power, that their voices are 

being heard. Our diverse Green Screen company of performers and writers reinforce critical writing 

skills and share positive social messages. Our educational mission emphasizes the four "C"s as well 

as the three "R"s - Curiosity, Confidence, Citizenship, Compassion.

Does the Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (9 of 12) Response

Program Title Cookin' With Cutty (Digital Multicast Only)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sundays 8:00am-8:30am

Total times aired 

at regularly 

scheduled time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

9 years to 12 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

The program "COOKIN' WITH CUTTY" serves the educational and informational needs of children 9 to 

12 years of age with its program content, including the importance of proper nutrition and developing 

good habits for a healthy living. The series allows children to explore the world of good food and 

healthy eating. The series also educates and informs youngsters about exercise, safety, and good 

hygiene. Each episode highlights a recipe for making healthy dish using wholesome ingredients, 

offering practical alternatives to junk food. The weekly series also promotes children's creative skills 

and physical well-being.



Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (10 of 

12) Response

Program Title Kids Cooking for Kids(Digital Mutlicast Channel)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sundays 8:30am-9:00am

Total times aired 

at regularly 

scheduled time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

KIDS COOKING FOR KIDS serves the educational and informational needs of children 13 to 16 years 

of age with its program content, including the importance of proper nutrition and developing good habits 

for a healthy living. The series allows children to explore the world of good food and healthy eating. The 

series also educates and informs youngsters about exercise, safety, and good hygiene. Each episode 

highlights a recipe for making healthy dish using wholesome ingredients, offering practical alternatives 

to junk food. The weekly series also promotes children's creative skills and physical well-being.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (11 of 

12) Response



Program Title Mad About(Digital Multicast Only)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sundays 9:00am-9:30am

Total times 

aired at 

regularly 

scheduled time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

Mad About is a half hour sketch- comedy/ variety show aimed at educating and entertaining kids ages 13 

to 16. A true E/I series, episodes use a creative mixture of humor, improve, animation and viewer-

generated video. Mad About conveys important messages about life skills such as personal finance, 

health & nutrition, fitness, conservation, and decision making in a fun and entertaining way. Each TV 

episode relies on a small company of skilled comedic actors to explore significant topics within a subject 

area. It incorporates comic monologues, sketch and improv comedy, eye-catching animation, music 

videos, humorous "man on the street" interviews, and viewer-created questions about life's issues.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (12 of 

12) Response

Program Title Edgemont (Digital Multicast Only)

Origination Network



Days/Times 

Program 

Regularly 

Scheduled

Sundays 9:30am-10:00am

Total times aired 

at regularly 

scheduled time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

Edgemont is designed to entertain its core teen audience and also to inform and educate its viewers 

about issues that arise in school and at home. The storylines focus on social and emotional challenges 

faced by all secondary school students, from forming and maintaining family, friendship and romantic 

relationships, to ethical and moral choices. The objective of the series is to demonstrate models of 

behavior for teen viewers, allowing them to consider choices that they themselves may face, to witness 

the potential outcomes of these choices and gain positive tools that they can use to resolve issues and 

conflicts in a constructive way.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes



Non-Core 
Educational and 
Informational 
Programming (0)



Sponsored Core 
Programming (0)



Question Response

Does the Licensee publicize the existence and location of 

the station's Children's Television Programming Reports 

(FCC 398) as required by 47 C.F.R. Section 73.3526(e)

(11)(iii)?

Yes

Name of children's programming liaison Robbi Gutierrez

Address 500 Speer Blvd.

City Denver

State CO

Zip 80203

Telephone Number 303-871-1445

Email Address robbi.gutierrez@9news.com

Include any other comments or information you want the 

Commission to consider in evaluating your compliance 

with the Children's Television Act (or use this space for 

supplemental explanations). This may include information 

on any other noncore educational and informational 

programming that you aired this quarter or plan to air 

during the next quarter, or any existing or proposed non-

broadcast efforts that will enhance the educational and 

informational value of such programming to children. See 

47 C.F.R. Section 73.671, NOTES 2 and 3.

Due to local coverage of French Open on 5/26/13, 68/8/13 and 

6/9/13 on KTVD's co-owned and operated television station 

KUSA, certain of KUSA's newscasts were moved to KTVD from 

7a-9a which resulted in preemptions of Jack Hanna Into The 

Wild, Animal Exploration with Jarod Miller, Dragonfly TV and 

Think Big, All of which were rescheduled and we ran crawls at 8:

00am, 8:30am and 9:00am, advising viewers of where these 

programs would be shown. We also sent information to listing 

services to ensure that these shows were listed at the 

reschedule time on 5/26/13, 6/8/13 and 6/9/13.

Liaison Contact



Other Matters (1 of 12) Response

Program Title Jack Hanna Into The Wild

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Saturdays 8:00am-8:30am

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience 

from

13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

The educational and informational objective of Into the Wild is to engage young adults in 

the wild world of animals through interactive journeys to all parts of the world. Jack Hanna 

travels with his family to observe animals in their natural habitat and spreads deep 

messages of conservation and positively impacting our planet.

Other Matters (2 of 12) Response

Program Title Animal Exploration With Jarod Miller

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturdays 9:00am-9:30am

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience 

from

13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core 

Programming.

The educational and informational objective of Exploration With Jarod Miller is to expose 

young adults to the many adventures of Jarod Miller and The Explorers Club. This half-hour 

thrill ride ignites the senses and with new technology uncovers hidden secrets of the world, 

space and beyond. Show moves to 730a-8a starting 9/9/12 until further notice.

Other Matters (3 of 12) Response

Program Title Dragonfly TV

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Sundays 8:00am-8:30am

Total times aired at 

regularly scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

The educational and informational objective of Dragonfly TV is to teach mathematics and 

science to children. The programs highlight children projects with real hands-on experience 

and demonstrates practical applications of mathematics and science. It introduces young 

viewers to a variety of scientific disciplines and challenges them in critical thinking and 

problem solving skills.

Other Matters (12)



Other Matters (4 of 12) Response

Program Title Think Big

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Sundays 8:30am-9:00am

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

The educational and informational objective of this program targeted to young adults 

13-16 is to get them to Think Bigger and expand their minds by featuring teen 

inventors who share their big ideas. Using creativity and scientific skills, teens build 

remarkable machines.

Other Matters (5 of 12) Response

Program Title Live Life and Win

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Sundays 10:00am-10:30am

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

The educational and informational objective of Live Life and Win is to educate 

children on how to live life and win. This program will focus on teaching children how 

to overcome challenges and to rise to their potential while exploring exciting topic of 

adventure and exploration.

Other Matters (6 of 12) Response

Program Title Made In Hollywood: Teen Edition

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Sundays 10:30am-11:00am

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

This educational/informational objective of Made In Hollywood: Teen Edition is to 

showcase how and why movies are made, including behind-the-scenes film-making 

and special effects techniques, in addition to introducing teenagers to career 

opportunities within the motion picture industry.

Other Matters (7 of 

12) Response

Program Title Green Screen Adventures (Digital Multicast Only)



Origination Network

Days/Times 

Program Regularly 

Scheduled

Sundays 7:00am-7:30am

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

7 years to 13 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Green Screen Adventure sparks enthusiasm for writing through age-appropriate sketch comedy, 

original songs, puppetry, and story theater. The stories are based on the writing of elementary school 

students, ages 7-13. Children get the message that their words have power, that their voices are 

being heard. Our diverse Green Screen company of performers and writers reinforce critical writing 

skills and share positive social messages. Our educational mission emphasizes the four "C"s as well 

as the three "R"s - Curiosity, Confidence, Citizenship, Compassion.

Other Matters (8 of 

12) Response

Program Title Green Screen Adventures (Digital Multicast Only)

Origination Network

Days/Times 

Program Regularly 

Scheduled

Sundays 7:30am-8:00am

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

7 years to 13 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Green Screen Adventure sparks enthusiasm for writing through age-appropriate sketch comedy, 

original songs, puppetry, and story theater. The stories are based on the writing of elementary school 

students, ages 7-13. Children get the message that their words have power, that their voices are 

being heard. Our diverse Green Screen company of performers and writers reinforce critical writing 

skills and share positive social messages. Our educational mission emphasizes the four "C"s as well 

as the three "R"s - Curiosity, Confidence, Citizenship, Compassion.

Other Matters (9 

of 12) Response

Program Title Cookin' With Cutty (Digital Multicast Only)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sundays 8:00am-8:30am



Total times aired 

at regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

9 years to 12 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

The program "COOKIN' WITH CUTTY" serves the educational and informational needs of children 9 to 

12 years of age with its program content, including the importance of proper nutrition and developing 

good habits for a healthy living. The series allows children to explore the world of good food and healthy 

eating. The series also educates and informs youngsters about exercise, safety, and good hygiene. 

Each episode highlights a recipe for making healthy dish using wholesome ingredients, offering 

practical alternatives to junk food. The weekly series also promotes children's creative skills and 

physical well-being.

Other Matters (10 

of 12) Response

Program Title Kids Cooking for Kids (Digital Multicast Only)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sundays 8:30am-9:00am

Total times aired 

at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

KIDS COOKING FOR KIDS serves the educational and informational needs of children 13 to 16 years 

of age with its program content, including the importance of proper nutrition and developing good habits 

for a healthy living. The series allows children to explore the world of good food and healthy eating. The 

series also educates and informs youngsters about exercise, safety, and good hygiene. Each episode 

highlights a recipe for making healthy dish using wholesome ingredients, offering practical alternatives 

to junk food. The weekly series also promotes children's creative skills and physical well-being.

Other Matters 

(11 of 12) Response

Program Title Mad About (Digital Multicast Only)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sundays 9:00am-9:30am

Total times 

aired at 

regularly 

scheduled time

13



Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

Mad About is a half hour sketch- comedy/ variety show aimed at educating and entertaining kids ages 13 

to 16. A true E/I series, episodes use a creative mixture of humor, improve, animation and viewer-

generated video. Mad About conveys important messages about life skills such as personal finance, 

health & nutrition, fitness, conservation, and decision making in a fun and entertaining way. Each TV 

episode relies on a small company of skilled comedic actors to explore significant topics within a subject 

area. It incorporates comic monologues, sketch and improv comedy, eye-catching animation, music 

videos, humorous "man on the street" interviews, and viewer-created questions about life's issues.

Other Matters 

(12 of 12) Response

Program Title Edgemont (Digital Multicast Only)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sundays 9:30am-10:00am

Total times aired 

at regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

Edgemont is designed to entertain its core teen audience and also to inform and educate its viewers 

about issues that arise in school and at home. The storylines focus on social and emotional challenges 

faced by all secondary school students, from forming and maintaining family, friendship and romantic 

relationships, to ethical and moral choices. The objective of the series is to demonstrate models of 

behavior for teen viewers, allowing them to consider choices that they themselves may face, to witness 

the potential outcomes of these choices and gain positive tools that they can use to resolve issues and 

conflicts in a constructive way.



Question Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an 

officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or 

appointed official who is authorized to sign on behalf of the party filing the Children's Television 

Programming; or (b) an attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23

(a), who is authorized to represent the party filing the Children's Television Programming, and who further 

certifies that he or she has read the document; that to the best of his or her knowledge, information,and 

belief there is good ground to support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND 

FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage 

requirements. Failure to meet the construction or coverage requirements will result in automatic cancellation 

of the Authorization. Consult appropriate FCC regulations to determine the construction or coverage 

requirements that apply to the type of Authorization requested in this application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE BY 

FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, §1001) AND/OR REVOCATION OF ANY STATION 

AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title 47, §503).

I certify that this application includes all required and relevant attachments.

I declare, under penalty of perjury, that I am an authorized representative of the above-named applicant for 

the Authorization(s) specified above.

Multimedia 

Holdings 

Corporation

Certification



No Attachments.Attachments
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