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UNIVISION COMMUNICATIONS INC.
NATIONAL AUDIENCE REACH

The following chart details the combined national audience reach of Univision Communications
Inc. (“UCT”), the proposed assignee, following the grant and consummation of the transfer of control of
the remaining ten television stations ultimately controlled by USA Broadcasting, and consummation of

the transfer of control of WTMW(TV), Arlington, Virginia.

Frequency Audience
DMA Call Sign Channel Band Reach %**
Arizona Phoenix KTVW 33 UHF 0.70
Yuma, AZ-El Centro, KVYE 7 VHF 0.09
CA
California Bakersfield KUVI 45 UHF 0.09
Fresno KFTV 21 UHF 0.25
Los Angeles KMEX 34 UHF 2.60
KHSC 46 UHF
Monterey-Salinas-Santa KSMS 67 UHF 0.11
Cruz
Sacramento-Modesto KUVS 19 UHF 0.58
San Francisco KDTV 14 UHF 1.19
Santa Barbara-Santa KPMR 38 UHF 0.11
Maria-San Luis Obispo
Colorado Denver-Boulder KCEC 50 UHF 0.64
Connecticut Hartford WUVN 18 UHF 0.45
Florida Miami-Ft. Lauderdale- WLTV 23 UHF 0.72
Hollywood WAMI 69 UHF
Orlando-Daytona Beach WBSF 43 UHF 0.55
Melbourne WVEN 26
Tampa-St. Petersburg WBHS 50 UHF 0.74
WVEA 62
Georgia Atlanta WHOT 34 UHF 0.91
Ilinois Chicago WGBO 66 UHF 1.59
WEHS 60
Massachusetts | Boston WHUB 66 UHF 1.10
WUNI 27 UHF
Nevada Las Vegas KINC 15 UHF 0.27
New Mexico Albuquerque KLUZ 41 UHF 0.28
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New York New York WHSE 68 UHF 3.39
WHSI* 67 UHF
WXTV 41 UHF
Ohio Cleveland WQHS 61 UHF 0.73
Pennsylvania | Philadelphia WHSP 65 UHF 1.32
Texas Corpus Christi KORO 28 UHF 0.09
Dallas-Ft. Worth KSTR 49 UHF 1.01
KUVN 23 UHF
El Paso KINT 26 UHF 0.14
Harlingen-Weslaco- KNVO 48 UHF 0.13
Brownsville-McAllen
Houston-Galveston KHSH 67 UHF 0.86
KXLN 45 UHF
Laredo KLDO 27 UHF 0.03
San Antonio KWEX 41 UHF 0.34
Midland KUPB 18 UHF 0.07
Washington, | Washington, DC WTMW 14 UHF 1.00
DC

Combined Univision National Audience Reach- 22.08%'

*WHSI-TV operates as a satellite of WHSE-TV.

** Calculated in accordance with Section 73.3555(e)(2)(i) of the Commission’s Rules.

! In the instant application, Commission consent to the transfer of control of WLII(TV), Caguas,

Puerto Rico, and WSUR(TV), Ponce, Puerto Rico, is sought. Nielsen market data regarding the
national audience reach for Puerto Rico is unavailable. Pursuant to Section 73.3555(¢e)(2),
however, where an application must make an audience reach showing and the standard market
data is unavailable, the applicant must make a showing as to the number of television households
in the market. 47 C.F.R. § 73.3555(¢e)(2); see also In the Matter of Amendment of Section
73.3555, Memorandum Opinion and Order, 100 FCC 2d 74 at 940, note 52 (1985). Based on the
Mediafax TV Audience measurements for 2001, Puerto Rico has 1,222,115 television households.
Thus, including Puerto Rico, UCI will have a national audience reach of 23.00% of U.S. television
households.
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