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  This application seeks FCC consent to the acquisition of de jure control of 

Midwest Television, Inc. (“Midwest”), licensee of KFMB(AM), KFMB-FM and KFMB-TV, 

San Diego, California, by Ms. Elisabeth Meyer Kimmel, who currently is a minority (11%) 

owner.  As noted in Exhibit 5, Ms. Kimmel’s family, through its interests in Midwest, has owned 

the San Diego stations for over four decades.   

  The stations operate in the San Diego, California Nielsen Designated Market Area 

(the 26th ranked DMA) and the San Diego Arbitron Metro radio market.  Continued ownership 

of the San Diego AM, FM and TV stations fully complies with the multiple ownership rules.  

The radio-TV cross ownership rule, Section 73.3555(c)(2), permits co-ownership of a TV station 

and up to four commercial radio stations in the same market (to the extent permitted by the local 

radio ownership requirements of subsection (a)1) if at least 10 independently owned media 

voices would remain in the market.   

  The San Diego market would continue to contain far more than the required 

minimum number of independent media voices.  To illustrate: 

 
1  Neither Midwest nor any party to this application has an attributable interest in another 
radio station.  Thus, co-ownership of KFMB(AM) and KFMB-FM complies with Section 
73.3555(a)(2) which permits co-ownership of an AM radio and FM radio station if neither 
station overlaps a third station in the same service. 

 DC: 2368299-1 



Midwest Television, Inc.  Exhibit 18  
  Page 2 
 
 

                                             

 There are at least six independently owned and operating full-power domestic TV 

stations within the San Diego DMA that have Grade B signal contour overlap with the 

Grade B contour of KFMB-TV (see Annex A).2  

 There are at least 12 independently owned primary domestic broadcast radio stations that 

are in the San Diego Metro radio market (see Annex B).3   

 There are two English-language newspapers that are published at least four days a week 

within the San Diego DMA and that have a circulation exceeding 5% of the households 

in the DMA (see Annex C).   

 There is at least one cable system which is generally available to households in the DMA 

(see Annex C). 

Thus, the instant application fully meets the FCC’s multiple ownership requirements. 
 

 
2  Two other entities own and operate three additional full-power TV stations that are 
licensed to neighboring Tijuana, Mexico, including the owner of the Fox Network affiliate, 
which stations compete in the San Diego market. 
3  A number of other entities own and operate non-domestic radio stations included by BIA 
in the San Diego radio Metro market. 










