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MULTIPLE OWNERSHIP ISSUES 

The instant application proposes the assignment of the licenses for Radio Stations 
WNDV-FM (92.9 MHz), South Bend, IN (FCC Facility ID No. 41675); WSSM(FM) 
(97.7 MHz) (FCC Facility ID No. 49558), Goshen, IN; and WSMM(FM) (102.3 MHz) 
(FCC Facility ID No. 63772), New Carlisle, IN (collectively, the “South Bend Stations”) 
from ARTISTIC MEDIA PARTNERS, INC. (“AMP”) to SOUND MANAGEMENT, LLC 
(“Sound”).  

The South Bend Stations all function as elements of the South Bend, Indiana 
market. See, accompanying Engineering Statement Stuart Graham of Graham Brock, Inc. 
(“GBI Report”) that was prepared on October 16, 2014. 

AMP presently is the licensee of Radio Stations Radio WAZY-FM (FCC Facility 
ID No. 68970), Lafayette, IN; WBPE(FM) (FCC Facility ID No. 6336), Brookston, IN; 
WBWB(FM) (FCC Facility ID No. 68968), Bloomington, IN; WHCC(FM) (FCC Facility 
ID No. 33540), Ellettsville, IN; WNDV-FM (FCC Facility ID No. 41675), South Bend, 
IN; WDND(AM) (1620 kHz) (FCC Facility ID No. 87112), South Bend, IN; WSHP(FM) 
(FCC Facility ID No. 68985), Attica, IN; WYCM(AM) (FCC Facility ID No. 21512), 
Lafayette, IN; WSMM(FM) (FCC Facility ID No. 63772), New Carlisle, IN; and 
WSSM(FM) (FCC Facility ID No. 49558), Goshen, IN. (collectively, the “AMP 
Stations”).  

Sound is the proposed purchaser of the South Bend Stations. The ownership of 
Sound includes (i) Arthur A. Angotti, III (“AAA3”), the President, Chief Executive 
Officer, and a minority shareholder of AMP, as well as (ii) AMP itself, and (iii) Arthur A. 
Angotti (the father of AAA3), the majority shareholder of AMP. In essence, this is a pro 
forma assignment because the current ownership of AMP will participate in the 
ownership of Sound. Except for the existing ownership interests of AMP in the South 
Bend Stations,1/ and the stations to be acquired by Sound, Sound shall have no direct 
ownership in the South Bend radio market. AAA3 will retain his ownership in AMP and 
will continue serving as an officer of AMP.  

                                              
1/ As indicated above, AMP is the licensee of Radio Station WDND(AM)(1620 kHz), South 

Bend, Indiana (FCC Facility ID No. 87112). AMP shall remain the licensee of WDND, and 
Sound will have no interest in WDND, per se, except for the ownership interest of AMP in 
Sound.  
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Section 73.3555(a)(1)(iii) of the Commission’s rules presently provides that in 
markets with between 15 and 29 more full-power commercial and non-commercial radio 
stations, a party may own, operate, or control up to six (6) commercial radio stations, not 
more than four (4) of which are in the same service (AM or FM).  

In fact, according to the GBI Report a total of twenty-one (21) radio stations serve 
the South Bend market. Should this application be granted, Sound will control three FM 
stations in South Bend and have an attributable interest in one AM station. Accordingly, 
it is respectfully submitted that a grant of this application will not cause either AMP or 
Sound to violate Section 73.3555 of the Commission’s rules, nor place the parties in 
violation of any other of the Commission’s current rules and policies pertaining to 
multiple station ownership or operation. Although an assignment of the South Bend 
Stations to Sound is contemplated, the result of the proposed assignment effectively 
maintains the status quo in the Sound Bend radio market.  

In summary, Sound’s proposed acquisition of the South Bend Stations is 
consistent with the Commission’s multiple ownership rules because the proposed 
acquisition will result in Assignee having attributable interests in four (4) of twenty-one 
(21) broadcast radio stations in the applicable market. See GBI Report.  




















