TECHNICAL STATEMENT
CLEAR CHANNEL BROADCASTING LICENSES, INC.
RADIO MULTIPLE OWNERSHIP ANALYSIS —3/4/2004

This statement and the attached figures were prepared on behalf of Clear
Channel Broadcasting Licenses, Inc. (CL), a licensee subsidiary of Clear
Channel Communications, Inc.(CC). CL proposes to modify the facilities of
WJOR-FM. A multiple ownership analysis was prepared considering the following
radio stations under present or proposed common ownership or time brokerage:

Table 1: Proposed Commonly Owned or Controlled Stations Studied

Call Sign Facility_id City State  Status
WJIOR-FM
mod 6709 ST. JOSEPH TN LIC
WLAY-FM 19456 TUSCUMBIA AL CP
WLAY-FM 19456 TUSCUMBIA AL APP
WLAY-FM 19456 TUSCUMBIA AL LIC
MUSCLE
WVNA-FM 60610 SHOALS AL LIC
MUSCLE CP
WVNA-FM 60610 SHOALS AL MOD
WVNA 19457 TUSCUMBIA AL LIC
MUSCLE
WLAY 60611 SHOALS AL LIC
WJOR-FM 6709 ST. JOSEPH TN LIC

Since certain of these stations have overlapping principal community
contours (5 mvV/m for AM stations, 3.16 mV/m for FM stations), an ownership
study has been prepared in accordance with the Federal Communications
Commission”s multiple ownership rules!.

CC does not have an attributable interest in any other station with a

principal community contour that overlaps or intersects the proposed
stations.

Radio Markets

The ™"radio market"” applicable to common ownership of the subject stations
is defined as the area encompassed by the mutually overlapping principal
community contours of the proposed commonly owned stations. These mutually
overlapping contours form one '"radio markets'", as shown in Figure 1, for
analysis under the Commission®s rules.

1 See 47 C.F.R. § 73.3555.



Table 2 Listing of “Market”
2-AM 3-FM

WLAY (AM)
WVNA(AM)
WJIOR-FM
WLAY-FM
WVNA-FM

Count of Stations in Defined Markets

The number of radio stations in a "radio market" is determined by counting
the operating, commercial stations having principal community contours that
overlap or intersect the principal community contours that define the radio
market, plus the subject commonly owned or controlled stations.

For simplicity of analysis only stations overlapping or intersecting the
contour of WJOR-FM has been tabulated.

There are at least 11 stations that are not attributable to Clear Channel
Communications, Inc. or its licensee subsidiaries, which are counted as being
“in” the market. This list of identified stations is presented in Table 3 and
Figure 2.

Only known licensed, operating commercial stations were included in this
tabulation. Distances to contours for AM stations were predicted using the
antenna patterns as identified iIn the Commission®"s AM database and the
appropriate Ground Wave Field Strength versus Distance Graph of 47 C.F.R. §
73.184. Ground conductivities were obtained from FCC Figure M3. Distances to
the FM contours were determined based on the method of 47 C.F.R. § 73.313.
Terrain data was derived from the N.G.D.C. 30 second computer database for
each of the FM stations using radials spaced every 10 degrees of azimuth.

Based on the above, it is concluded that the proposed modifications comply
with 8 73.3555(a) of the FCC Rules.

Sincerely,

Troy G. Langham
FCC Specialist
Clear Channel Broadcasting Licenses, Inc.



Figure 1

Figure 01 - Market-Defining Principal Community Contours
|
-88-00 —87‘—45 -87-30 -87-15
50 H
404
ELAY'FM cp @OR—FM Proposed
30 1 /
3500 \ N\

Market

20 H 2-AM 3-FM

WVNA-F CP MOD WLAY (AM)

WVNA(AM)
WJIOR-FM
WLAY-FM

10 WVNA-FM \

0 [WLAY=FM LIC | \

10H

20

WLAY-FM APP
30 1) 34-30
WVNA(A@

404

51 h—_—_/

km 4 ki 2 10 0 10 2 ki 40




Table 3

Count

[
PThowo~NoobhwNPk

Call Sign

WBTG-FM
WXFL
WQLT-FM
WYTK
WMSR-FM
WBCF
WZZA
WZNN
WSBM
WBTG
WWLX

Facility_id

60608
4770
5274

14052

50128
4769

47087

14051
5272

60607

53665

Licensee

SLATTON & ASSOCIATES BROADCASTERS, INC.
BIG RIVER BROADCASTING CORPORATION

BIG RIVER BROADCASTING CORPORATION
SHOALS BROADCASTING CORPORATION

OHIO BROADCAST ASSOCIATES

BENNY CARLE BROADCASTING, INC.

MUSCLE SHOALS BROADCASTING, INC.
MANUEL HUERTA

BIG RIVER BROADCASTING CORPORATION
SLATTON & ASSOCIATES BROADCASTERS, INC.
PROSPECT COMMUNICATIONS



Figure 2

Figure 01 - Market-Defining Principal Community Contours
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