
 
EXHIBIT 15 

Radio Multiple Ownership 
 

 Pursuant to Section 73.3555(a)(1) of the Commission’s Rules, the agency uses a 

tiered approach to determine whether a combination of commonly-owned or attributable 

radio stations complies with the radio ownership limitations in a particular market.1  To 

demonstrate compliance with this rule, the FCC relies upon one of three different 

methodologies: 

 
Arbitron Only Methodology 

 In situations where more than one commonly-owned and/or attributable radio 

station is "home" to and licensed to a community within an Arbitron Metro's boundaries, 

the Arbitron-Only Methodology applies.  Using this Methodology, the FCC determines 

the number of stations in the radio market by counting all commercial and non-

commercial stations that are either “home to” the Arbitron Metro and/or are licensed to a 

city within the Arbitron Metro’s boundaries, as listed by BIA in its “FCC Geographic 

Market” analysis.   

 
Contour-Only Methodology 
 

 For combinations involving stations that are licensed to communities outside an 

Arbitron Metro, the FCC currently applies an interim contour-overlap method.  Under 

                                                 
1  Under this approach, entities under common control may have a cognizable interest in radio broadcast 
licenses with the following limits: (i) In a radio market with 45 or more full-power, commercial and non-
commercial radio stations, up to 8 commercial radio stations, of which not more than 5 are in the same 
service; (ii) In a radio market with between 30 and 44 stations, up to 7 stations of which not more than 4 
are in the same service; (iii) In a radio market with between 15 and 29 stations up to 6 stations, of which 
not more than 4 are in the same service; (iv) In a radio market with 14 or fewer stations, up to 5 stations, 
of which not more than 3 are in the same service; provided, however, that no entity may have a 
cognizable interest in more than 50% of the stations in such market unless the combination of stations 
comprises not more than one AM and one FM station. 



this approach, the applicable market is defined by the overlapping principal community 

contours of the commonly-owned stations.  To determine the total number of radio 

stations in the market, the Commission includes any station whose principal community 

contour overlaps that of at least one of the commonly-owned stations, with two 

exceptions.  It excludes those stations with transmitter sites farther than 92 kilometers 

(58 miles) from the perimeter of the common overlap area and/or commonly-owned 

radio stations that do not overlap the mutual overlap area of the other stations in the 

combination. 

 
Arbitron-Contour Methodology 

 In two circumstances, the FCC requires both Arbitron and Contour Methodology 

Showings: (1) Where one of the commonly-owned stations is licensed to a community 

outside of an Arbitron Metro, but is considered “home to” an Arbitron Metro; and (2) 

Where a station that is licensed to a community within an Arbitron Metro (regardless of 

whether the station is home to that Metro) has overlapping principal community 

contours with at least one other commonly-owned station that is not licensed to a 

community in an Arbitron Metro. 

 

 Where Arbitron Methodology has been used to assess whether particular 

combinations comply with the multiple ownership rules, the Exhibit provides BIA FCC 

Geographic Market printouts obtained from BIA’s Media Access Pro dated October 17, 

2007.  Where Contour Methodology was required, the Exhibit provides the following: 

• A table listing all commonly-owned stations; 



• One or more tables listing the stations in the contour market(s) created by the 

commonly-owned stations; 

• A contour map depicting the contour markets created by the combination of 

commonly-owned and/or attributable stations;2 and 

•  One or more tables listing those stations whose principal community contours 

overlap at least one of the commonly-owned station, excluding; (1) those with a 

transmitter site farther than 92 kilometers from the perimeter of the common 

overlap area; and/or (2) commonly-owned radio stations that do not overlap the 

mutual overlap area of the other stations in the combination.  Note that these 

tables do not list all stations in the market in situations where the total number of 

stations in a market significantly exceeds the number needed to justify the 

ownership combination.  

                                                 
2 In the contour maps: dark blue lines indicate FM stations that are “home" to and licensed to communities 
within an Arbitron Metro's boundaries; light blue lines denote FM stations that are not licensed to 
communities within an Arbitron Metro's boundaries (these stations may or may not be “home” to an 
Arbitron); red lines represent AM stations that are “home" to and licensed to communities within an 
Arbitron Metro's boundaries; and orange lines show AM stations that are not licensed to communities 
within an Arbitron Metro's boundaries (these stations may or may not be “home” to an Arbitron). 
 



Twin Falls, ID Area 
 
Commonly owned Twin Falls, ID Area stations included in this study: 
  

Call Sign Fac ID 
    

KLIX 3404 
KLIX-FM 3407 
KEZJ-FM 3403 

 
 
Contour market created by the commonly-owned stations: 
  

Market 1 
  

1-AM/2-FM 
  
KLIX(AM) 
KLIX-FM 
KEZJ-FM 

 
 



 
Twin Falls, ID Area 

 Figure 01 - Market-Defining Principal Community Contours  
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Stations whose principal community contours overlap at least one of the commonly-
owned station in the Twin Falls, ID area market. 
  
Market 
1    
    
Count Call Sign Fac ID Licensee 

1 KLIX 3404 CITICASTERS LICENSES, L.P. 
2 KEZJ-FM 3403 CITICASTERS LICENSES, L.P. 
3 KLIX-FM 3407 CITICASTERS LICENSES, L.P. 

4 KTFY 91839 
IDAHO CONFERENCE OF SEVENTH-DAY ADVENTISTS, 
INC. 

5 KAWZ 8414 CALVARY CHAPEL OF TWIN FALLS 
6 KMVX 33446 KART BROADCASTING CO., INC. 
7 KEFX 8432 CALVARY CHAPEL OF TWIN FALLS, INC. 
8 KBSW 28250 IDAHO STATE BOARD OF EDUCATION 
9 KTPZ 164127 LOCALLY OWNED RADIO, LLC 
10 KIRQ 164129 LOCALLY OWNED RADIO, LLC 
11 KSNQ 87843 INTERMART BROADCASTING TWIN FALLS INC. 
12 KYUN 166021 LOCALLY OWNED RADIO, LLC 
13 KIKX 28217 LOCALLY OWNED RADIO, LLC 
14 KCIR 20532 FAITH COMMUNICATIONS CORP 
15 KZDX 42885 EAGLE ROCK BROADCASTING CO., INC. 
16 KKMV 67744 TRI-MARKET RADIO BROADCASTERS, INC. 

 
 

As noted in the table above, the market defined by the contours of the commonly-
owned stations includes at least 16 radio stations.  Thus, ownership by the Assignee of 
the proposed 1 AM/2 FM radio combination complies with the radio ownership rules, 
which allow common control of 5 stations (of which not more than 3 are in the same 
service) in a radio market with fewer than 14 stations provided, however, that no entity 
may have a cognizable interest in more than 50% of the stations in such market 

 


