
Exhibit 15 
 
VCY (assignee) complies with the local radio ownership rules set forth in 47 C.F.R. 
Section 73.355 (a) (1) (iv).  “ In a radio market with 14 or fewer full-power, commercial 
and noncommercial radio stations, not more than 5 commercial radio stations in total and 
not more than 3 commercial stations in the same service (AM or FM); provided, 
however, that no person or single entity (or entities under common control) may have a 
cognizable interest in more than 50% of the full-power, commercial and noncommercial 
radio stations in such market unless the combination of stations comprises not more than 
one AM and one FM station.”  
The assignee has no other interest in the Sheboygan, WI market.  
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Call
Letters

AM/
FM Owner

City & State
 of LicenseFreq

FCC Geographic Market Definition for Sheboygan, WI
Home
Mkt

 RankHome Market
Type
Station Format

County of
License

Market
Designtn

Date
WHBL AM Midwest Communications Incorporated Sheboygan, WI1330 Sheboygan, WI 272C News/Talk Sheboygan07/02/2003

WCLB AM RBH Enterprises Incorporated Sheboygan, WI 950 Sheboygan, WI 272C Sports Sheboygan07/02/2003

WLKN FM Radio K-T Inc. Cleveland, WI 98.1 Sheboygan, WI 272C AC Manitowoc07/02/2003

WBFM FM Midwest Communications Incorporated Sheboygan, WI 93.7 Sheboygan, WI 272C Country Sheboygan07/02/2003

WXER FM RBH Enterprises Incorporated Plymouth, WI104.5 Sheboygan, WI 272C AC Sheboygan07/02/2003

WHBZ FM Midwest Communications Incorporated Sheboygan Falls, WI106.5 Sheboygan, WI 272C Rock Sheboygan07/02/2003

WJUB AM Jubiliation Ministries Plymouth, WI1420 Sheboygan, WI 272C Easy Sheboygan07/02/2003

WSHS FM Wisconsin Public Radio Sheboygan, WI 91.7 Sheboygan, WI 272NC Talk/Motvl Sheboygan07/02/2003

Number of Stations in Geographic Market       8

Previous Stations in Geographic Market  

Printed: 02/02/2005  Data: 01/31/2005 Page 1(c) BIA Financial Network, Inc.

"p" indicates pending sale to owner listed"C" - Commercial Station;   "NC" - Non Commercial Station




