
Davis Broadcasting, Inc. of Columbus
Waverly Hall, GA
FCC Form 301
May 1, 2006

EXHIBIT 5

Multiple Ownership

The attached BIA FCC Geographic Market Definition for Columbus, GA, shows
21 stations in that geographic market. Pursuant to Section 73.3555(a)(l)(iii) ofthe
Commission’s Rules, an entity may own six commercial stations in such a market, no
more than four ofwhich may be AM or FM.

The attached BIA market definition shows that the applicant and affiliated entities
currently own four FM and two AM stations in the Columbus market. By this
application, filed pursuant to FCC Report and Order MB Docket No. 03-223, released
December 16, 2005, the applicant proposes to relocate one ofits Clolumbus market FM
stations, WIOL(FM), Greenville, GA, to Waverly Hall, Georgia, which is also in the
Columbus market. At the conclusion ofthe relocation, the applicant and affiliated
entities will continue to own four FM and two AM stations in the Columbus market and
will continue to comply with Section 73.3555(a)(l)(iii) ofthe Rules.
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