TELEVISION DUOPOLY COMPLIANCE

This application seeks the Commission’s consent to the assignment of license of
KUWB(TV), Ogden, Utah, to Clear Channel Broadcasting Licenses, Inc. (“Clear Channel”).
Clear Channel is the licensee of KTVX(TV), Salt Lake City, Utah. Stations KUWB(TV) and
KTVX(TV) are both assigned by Nielsen Media Research (“NSI”) to the Salt Lake City, UT
Designated Market Area (“DMA”).

As presently in effect, Section 73.3555(b) of the Commission’s rules permits common

ownership of two television stations in the same DMA if:

(1) at least eight independently owned and operating commercial and/or noncommercial
television stations, the Grade B contours of which overlap with the Grade B contour
of at least one station in the proposed combination, will remain post-merger in the
DMA; and

(2) at least one of the stations to be commonly owned is not among the top four stations
in the market, ranked according to audience share by Nielsen or a comparable rating
service at the time the application is filed.

Attachment A hereto is an excerpt from the November 2005 Nielsen Station Index

(“NSI”) showing the following television stations in the Salt Lake City DMA:

Call Sign Community Licensee

1. KBYU-TV  Provo, Utah Brigham Young University

2. KCBU(TV) Price, Utah Price Broadcasting, Inc. (Equity Broadcasting)
KUTF(TV) Logan, Utah Logan 12, Inc. (Equity Broadcasting)

3. KIJZZ-TV Salt Lake City, Utah Larry H. Miller Communications Corp.

KPNZ(TV) Ogden, Utah Utah Communications, LLC

>




10.

11.

12.

13.

Call Sign

KSL-TV
KSTU(TV)
KTMW(TV)
KTVX(TV)
KUWB(TV)
KUED(TV)
KUEN(TV)
KUPX(TV)
KUTH(TV),

KUTV(TV)
KUSG(TV)

Community

Salt Lake City, Utah
Salt Lake City, Utah
Salt Lake City, Utah
Salt Lake City, Utah
Salt Lake City, Utah
Salt Lake City, Utah
Ogden, Utah
Provo, Utah
Provo, Utah

Salt Lake City, Utah
St. George, Utah

Licensee

Bonneville Holding Company

Fox Television Stations Inc.

Alpha & Omega Communications, LLC

Clear Channel Broadcasting Licenses, Inc.

Clear Channel Broadcasting Licenses, Inc.
[PROPOSED ACQUISITION]

University of Utah

Utah State Board of Regents

Paxson Salt Lake City License, Inc.

Univision Television Group, Inc.

KUTYV Holdings, Inc.
KUTYV Holdings, Inc. (satellite of KUTV(TV))

As seen above, thirteen (13) independently owned and operating commercial and

noncommercial television stations will remain in the Salt Lake City DMA following the

proposed assignment. Attachment B hereto shows that the Grade B contours of all but one of the

remaining stations in the Salt Lake City DMA overlap the Grade B contours of either

KTVX(TV) and/or KUWB(TV).1

Attachment C hereto is an excerpt from the November 2005 NSI showing Sunday-

Saturday, 9:00 am-12:00 midnight audience shares for stations in the Salt Lake City DMA. As

shown on this attachment, KTVX(TV) has the third largest audience share, and KUWB(TV) is

tied for the sixth largest audience share in the DMA. Therefore, Clear Channel may own both

stations under the Commission’s television duopoly rule.

' The one non-overlapping station, KUSG(TV), St. George, Utah, is a satellite of KUTV(TV), Salt Lake City, Utah
and is not included in the count of separately owned stations.
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MARKET DATA

SALT LAKE CITY, UT
DMA RANK # 36

NOVEMBER 3 - NOVEMBER 30, 2005

TABLE 1 - UNIVERSE ESTIMATES - JAN. 2006

TABLE 4 - TELEVISION STATIONS

TOTAL v TV HOUSEHOLDS BY COUNTY SIZE 1 OITY OF ORIGIN STATION CHANNEL  AFFILIATION
AREA HOUSEHOLDS HOUSEHOLDS A B [4 D pROVD . Ky e £es

METRO 608,000 598,60 SEBENTANE CITY ki i BER
DMA 828,000 810,830 456,360 181,430 173,040 SALT LAKE CITY XSt 5 g;'é

) 100 SALT LAKE CITY *KSTU «13 FOX

% SALT LAKE CITY KTMW (L) "20 IND
" 0 g g g0 g A e ER i : s

o OGDEN KUEN 2 PBS
TOTAL HOUSEHOLDS are estimates produced by Market Statistics, a division.of Clarits, Inc., and PoRAN K ) 13 e
are copyrighted by them. - They are the base against which television penetration esfimates have EROYO, ke crTv R R 3¢ » g“;
been applied. ! a aﬁ Ec Y :ﬁgw ;’é SATELLY E OF KUTV
TELEVISION OWNERSHIP PERCENTS are Nislsen Media Research estimates based on combining cas N wB
historical projections from the 1960 and 1970 Censuses with estimates from the NS telephone o
interviews from a number of all market measurement periods. éaB g%

HOUSEHOLDS ARE OCCUPIED HOUSING UNITS. The household universe estimates shown in Table

1 are estimates of year-round households, i.e., units occupied year round, Seasonal
j 4 only dun‘rrr:gefoertain seaaongg of the year are t¥ot Included in the Hi

units which are
Universe Estimates. Thus, the nu of households during the survey period may differ from the
estimate in Table 1
+ See Local Reference Supplement for definition of county size. LT Less than 1%.

TABLE 2 - PENETRATION ESTIMATES

PERCENT OF TV HOUSEHOLDS
MULTI- CABLE CABLE
BLACK  HISPANIC -SET VCR v ADS PLUS
AREA % % % % % %. %

METRO 1.2 8.9 . 45.
DMA 1.0 7.9 77 9 4 31 74
SALT LAKE CITY 2.2 14.7 NA NA NA NA NA

Multi-set estimates are based on the metered sample. Multi-set, Cable TV, VCR, ADS and Cable Plus
estimates are based on the latest available data. Black and H mcesmnatesareasofJanuarye,
2006, Cable Plus s defined as mgeglese!m of Gable and/or Delivery System (ADS).

| Reference Supplement for I

TABLE 3 - SAMPLE SIZES: HOUSEHOLDS

DIARY SAMPLE(1)
INITIALLY DESIGNATED IN-TAB DIARY
HOUSEHOLDS HOUSEHOLDS
METER SAMPLE ) i
AREA IN-TAB AVG. - LISTED- UNLISTED ‘TOTAL - 'LISTED UNLISTED TOTAL
METRO 2SGtEST'D) 1783 665 2448 820 141 o761
DMA(INCL.METRO) 3712 . 2359 888 - 3247 818 198 1018
MA e B0 a8 0 s 2] [ (3)
NSI(INCL. DMA} 371" "L 7. 2438 905 . 3344 839 204 1043
ry) sample is combined with the DMA meter sample for compiling Station Total

%1) The Non-DMA (Dia J ) )

cuseholds; the entire -diary sampleis used for Audience Composition data.

(2) Yields an approximate equivalent simple. random sample size of 724.

(2) + {3).NSI Area Station Total households herein are based on these in-tab samples and yield an
" approximate equivalent simple random sample size of 736.. L

Equivalent simple random sample $ize is a.term sometimes used for the statistical equivalent.of the

sample. size for. computing. sampling erors or. statistical  tolerances. o, P

For sample selection- procedures in Total Telephone Frame: markets, see Local: Reference

Supplement.

COPYRIGHT 2005 NIELSEN MEDIA RESEARCH - PRINTED INU.S.A.
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KDLQ IS LPTV STATION KDLQ-LP.

* = NSI client )
Network affiliation as shown herein .is based -on information supplied by the networks for use in
Nielsen Television index (NTI). For additional details, see the L He?eyfence Supplement.
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SLC TV All Contours EXCEPT KUSG
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SALT LAKE CITY, UT
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