
Certification Regarding Compliance with  

Children’s Programming Commercial Limits During the Current License Term 

 As a standard practice, all programs designed for children 12 years of age and younger that 

were broadcast on the station were formatted to allow no more than 10.5 minutes of commercial 

time per hour on weekends and 12 minutes of commercial matter per hour on weekdays.  Applicant 

recently learned, however, that a commercial for Hot Wheels Super Ultimate Garage was 

inadvertently aired by the network during Team Hot Wheels on eleven occasions during eight half-

hour episodes between November 10, 2018 and December 16, 2018.  The network pulled the 

commercial from the program after discovery, and Applicant has amended its fourth quarter 

commercial limits certification accordingly.  


