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KEYE 2022 Community Initiatives

CBS Austin airs a variety of Public Service Announcements (PSAs) in support of important children's issues such as
fighting obesity, the importance of staying in school and the importance of exercise. CBS Austin also provides
information to educate children on the many careers in the broadcast field and donates to community events
benefiting children in our area. The on-going coronavirus situation continues to impact our well-established
routine of in-school presentations (Weather Talks, Career Fairs, etc). However, our Creative Director Steve Harris
and Promotion Producer Ryan Sullivan participated in the Role Model Fair at Campbell Elementary School on
May23rd as a part of the AISD “I Can Project”. Additionally, the CBS Austin Community Partner for May 2022 was
Candlelight Ranch. Candlelight Ranch is a charitable organization that serves the needs of children and families in a
natural Hill Country environment. The types of children served include those with physical challenges, emotional
and behavioral challenges, economically disadvantaged, intellectually delayed, developmentally delayed, at risk of
educational or socio-economic failure, and/or are enrolled in special education classes (see attached letter). Also,
the CBS Austin Community Partner for June 2022 was the Comfort Crew for Military Kids. The Comfort Crew for
Military Kids is one of the few non-profit organizations that works directly with children who have been separated
from a family member who is serving our country in the armed forces. Comfort Crew provides the support and
resources needed for those children (over 500,000 in the past ten years) who are dealing with the challenges and
transitions associated with growing up in a military family: being separated due to deployments, reconnecting
after a time of separation, having a parent return with a visible and/or invisible injury, or experiencing grief over
the loss of a family member.

CBS Austin airs a variety of Public Service Announcements (PSAs) in support of important children's issues such as
fighting obesity, the importance of staying in school and the importance of exercise. CBS Austin also provides
information to educate children on the many careers in the broadcast field and donates to community events
benefiting children in our area. In the 3™ quarter of 2022, for the ninth year in a row, CBS Austin and Telemundo
Austin distributed student backpacks and school supplies to area families in need. Working in conjunction with the
non-profit CARY 4 Kids, we distributed over 2,700 free backpacks. In addition, a few hundred backpacks/supplies
kits were set aside and donated to Pop Up Birthday, Child Services, River City Youth Foundation and K.I.P.P. Public
Schools. Also in third quarter our dual-station community service initiative, the Community Partner Program,
promoted the services of non-profits Hope Alliance and Half Helen -- two organizations whose services benefit the
youth of Central Texas. Half Helen serves area youth through preventative vision screenings and assistance with
vision challenges, and Hope Alliance serves youth through various domestic violence resources.

CBS Austin airs a variety of Public Service Announcements (PSAs) in support of important children's issues such as
fighting obesity, the importance of staying in school and the importance of exercise. CBS Austin also provides
information to educate children on the many careers in the broadcast field and donates to community events
benefiting children in our area. Additionally, on November 14, CBS Austin meteorologist Avery Tomasco
conducted a “Weather Talk” for elementary students at Winn Montessori School (AISD). Also in the 4th quarter,
CBS Austin participated in the 50" Annual Blue Santa Toy Drive to collect and distribute Christmas toys and meals
to area families in need. For the first time, CBS Austin partnered with Walmart in 2022 to provide a venue for the
drive, ultimately filling 22 large Santa’s boxes with new unwrapped children’s toys. CBS Austin employees also
contributed 75 hours of time to the delivery of Blue Santa items.






