
Multiple Ownership Analysis1 
 

This transaction involves the assignment of one full power commercial AM radio station 
(KWAC).  The proposed assignee has other attributable stations in the Bakersfield, CA market, 
specifically KGSV (AM), Oildale, CA (Facility ID #54760).  This analysis considers the 
existing attributable stations on a market basis for purposes of determining compliance with the 
multiple ownership limits set forth in 47 C.F.R. §73.3555(a). 

 
 
 
 

Bakersfield, CA, Rated Market 
 

Bakersfield, CA is #80 Nielsen/Arbitron Rated Market, and has at least 56 full power 
commercial and noncommercial AM and FM stations. See Exhibit A. Under 47 C.F.R. 
§73.3555(a)(1)(i)2, in a market with more than 45 full time stations, a party may own, operate 
or control up to 8 commercial radio stations, not more than 5 of which are in the same service. 
The proposed transfer of control will result in the assignee having an attributable interest in a 
total of two (2) commercial AM stations in this rated market (assuming the Pending 
Transaction is consummated). Thus, ownership of these two AM stations complies with the 
radio multiple ownership rules in 47 C.F.R. §73.3555(a). 

 
 

1 Compliance for this transaction is analyzed herein in accordance with the FCC’s 2016 multiple 
ownership rules, as reinstated and revised in the FCC’s December 20, 2019 Order, DA 19-1303. For 
clarity, the transaction does not implicate the reinstated “eight voices” test, prohibition on top-four 
combinations in the local television rules; newspaper/broadcast cross-ownership rules; or attribution 
of joint sales agreements. 
2   §  73.3555   Multiple ownership. 

 
(a)(1) Local radio ownership rule. A person or single entity (or entities under common control) may have a cognizable interest in 
licenses for AM or FM radio broadcast stations in accordance with the following limits: 
 
   (i) In a radio market with 45 or more full-power, commercial and noncommercial radio stations, not more than 8 
commercial radio stations in total and not more than 5 commercial stations in the same service (AM or FM); 
 
   (ii) In a radio market with between 30 and 44 (inclusive) full-power, commercial and noncommercial radio stations, not more 
than 7 commercial radio stations in total and not more than 4 commercial stations in the same service (AM or FM); 
 
   (iii) In a radio market with between 15 and 29 (inclusive) full-power, commercial and noncommercial radio stations, not more 
than 6 commercial radio stations in total and not more than 4 commercial stations in the same service (AM or FM); and 
 
   (iv) In a radio market with 14 or fewer full-power, commercial and noncommercial radio stations, not more than 5 commercial 
radio stations in total and not more than 3 commercial stations in the same service (AM or FM); provided, however, that no 
person or single entity (or entities under common control) may have a cognizable interest in more than 50% of the full-power, 
commercial and noncommercial radio stations in such market unless the combination of stations comprises not more 
than one AM and one FM station. 
 

 
 
 
 
 
 



 
EXHIBIT “A” 

 

 
 
 
 
 
 
 
  



 
 


