2021 FCC Public Appearances/Events

January

Saint Paul Winter Carnival, January 28" — February 6"
Martin Luther King Celebration — Conway Playground — January 18"
Blankets for Bridging — Awareness Campaign — One Day Drop off campaign.

February

March

April

August

Saint Paul Winter Carnival, January 28" — February 6"

JDRF One Walk — February 5. Emcee and host of virtual walk - Sponsorship
Sanneh Foundation — Gala for Goals — February 20" — Sponsorship

Junior Achievement Virtual Career Fair — February 19" — Sponsor/participant

Bedraces for Bridging — March 13" — sponsor

Sanneh Foundation Food Distribution — April 8t" — participant
Corner House Capes for Kids Event — April 24" — sponsor
Goldy’s Run — Sponsor/Leah McLean emcee — April 10th

Epilepsy Gala — May 8" — Ashley Zilka emcee/sponsor
Fight For Air Climb — American Lung Association — Matt Belanger emcee/sponsor

Feeding Minnesota Campaign — raising money and awareness for Second Harvest Heartland and
Matter. Campaign ran June 15 — August 30%".

Feeding Minnesota Campaign — raising money and awareness for Second Harvest Heartland and
Matter. Campaign ran June 15 — August 30™".

MN Air National Guard 100" Anniversary Celebration — Month long awareness campaign
Sunset Affair — Como Zoo — sponsor/fundraiser — July 15

Journalism 360 — University of St. Thomas Journalism Camp — Juley 27" and 28",
Sponsor/Participant

Feeding Minnesota Campaign — raising money and awareness for Second Harvest Heartland and
Matter. Campaign ran June 1% — August 30™".

MDA Walk — Paul Folger emcee/sponsor — August 7"

Minnesota State Fair — August 26" through September 6

September

Minnesota State Fair — August 26" through September 6
Blue Nite Gala — St. Paul Police Gala — September 24" — Tom Hauser emcee-sponsor



October

JDRF Hope Gala — October 2" — Chris Egert emcee/sponsor
Toast to Courage — Sister Kinney Institute — Leah McLean emcee/sponsor — October 8"

November

Why We Give Campaign — month long campaign raising money and Awareness to 30 local
charities. All talent participated with charities of their choice. In-news, promotion, web and
social media.

Stuff the Sleigh — Salvation Army. Three week campaign collecting toys and cash donations to
bring a little hope to kids in our community. News, promotion, web and social participation.
November 22" — December 11%".

MN Made Extravaganza — American Cancer Society — Sponsor — November 18"

Walk For Hunger — Hunger MN — MOA - Sponsor

December

Stuff the Sleigh — Salvation Army. Three week campaign collecting toys and cash donations to

bring a little hope to kids in our community. News, promotion, web and social participation.
November 22" — December 11%.

Salvation Army — Red Kettle Promotion — Awareness Campaign



