< UNIVISION

CHILDREN’S PROGRAMMING CERTIFICATION

This is to certify that the Univision Network (hereinafter referred to as “Univision™), as a standard practice,

has formatted and aired the following children’s programs and series so that the total amount of
commercial matter (including local ad avails and non-exempt program promotions or website displays) is

10.5 minutes per hour or less on weekends, and 12 minutes per hour or less on weekdays, in compliance
with the Children’s Television Act of 1990, and with the rules and regulations of the Federal

Communications Commission:

Pocoyo
Mickey Mouse Clubhouse
Handy Manny
Sesame Amigos

There were no occasions on which the commercials limits were exceeded.

This certification pertains to the immediate preceding calendar quarter (July 1 — September 30, 2016).
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Executed this (’JVE day of -September 2016.
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Lom Perez ~—

Director of Traffic
Univision Network
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The foregoing instrument was acknowledged before me this
( Z}D be( . A.D. 2016, by Lori Perez, on behalf of Univision Network Limited Partnership.
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