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LITTON’s WEEKEND ADVENTURE

COMMERCIAL LOAD AND WEB SITE REPORT

15T QUARTER 2016

FOLLOWING 1S A LIST OF ALL LITTON'S WEEKEND ADVENTURE PROGRAMS
PROVIDED TO ABC AFFILIATES DESIGNED TO MEET THE
EDUCATIONAL/INFORMATIONAL REQUIRMENT FOR CHILDREN THIRTEEN TO
SIXTEEN YEARS OLD DURING THE FIRST QUARTER OF 2016, BECAUSE THESE
PROGRAMS ARE ORIGINALLY PRODUCED FOR AND DIRECTED AT CHILDREN
THIRTEEN TO SIXTEEN YEARS OLD, NEI'THER THE COMMERCIAL LIMITS NOR THE
WEBSITE RULE APPLY (SEE 47 C.F.R. § 73.670 (Note 2)). THIS CERTIFIES THAT ALL
OF THESE PROGRAMS WERE FORMATTED (IN THE ORDER AND AT THE TIMES
INDICATED) WITH THE FOLLOWING COMMERCIAL LOADS,

1 Program: Jack Hanna's Wild Countdown

Duration: Half-hour

Number of Network Commercial Minutes:  7:00

2. Program: Ocean Mysleries
Duration: Half-hour

Number of Network Commercial Minutes:  7:00



% Program: Sca Resceue

Duravon: Halt=hour

Number of Network Commercial Minutes:  7:00
4. Program:  The Wildlile Docs

Duration: Hall-hour

Number of Network Commercial Minutes:  7:00
5. Program: Rock the Park

Duration: Hall=hour

Number of Network Commercial Minutes:  7:00
0. Program: Born o Fxplore

Duration: |lalf=hour

Number of Network Commercial Minutes;  7:00

Children’s Wecekend Specials

None

Children’s Weekday Programs

None

Children’s Weekday Specials
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ALTHOUGI THESE PROGRAMS ARLE NOT SUBJECT TO T WEBSITE RULLE
BECAUSLE THEY AR PRODUCED FOR AND AIMED AT CHILDREN 13-16,
NONLTHELESS LITTON HAS ENDEAVORED TO COMPLY WITH THE RESTRICTION
ON URLs DISPLAYED WITHIN SHOWS (SEE SECTIONS 73.670(b), (¢) AND (d) OF THE
RULES OF Tl FEDERAL COMMUNICATIONS COMMISSION, 47 C.F.R. § 73.670(b). (¢)

AND (d)).

NONE OFF THESE PROGRAMS CONTAINED ANY URILs, WITH THE POSSIBLE
EXCEPTION OF (a) FICTIONAL URLs IN PROGRAMMING. (b) URLs OF COMMERCIAL-
FREE WEBSITES THAT SATISFY 47 C.F.R. § 73.670(b), OR (c¢) URLs. NOT UNDER THLI
CONTROL OF THE LICENSEL, OF NON-PROFIT OR GOVERNMENT ENTITIES WITHIN
PUBLIC SERVICE ANNOUNCEMENTS AIRED ON BEHALF OF THOSE ENTITIES, OR

MEDIA COMPANIES IN PARTNERSHIP WITIH TIHHOSE ENTITIES.

Litton Entertainment

3/28/16

All children’s television programming supplied by ABC. On behalf of the WDHN, |
hereby certify that the Children's Programming aired by the WDHN complied with the
statutory commercial limits, as set forth in 47 U.S.C. 303a and section 73.670 of the
rules of the Federal Communications Commission. Specifically, | certify the following:

With respect to programs supplied by ABC, WDHN broadcast such programs as
formatted and scheduled by the network without adding any commercial time in excess
of the statutory commercial limits, or otherwise scheduled such programs at a time and
in a sequence so as to comply with these limits.
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LITTON

880 Albrinon Blvd

Sue MO0

Mount Pleasant, SC 2946.
Phone: 843 883 5000

Fus 8435 8839957

RE: COMMERCIAL TIME

[o Whom [t May Concern:

Litton Entertainment's El programming is targeted toward the age
group of 13-16 year olds. As such, we provide all of our [1]
programming 1o local stations with a format bearing no more than
7 minutes of commercial time, which is within FCC guidelines
under the Children Felevision Act.

In the case ol Jack Hanna's Animal Adventures, Litton retains 4
minutes ol commercial time, the station retains 3 minutes ol
commercial ime. For Animal Exploration with Jarod Miller,
Litton retains 3.5 minutes ol commercial

time. the station 3.5 minutes in cach hall hour. For Into the Wild.
[.itton retains 3.5 minutes ol commercial time, the station 3.5
minutes ol commercial time.

Dave Morgan
President. 12O
Litton Entertainment

Linoealive Quality Progranming



