QUARTERLY CHILDREN’S TV PROGRAMMING COMMERCIAL CERTIFICATION

Station: KAIT

Quarter: )¢}

12-and-Under Children’s Programming Titles
[List titles of all programs that were originally produced and broadcast
primarily for an audience of children 12 years old and younger in the table below.]

Year: 2016

Primary Programming Stream
KAIT ABC

.2 Multicast (if applicable) KAIT
8.2 NBC

.3 Multicast (if applicable)

N/A

“Ruff Ruff Tweet & Dave”

N/A

“Astroblast”

“Clangers

“Earth to Luna”

“Lazytown”

“Nina’s World”

“Floogals”

D During the quarter, the station did not air any programming on its primary or multicast channels that was
originally produced and broadcast primarily for an audience of children 12 years old and younger. [Check
box only if applicable to Station’s programming. If box is checked, skip certifications 1, 2, and 3 below, then
sign and date this certification and upload it to station’s online public file.]

1. Station certifies that all 12-and-under children’s TV programs carried during this quarter on its digital
channels were formatted so that, as a matter of standard policy and practice, the programs would not exceed the
“commercial matter” time limits of §73.670 of the FCC’s rules (12 minutes per hour on weekdays and 10.5 minutes
per hour on weekends).

i F—
Yes No
2. Station certifies that there were no time periods during the quarter in which the “commercial

matter” time limits stated above were exceeded during 12-and-under children’s programming. If no, attach an
explanation.

X
Yes No
3. Station certifies that, during the quarter, it has complied with the commercial requirements of
§73.670(b), (c) & (d) of the FCC's rules regarding the display of website addresses. If no, attach an explanation.
o I
Yes No

| hereby state, under penalty or perjury, that the foregoing is true, correct and complete to the best of my

knowledge, information and belif'/_)

Signature: T — Date: 4/6/2016
[Attach any commercial certification or mewded by network and program suppliers. Upload a copy of
this certification to your online public file no later than April 10, July 10, October 10, and January 10.JREV. 5/2014




April 1, 2016
Dear Affiliate Partner:

To assist you in complying with the reporting requirements for children’s television and the requirement
that stations air “core” children's programming, we are providing you with episode-specific descriptions
(the ‘NBC Kids” educational and informational programming block) as set forth in the attached
Community Relations Quarterly Children's Programming Report for the 1st quarter of 2016. The report
includes information to help prepare FCC Form 398. Please note that we have not included the specific
dates and times for each of the programs as that may be station-specific.

This report is divided into the following categories:
1. Educational Objectives: NBC Kids for both 1st quarter 2016 and 2nd quarter 2016.

2. Core programming: Regularly scheduled programming furnished by the NBC Network that is
specifically designed to serve the educational and informational needs of children 16 and under. Each
of these programs is identified on-air as educational and informational with the “E/I" icon, and is
similarly identified to the national listing services. To assist stations with the preemption report section
of FCC Form 398, we have added specific episode numbers. Please note that the age target for NBC
Kids programming is identified as 2-5 years old.

3. Other programming: Programming furnished by the NBC Network that contributes to the
educational and informational needs of children 16 and under, but is not specifically designed to meet
the educational and informational needs of children.

4. Public service announcements targeted to children 16 and under.

5. Non-broadcast efforts that enhance the educational and informational value of NBC Network
programming to children.

The regularly-scheduled children’s programming and promotional content furnished to you by the NBC
Network during the 1st quarter of 2016 complied with the commercial limits of the Children’s Television
Act, and 47 C.F.R. §§ 73.670(a)-(d), provided that you broadcast and distributed such programming as
furnished to you by NBC, and did not add any promotional or advertising content thereto other than as
directed by NBC via weekly postings on APT.

If you have any questions about these reporting requirements, please feel free to call us.

Karen Peled

NBCUniversal Media LLC

Contracts Counsel, NBC Broadcasting, Affiliate Relations
(212) 664-6858

karen.peled@nbcuni.com




