<~ UNIVISION

CHILDREN’S PROGRAMMING CERTIFICATION

This is to certify that the Univision Network (hereinafter referred to as “Univision”), as a standard practice,
has formatted and aired the following children’s programs and series so that the total amount of
commercial matter (including local ad avails and non-exempt program promotions or website displays) is
10.5 minutes per hour or less on weekends, and 12 minutes per hour or less on weekdays, in compliance
with the Children’s Television Act of 1990, and with the rules and regulations of the Federal
Communications Commission:

Pocoyo
Mickey Mouse Clubhouse

Handy Manny
Sesame Amigos

There were no occasions on which the commercials limits were exceeded.
This certification pertains to the immediate preceding calendar quarter (January 1 — March 31, 2016).

Executed this _3/5"__ day of March 2016.

/fori Perez

Director of Traffic
Univision Network
STATE OF B!
COUNTY OF otlirster

7
The foregoing instrument was acknowledged before me this 3/ 57 day of

[\‘ hace h » A.D. 2016, by Lori Perez, on behalf of Univision Network Limited Partnership.
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1st Quarter 2016

16
. LATV Networks certifies that all children's TV programs carried on LATV during this quarter, which are indentified below, were formatted so that
 the standard policy is in practice. The programs will not exceed the commercial time limits in section 73.670(a) of the FCC's rules.

- Week days: 12 minutes in any hour program and 6 minutes in any half hour program.

- Weekends: 10:30 minutes in any hour program and 5:15 minutes in any half hour program.

(Commercial matter was prorated in the same proportion for any children's program over five minutes, but less than a half hour in duration, and
hat aired outside the full length children's program)

Attachment "A’ indentifies any commercial time overrun from the limits stated above, together with a brief explanation.

Network Commercial

Program Time Weekday Minutes

PT MT CcT ET

Animal Rescue 8:00 AM  9:00 AM  10:00 AM Monday 0:00:3:30
E/l Target:13-16 yrs

8:00 AM  9:00 AM  10:00 AM Tuesday 0:00:3:30

8:00 AM  9:00 AM  10:00 AM Wednesday 0:00:3:30
/I Target:13-16 yrs

. The Real Winning Edge 8:00 AM  9:00 AM  10:00 AM Thursday 0:00:3:30
E/l Target:13-16 yrs

Whaddayado 8:00 AM  9:00 AM  10:00 AM Friday 0:00:3:30
E/l Target:13-16 yrs

Eco Company 8:00 AM  9:00 AM  10:00 AM Sunday 0:00:3:30
E/l Target:13-16 yrs

1. Station certifies that there were not any time periods during the quarter in which the ‘commercial matter” time limits stated above were
exceeded during 12-and-under children’s programming.

L —1~]
By No

If no, provide details of each such instance in Annex A.

Station certifies that, during the quarter, it has complied with the commercial requirements of §73.670(b), (c) & (d) of the FCC’s rules regarding the
display of Internet website addresses during 12-and-under children’s programming, which requirements became effective January 2, 2007.

eSS

' No
X

f no, provide details in Annex B.

 t hereby state, under penalty or perjury, that the foregoing is true, correct and
| complete to the best of my knowledge, information and belief.




COMMERCIAL MATTER IN CHILDREN’S PROGRAMMING CERTIFICATION
STATION WVEN-TV
QUARTER 1
YEAR 2016

This is to certify that this Station, as a standard practice, has formatted and broadcast its
children’s television programs (which include network and non-network programming) so that
the amount of commercial matter (including local advertising avails and non-exempt program
promotions or website displays) is limited to 10.5 minutes per hour or less on weekends and 12
minutes per hour or less on weekdays, in compliance with the Children’s Television Act of 1990

and Section 73.670 of the rules of the Federal Communications Commission.

There were no exceptions to this practice during the applicable quarterly period.



