Analysis Using the Contour—Over lap M ethodology

Clear Channel holds the licenses of WMAX(FM), WLTM(FM), WKLS(FM), and
WGST(AM) All of these stations overlap the principal community contour of WLCL(FM),
creating 1 local “radio market” as defined in the Commission’ s contour-overlap methodol ogy.

The "radio market”" applicable to common ownership of the subject stationsis defined as
the area encompassed by the mutually overlapping principal community contours of the
proposed commonly owned stations. These mutually overlapping contours form 1 "radio
markets", as shown in Figure 1, for analysis under the Commission'srules.

As shown in Table 1 there are sufficient numbers of stationsin local “radio market”
under the Commission’s counting methodology. Figure 2 depicts the individual “market”.

Only known licensed, operating commercial stations with contour overlap were included
in the tabulations. Distances to contours for AM stations were predicted using the antenna
patterns as identified in the Commission's AM database and the appropriate Ground Wave Field
Strength versus Distance Graph of 47 C.F.R. § 73.184. Ground conductivities were obtained
from FCC Figure M 3. Distances to the FM contours were determined based on the method of 47
C.F.R. 8§ 73.313. Terrain data was derived from the N.G.D.C. 30 second computer database for
each of the FM stations using radials spaced every 5 degrees of azimuth.

Tablel

RADIO MARKET

WLCL (FM)
WGST (AM)
WLTM (FM)
WKLS (FM)
WMAX (FM)

26 STATIONS IN
MARKET



FIGURE 1, RADIO MARKET 1
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Table2

Stations in Radio Market 1 Using Contour—Overlap M ethodology.

Count Call Sign State City Licensee
1 WLCL GA CANTON CHEROKEE BROADCASTING CO., INC.
2 WLTM GA ATLANTA CITICASTERS LICENSES, L.P.
3 WKLS GA ATLANTA CITICASTERS LICENSES, L.P.
4 WMAX-FM GA BOWDON CLEAR CHANNEL BROADCASTING LICENSES, INC.
5 WGST GA ATLANTA CITICASTERS LICENSES, L.P.
6 WCKS AL FRUITHURST WCKS, INC.
7 WBTR-FM GA CARROLLTON WYAI INC.
JEFFERSON-PILOT COMMUNICATIONS COMPANY OF
8 WSTR GA SMYRNA GEORGIA
9 WVEE GA ATLANTA INFINITY BROADCASTING OPERATIONS, INC.
10 WSB-FM GA ATLANTA CXR HOLDINGS, INC.
11 WJZZ-FM GA ROSWELL ROA LICENSES, LLC
12 WNNX GA ATLANTA WNNX LICO, INC.
13 WVFJ-FM GA MANCHESTER PROVIDENT BROADCASTING COMPANY
14 WALR-FM GA LA GRANGE CXR HOLDINGS, INC.
15 WKHX-FM GA MARIETTA ABC, INC.
16 WPZE GA FAYETTEVILLE ROA LICENSES, LLC
17 WHTA GA HAMPTON RADIO ONE LICENSES, LLC
18 WAMJ GA MABLETON NEW MABLETON BROADCASTING CORPORATION
19 WZzGC GA ATLANTA INFINITY BROADCASTING CORP. OF ATLANTA
20 WEKS GA ZEBULON SPALDING BROADCASTING, INC.
21 WTSH-FM GA ROCKMART BROADCAST INVESTMENT ASSOCIATES, INC
22 WFSH-FM GA ATHENS SOUTH TEXAS BROADCASTING, INC.
23 WYAY GA GAINESVILLE ABC, INC.
24 WLKQ-FM GA BUFORD LAKE RADIO, INC.
25 WBTS GA ATHENS CXR HOLDINGS, INC.
26 WFOX GA GAINESVILLE COX RADIO, INC.




FIGURE 2; RADIO MARKET
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