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TV/RADIO CROSS-OWNERSHIP

The instant application is one of three applications on FCC Form 315 that are being filed
concurrently for Commission consent to the transfer of control of subsidiaries of The Ackerley
Group, Inc. (“Ackerley”) from the Shareholders of Ackerley to Clear Channel Communications,
Inc. (“Clear Channel”). Ackerley controls the licenses of the following 16 full-power television
stations in various markets nationwide:

Ackerley Media Group, Inc.

KCOY-TV, SantaMaria, CA
KFTY(TV), Santa Rosa, CA
KGET(TV), Bakersfield, CA
KION(TV), Monterey, CA
KMTR(TV), Eugene, OR
KMTX-TV, Roseburg, OR
KMTZ(TV), Coos Bay, OR
KTVHTV), Fairbanks, AK
KVIQ-TV, Eureka, CA
KVOS-TV, Bellingham, WA

Central NY News, Inc.

WIVT(TV), Binghamton, NY
WIXT(TV), Syracuse, NY
WOKR(TV), Rochester, NY
WUTR(TV), Utica, NY
WWTI(TV), Watertown, NY

Ackerley Broadcasting Fresno, LLC

KGPE(TV), Fresno, CA
Certain of these television stations (KVIQ-TV, KVOS-TV, and WWTI) are in markets
where Clear Channel does not currently have an attributable interest in any radio stations.

Accordingly, the Commission’s TV/radio cross-ownership rule does not apply to Clear



Channel’s acquisition of these stations.® The rest of Ackerley’s television stations are in markets
where Clear Channel does have attributable radio stations, creating new TV/radio combinations.
Section | of this exhibit addresses those new combinations that comply with the Commission’s
TV/radio cross-ownership rule. Section Il addresses those new combinations that exceed the
Commission’s limits. Finally, Section Il provides information supporting Clear Channel’s
request for atemporary waiver of the TV/radio cross-ownership rule in those markets where
divestitures will be required to come into compliance with the rule.

[.COMPLIANT COMBINATIONS

Bakersfield, CA

Ackerley controls the license of KGET(TV), Bakersfield, California. Clear Channel
controls the licenses of the following 6 radio stations, all of which are part of the Bakersfield,
California Arbitron radio metro market: KDFO(AM), KZTK(AM) and KKXF-FM, Bakersfield,
Cdlifornia; KDFO-FM and KKDJ(FM), Delano, California; and KRAB(FM), Greenacres,
Cdlifornia. Attached hereto as Attachment 2 is a map demonstrating that the Grade A contour of
KGET encompasses the communities of license of the radio stations, triggering the TV/radio
cross-ownership rule. Attached hereto as Attachment 3 is a study demonstrating that at least 20
independent media voices will remain in the market following the proposed transaction, a

sufficient number to permit common ownership of this 1 TV/6 radio combination.

Y In addition to KVOSTV, Ackerley controls the licenses of the following four radio stations in the Seattle-Tacoma,
Washington Arbitron radio metro market: KHHO(AM), Tacoma, Washington; and KJR(AM), KBTB(FM) and
KUBE(FM), Seattle, Washington. Asdemonstrated in the map attached hereto as Attachment 1, however, the Grade
A contour of KVOS-TV does not encompass Seattle, and only the 2 mV/m contour of KJR encompasses
Bellingham. Theresulting 1 TV/1 radio combination complies with the Commission’s rules without regard to the
number of independent media voices remaining in the market.
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Eugene, OR

Ackerley controls the licenses of KMTR(TV), Eugene, Oregon, and its satellite stations
KMTX-TV, Roseburg, Oregon, and KMTZ(TV), Coos Bay, Oregon.? Clear Channel controls
the licenses of the following 9 radio stations in communities in and around Eugene: KRKT(AM)
and KRKT-FM, Albany, Oregon; KEJO(AM), KFLY (FM), KLOO(AM) and KLOO-FM,
Corvallis, Oregon; KPNW(AM) and KODZ(FM), Eugene, Oregon; and KDUK -FM, Florence,
Oregon. KPNW, KODZ and KDUK-FM are part of the Eugene-Springfield, Oregon Arbitron
radio metro market. The stations in Albany and Corvallis are not associated with any Arbitron
defined radio metro market.

Attached hereto as Attachment 5 is a map demonstrating that the Grade A contour of
KMTR encompasses the communities of Eugene, Florence and Corvallis, triggering the
TV/radio cross-ownership rule.®* Because the radio stations licensed to these communities are
part of two separate radio markets, two separate TV/radio combinations are created, even though
the radio stations fall within the Grade A contour of the same TV station.* At aminimum, then,
the first combination, in the Eugene-Springfield market, consists of the following stations:

KMTR(TV), Eugene, OR
KPNW(AM), Eugene, OR

KODZ(FM), Eugene, OR
KDUK-FM, Florence, OR

2 Attached hereto as Attachment 4 isinformation supporting the continued satellite status of KMTX -TV and KMTZ.

3 The Grade A contour of KM TR does not, however, encompass the community of Albany. Neither does the 2
mV/m contour of KRKT encompass the community of Eugene. The TV/radio cross-ownership rule, therefore, is not
triggered with respect to KRKT. Its contour isincluded for informational purposes.

* Memorandum Opinion and Second Order on Reconsideration, Review of the Commission’ s Regulations Governing
Television Broadcasting, 16 FCC Rcd 1067, 1 41 (2001) (“[F]or purposes of the radio/TV cross-ownership rule, we
generally do not count radio stations located in one Arbitron radio market toward the limits on the number of radio
stations a party may own in another Arbitron radio market, even when the radio stations in the different markets fall
within the Grade A contour of acommonly owned TV station.”).
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Also at a minimum, the second combination, in what Clear Channel has defined below as the
“functionally equivalent” Albany-Corvallis radio market, consists of the following stations:

KMTR(TV), Eugene, OR
KEJO(AM), Corvallis, OR
KFLY(FM), Corvallis, OR
KLOO(AM), Corvallis, OR
KLOO-FM, Corvdllis, OR

The Commission, however, does count “aradio station assigned to one Arbitron radio
market toward an entity’s ownership limits in a distant market when the contour of the radio
station triggerstherule.”® As the map demonstrates, the 1 mV/m contours of KFLY, KLOO-FM
and KRKT-FM encompass Eugene, triggering the TV/radio cross-ownership rule independently
of the TV station. These three radio stations, therefore, must be included in the TV/radio
combination in the Eugene-Springfield market, resulting in a final combination of:

KMTR(TV), Eugene, OR
KPNW(AM), Eugene, OR
KODZ(FM), Eugene, OR
KDUK-FM, Florence, OR
KFLY(FM), Corvallis, OR
KLOO-FM, Corvdlis, OR
KRKT-FM, Albany, OR

Asthe 1 mV/m contour of KRKT-FM triggers the TV/radio cross-ownership rule independently
of the TV station, it must likewise be included in the TV/radio combination in the functionally

equivalent Albany-Corvallis market, resulting in a final combination of:

KMTR(TV), Eugene, OR
KEJO(AM), Corvallis, OR
KFLY (FM), Corvallis, OR
KLOO(AM), Corvallis, OR
KLOO-FM, Corvallis, OR
KRKT-FM, Albany, OR

S1d.



Attached hereto as Attachment 6 is a study demonstrating that at least 20 independent
media voices will remain in both the Eugene-Springfield Arbitron radio metro market and the
functionally equivalent Albany-Corvallis radio market® following the proposed transaction. ’
Thisis asufficient number of voices to permit common ownership of the 1 TV/6 radio
combination in Eugene-Springfield and the 1 TV/5 radio combination in Albany-Corvallis.

Fairbanks, AK

Ackerley controlsthe license of KTVF(TV), Fairbanks, Alaska. Clear Channel controls
the licenses of the following 4 radio stations:. KAKQ-FM, KIAK(AM), KIAK-FM and
KKED(FM), Fairbanks, Alaska. Attached hereto as Attachment 8 is a map depicting the relevant
contours of these stations. Attached hereto as Attachment 9 is a study demonstrating that at least
10 independent media voices will remain in the “functionally equivalent” Fairbanks, Alaska
market following the proposed transaction, a sufficient number to permit common ownership of

this 1 TV/4 radio combination.

® Pursuant to Section 73.3555(c)(3)(ii)(C) of the Commission’s rules, Clear Channel has created the functional
equivalent of aradio market for the Albany-Corvallis area. Specifically, Clear Channel has counted those
geographically proximate radio stations with aprincipal community contour that overlaps or intersects with the
principal community contours of its owned stations. The contours of the stations thus defining the market are
depicted on Attachment 7. Clear Channel has also included in the functionally equivalent market those stations
from outside the market that have a reportable audience sharein the area according to an Arbitron custom survey,
which is attached.

7 Section 73.3555(c)(3)(ii)(B) of the Commission’s rules states that “[w]hen a proposed combination involves
stations in different radio markets, the voice requirement must be met in each market.”

8 Pursuant to Section 73.3555(c)(3)(ii)(C) of the Commission’s rules, Clear Channel has created the functional
equivalent of aradio market for the Fairbanks area. Specifically, Clear Channel has counted those geographically
proximate radio stations with a principal community contour that overlaps or intersects with the principal
community contours of its owned stations. The contours of the stations thus defining the market are depicted on
Attachment 10.



Fresno, CA

Ackerley controls the license of KGPE(TV), Fresno, California. Clear Channel controls
the licenses of the following 8 radio stations, all of which are part of the Fresno, California
Arbitron radio metro market: KCBL(AM) and KALZ(FM), Fresno, California; KBOS-FM,
Tulare, California; KEZL (FM), Fowler, California; KFSO-FM, Visdlia, California; KRDU(AM)
and KSOF(FM), Dinuba, California; and KRZR(FM), Hanford, California.® Attached hereto as
Attachment 11 is a map demonstrating that the Grade A contour of KGPE encompasses the
communities of Fresno, Fowler, Hanford, and Dinuba, triggering the TV/radio cross-ownership
rule. The Grade A contour of KGPE does not, however, encompass Tulare and Visalia, nor do
the 1 mV/m contours of the stations licensed to those communities, KBOS-FM and KFSO-FM,
respectively, encompass Fresno. Accordingly, the TV/radio cross-ownership rulesis not
triggered with respect to those stations. Thus, the new TV/radio combination is comprised of:

KGPE(TV), Fresno, CA
KALZ(FM), Fresno, CA
KCBL(AM), Fresno, CA
KEZL(FM), Fowler, CA
KRDU(AM), Dinuba, CA
KRZR(FM), Hanford, CA
KSOF(FM), Dinuba, CA
Attached hereto as Attachment 12 is a study demonstrating that at least 20 independent media

voices will remain in the market following the proposed transaction, a sufficient number to

permit common ownership of this 1 TV/6 radio combination.

° Clear Channel also controls the license of KVBL(AM), Visalia, California. The Grade A contour of KGPE does
not encompass the community of Visalia. Neither does the 2 mV/m contour of KVBL encompass the community of
Fresno. The TV/radio cross-ownership rule, therefore, is not triggered with respect to KVBL. Itscontour is
included for informational purposes.



Monterey-Salinas, CA

Ackerley controls the license of KION(TV), Monterey, California. Clear Channel
controls the licenses of the following 6 radio stations, all of which are part of the Monterey-
Salinas-Santa Cruz, California Arbitron radio metro market: KDON-FM, KTOM(AM), KTOM-
FM and KTXX(AM), Salinas, California; KMJO(FM), Marina, California; and KOCN(FM),
Pacific Grove, Cdifornia. Attached hereto as Attachment 13 is a map demonstrating that the
Grade A contour of KION encompasses the communities of license of the radio stations,
triggering the TV/radio cross-ownership rule. Attached hereto as Attachment 14 is a study
demonstrating that at least 20 independent media voices will remain in the market following the
proposed transaction, a sufficient number to permit common ownership of this1 TV/6 radio
combination.

Santa Rosa, CA

Ackerley controls the license of KFTY (TV), Santa Rosa, California. Clear Channel
controls the licenses of severa radio stations in the nearby San Francisco, Californiaand
Sacramento, California Arbitron radio metro markets. Attached hereto as Attachment __ isa
map depicting the relevant contours of these stations. The map demonstrates that, while the
Grade A contour of KFTY does not encompass the communities of license of any of the radio
stations, the contours of the following 4 radio stations encompass Santa Rosa, triggering the
TV/radio cross-ownership rule: KSTE(AM), Sacramento, California; KABL(AM) and
KNEW(AM), Oakland, California; and KI1SQ-FM, San Francisco, California. Thus, even though
the radio stations are located in different Arbitron radio metro markets, they are counted together

in asingle TV/radio combination.’® Attached hereto as Attachment __is a study demonstrating

10 See supra, note 4.



that at least 10 independent media voices will remain in the Santa Rosa, Sacramento and San
Francisco markets following the proposed transaction, ** a sufficient number to permit common
ownership of this 1 TV/4 radio combination.

[. NONCOMPLIANT COMBINATIONS

Binghamton, NY

Ackerley controls the license of WIVT(TV), Binghamton, New York. Clear Channel
controls the licenses of the following 6 radio stations, al of which are part of the Binghamton,
New York Arbitron radio metro market: WBBI(FM), Endwell, New Y ork; WENE(AM) and
WMRV-FM, Endicott, New Y ork; WINR(AM), Binghamton, New Y ork; WKGB-FM, Conklin,
New York; and WMXW(FM), Vestal, New York. Attached hereto as Attachment 17 isamap
demonstrating that the Grade A contour of WIVT encompasses the communities of license of the
radio stations, triggering the TV /radio cross-ownership rule and creating a1 TV/6 radio
combination. Attached hereto as Attachment 18 is a study showing that enough independent
media voices will remain in the market following the proposed transaction to support al TV/4
radio combination, but not a1 TV/6 radio combination. Please see Section |11 below for
information supporting Clear Channel’ s request for atemporary waiver of the TV/radio cross-
ownership rule.

Rochester, NY

Ackerley controls the license of WOKR(TV), Rochester, New Y ork. Clear Channel
controls the licenses of the following 7 radio stations, all of which are part of the Rochester, New
Y ork Arbitron radio metro market: WHAM(AM), WHTK(AM) and WV OR-FM, Rochester,

New Y ork; WISY (FM), Canandaigua, New Y ork; WKGS(FM), Irondequoit, New Y ork;

1 See supra, note 7.



WLCL(FM), Honeoye Falls, New York; and WNVE(FM), S. Bristol Township, New Y ork.
Attached hereto as Attachment 19 is a map demonstrating that the Grade A contour of WOKR
encompasses the communities of license of the radio stations, triggering the TV/radio cross
ownership rule and creating a1 TV/7 radio combination. Attached hereto as Attachment 20 isa
study showing that, although enough independent media voices will remain in the market
following the proposed transaction to support a1 TV/7 radio combination, there are fewer than 8
independent television voices in the Rochester DMA. Thus, a1 TV/6 radio combination is the
maximum permitted by the rules. Please see Section |11 below for information supporting Clear
Channel’ s request for a temporary waiver of the TV/radio cross-ownership rule.

SantaMaria, CA

Ackerley controls the license of KCOY-TV, SantaMaria, California. Clear Channel
controls the licenses of 15 radio stations in the region, which are divided among three separate
Arbitron radio metro markets. In the Santa Maria-Lompoc, California market Clear Channel
controls the following licenses. KSMA(AM), KSNI-FM and KXFM(FM), Santa Maria,
California; and KSMY (FM), Lompoc, California. Inthe San Luis Obispo, California market
Clear Channel controls the following licenses: KSLY -FM and KVEC(AM), San Luis Obispo,
Cdlifornia; KSTT-FM, Los Osos, California; and KURQ(FM), Grover Beach, California. In the
Santa Barbara, California market Clear Channel controls the following licenses: KBKO(AM),
KIST(AM), KIST-FM, KTMS(AM) and KTY D(FM), Santa Barbara, California; KSBL(FM),
Carpinteria, California; and KSPE-FM, Ellwood, California

Attached hereto as Attachment 21 is a map depicting the contours of the stations. The
map demonstrates that the Grade A contour of KCOY-TV encompasses the communities of
license of the stations in the Santa Maria-Lompoc and San Luis Obispo markets, triggering the
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TV/radio cross-ownership rule. In the Santa Barbara market, the Grade A contour of KCOY-TV
only encompasses Ellwood, the community of license of KSPE-FM. Because the radio stations
are divided among three separate radio markets, three separate TV/radio combinations are
created, even though the radio stations fall within the Grade A contour of the same TV station. *?
At aminimum, then, the first combination, in the Santa Maria-Lompoc market, consists of the
following stations:

KCOY-TV, SantaMaria, CA

KSMA(AM), Santa Maria, CA

KSMY (FM), Lompoc, CA

KSNI-FM, SantaMaria, CA

KXFM(FM), Santa Maria, CA
Also at a minimum, the second combination, in the San Luis Obispo market, consists of the
following stations:

KCOY-TV, SantaMaria, CA

KSLY-FM, San Luis Obispo, CA

KSTT-FM, Los Osos, CA

KURQ(FM), Grover Beach, CA

KVEC(AM), San Luis Obispo, CA

Finally, the third combination, in the Santa Barbara market, consists of the following

stations:*3

KCOY-TV, SantaMaria, CA
KSPE-FM, Ellwood, CA

As noted above, the Commission does count radio stations assigned to one Arbitron radio

market toward an entity’ s ownership limits in a separate Arbitron market when the contour of the

12 See supra, note 4.

13 Theresulting 1 TV/1 radio combination complies with the Commission’ s rules without regard to the number of
independent media voices remaining in the market.
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radio station triggers the rule.** As the map demonstrates, the 1 mV/m contours of KSLY-FM,
KSTT-FM and KURQ encompass Santa Maria, triggering the TV/radio cross-ownership rule
independently of the TV station. The 2 mV/m contour of KVEC, however, does not encompass
Santa Maria. These three FM radio stations, therefore, must be included in the TV /radio
combination in the Santa Maria-Lompoc market, resulting in a final combination of:

KCOY-TV, SantaMaria, CA

KSMA(AM), Santa Maria, CA

KSMY (FM), Lompoc, CA

KSNI-FM, Santa Maria, CA

KXFM(FM), Santa Maria, CA

KSLY-FM, San Luis Obispo, CA

KSTT-FM, Los Osos, CA

KURQ(FM), Grover Beach, CA

Attached hereto as Attachment 22 is a study demonstrating that at least 20 independent

media voices will remain in both the Santa Maria-Lompoc and San Luis Obispo Arbitron radio
metro markets following the proposed transaction.*® Thisis a sufficient number of voices to
permit common ownership of the 1 TV/4 radio combination in the San Luis Obispo market. It is
also sufficient to support a1 TV/7 radio combination in the San Luis Obispo market. There are,
however, fewer than 8 independent television voices in the Santa Barbara- Santa Maria-San Luis
Obispo televison DMA. Thus, a1 TV/6 radio combination is the maximum permitted by the

rules. Please see Section |11 below for information supporting Clear Channel’ s request for a

temporary waiver of the TV/radio cross-ownership rule.

14 See supra, note 5.
15 see
supra, note__.
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Syracuse, NY

Ackerley controls the license of WIXT(TV), Syracuse, New York. Clear Channel
controls the licenses of 16 radio stations in the region, which are divided among two separate
Arbitron radio metro markets. In the Syracuse, New Y ork market Clear Channel controlsthe
following licenses: WBBS(FM), Fulton, New Y ork; WHEN(AM), WSYR(AM), WWHT(FM)
and WYYY (FM), Syracuse, New Y ork; WPHR(FM), Auburn, New Y ork; and WXBB(FM),
DeRuyter, New York. In the Utica-Rome, New Y ork market Clear Channel controls the
following licenses: WADR(AM) and WRFM(FM), Remsen, New Y ork; WLFH(AM) and
WSKU(FM), Little Falls, New Y ork; WOUR(FM) and WUTQ(AM), Utica, New Y ork;

WRBY (FM) and WRNY (AM), Rome, New Y ork; and WSKS(FM), Whitesboro, New Y ork.

Attached hereto as Attachment 23 is a map depicting the contours of the stations. The
map demonstrates that the Grade A contour of WIXT encompasses the communities of license of
the stations in the Syracuse market, triggering the TV/radio cross-ownership rule. In the Utica-
Rome market, the Grade A contour of WIXT only encompasses Rome, the community of license
of WRBY and WRNY. Because the radio stations are divided among two separate radio
markets, two separate TV/radio combinations are created, even though the radio stations fall

within the Grade A contour of the same TV station.'® Thefirst combination, in the Syracuse

16 See supra, note 7.
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market, consists of the following stations:
WIXT(TV), Syracuse, NY
WBBS(FM), Fulton, NY
WHEN(AM), Syracuse, NY
WPHR(FM), Auburn, NY
WSYR(AM), Syracuse, NY
WWHT(FM), Syracuse, NY
WXBB(FM), DeRuyter, NY
WYYY (FM), Syracuse, NY
The second combination, in the Utica-Rome market, consists of the following stations:
WIXT(TV), Syracuse, NY
WRBY (FM), Rome, NY
WRNY (FM), Rome, NY
Attached hereto as Attachment 24 is a study demonstrating that at least 20 independent
media voices will remain in both the Syracuse and Utica-Rome Arbitron radio metro markets
following the proposed transaction.” This s a sufficient number of voices to permit common
ownership of the 1 TV/2 radio combination in the UticazRome market. It is aso sufficient to
support a1 TV/7 radio combination in the Syracuse market. There are, however, fewer than 8
independent television voices in the Syracuse television DMA. Thus, a1l TV/6 radio
combination is the maximum permitted by the rules. Please see Section |11 below for
information supporting Clear Channel’ s request for a temporary waiver of the TV/radio cross-
ownership rule.
Utica, NY
Ackerley controls the license of WUTR(TV), Utica, New York. Clear Channel controls
the licenses of the following stations in the Utica-Rome, New Y ork market: WADR(AM) and

WRFM(FM), Remsen, New Y ork; WLFH(AM) and WSKU(FM), Little Falls, New Y ork;

17 See supra, note 7.
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WOUR(FM) and WUTQ(AM), Utica, New Y ork; WRBY (FM) and WRNY (AM), Rome, New
Y ork; and WSKS(FM), Whitesboro, New York. Clear Channel aso controls the license of
WSYR(AM), Syracuse, New Y ork.

Attached hereto as Attachment 25 is a map depicting the contours of these stations. The
map demonstrates that the Grade A contour of WUTR encompasses the communities of license
of the radio stations in the Utica-Rome Arbitron radio metro market, triggering the TV/radio
cross-ownership rule. The map also demonstrates that the 2 mV/m contour of WSYR
encompasses Utica, so that it must be included in the resulting 1 TV/10 radio combination. 8
Attached hereto as Attachment 26 is a study demonstrating that at least 20 independent media
voices will remain in both the Syracuse and Utica-Rome Arbitron radio metro markets following
the proposed transaction.® Thisis a sufficient number of voices to permit common ownership of
al TV/6 radio combination. Please see Section |11 below for information supporting Clear
Channel’ s request for atemporary waiver of the TV/radio cross-ownership rule.

[1l. REQUEST FOR TEMPORARY WAIVER OF TV/RADIO CROSS-OWNERSHIP RULE

As shown in Section |1 above, Clear Channel’ s acquisition of control of Ackerley will
create five new TV/radio combinations that do not comply with the radio/TV cross-ownership
rule. To facilitate multi-station transactions such as this, the Commission has in the past granted
temporary waivers of its multiple ownership rules to provide reasonable time for the station

divestitures necessary to come into compliance with the rules. The Commission has stated that

where the [ownership] conflicts are incidental to a much larger
merger that we find isin the public interest, we believe facilitating

18 See supra, note 5.
19
See supra, note 7.
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such a multiple-station transaction by temporary waiver of our

multiple ownership rules will “ promote commerce, encourage

investmert in the broadcast industry, and allow for the free

transferability of broadcast licenses.”*°
Further, the Commission has acknowledged that “a ‘forced’ sale could * unnecessarily restrict’
the value of the stations to be divested and could *artificialy limit’ the range of potentia buyers
to only those with immediate access to the capital needed for such purchases, thereby precluding

acquisition by local groups or minority-owned or —controlled entities.”

In its most recent cases involving temporary multiple ownership waivers, the
Commission has found six months to be a reasonable period of time for parties to divest
necessary properties.?> Those cases arose, however, in afar different economic climate than
exists now. For the reasons set forth below, supported by an expert assessment which is
attached, Clear Channel respectfully requests the Commission waive the radio/TV cross-

ownership rule for a period of twelve (12) months from closing of the Clear Channel/Ackerley

20 Multimedia, Inc., 11 FCC Red 4483, 4485 (1995) (citing Stockhol ders of Westinghouse, Inc., 11 FCC Red 3733,
3755 (1995)). In Multimedia, Inc., the Commission granted Gannett Co., Inc. atwelve-month temporary waiver to
come into compliance with various provisions of the broadcast and cable multiple ownership rules following
Gannett’s acquisition of Multimedia.

21 1. (citing Midwest Communications, Inc., 7 FCC Red 159, 160 (1991)). In Midwest Communications, Inc., the
Commission granted CBS an 18-month temporary waiver of the national radio multiple ownership rule, based upon
“the depressed state of the radio station market where, without a reasonabl e time period to divest, [CBS] will be at a
negotiating disadvantage if forced to dispose of an FM station in less than 18 months.” Midwest Communications,
Inc., 7 FCC Rcd at 160.

22 5ee Shareholders of CBS Corporation, 15 FCC Red 8230 (2000) (granting CBS a six-month temporary waiver to
divest radio stations to come into compliance with the TV /radio cross-ownership rule following its merger with
Viacom). Seealso Counterpoint Communications, Inc., FCC 01-220 (August 3, 2001) (six-month temporary waiver
for Tribune Television Company to come into compliance with newspaper-broadcast cross-ownership rule following
purchase of aHartford, CT television station); UTV of San Francisco, Inc., FCC 01-209 (July 25, 2001) (six-month
temporary waiver for compliance with television duopoly rule in Fox/Chris Craft merger, but 24-month temporary
waiver for compliance with newspaper/broadcast cross-ownership rule).
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merger, in order to allow Clear Channel to complete the necessary divestitures in the five non

compliant markets.

Attached hereto as Attachment 27 is a statement [hereinafter, the “Fratrik Statement”] by
Mark R. Fratrik, Ph.D., Vice President of BIA Financial Network.>® Mr. Fratrik’s expert
analysis confirms a conclusion that has been widely reported by observers of the broadcast
industry, and should come as no secret: an already-slowing economy and a resulting decline in
advertising expenditures, compounded by the events of September 11, 2001 and their aftermath,
have resulted in a market for buying selling radio and television stations that is bleak in the near
term.?* Mr. Fratrik observes that these factors also have made financing from banks and other
capital sources less available — a situetion that most affects woul d-be startup broadcast
companies, including minority and woman-owned ventures.?® Aside from an overall severe
decrease in the number and value of station sales in both radio and television, Mr. Fratrik notes
that uncertainty about the DTV trangition is yet another factor negatively affecting values of
television stations, especially in markets outside the top 50.2° These are precisely the marketsin
which Clear Channel will need to divest stations. the five non-compliant markets discussed

above are ranked, in terms of Nielsen DMA, between #74 and #168. Mr. Fratrik concludes that

23 BIA isarecognized expert source of economic information and analysis on the broadcast industry. Mr. Fratrik’s
curriculum vitae accompanies his attached statement.

24 See Fratrik Statement at 1-2; see also, e.g., “ Sellers face big obstacles,” Broadcasting & Cable (Oct. 15, 2001), p.
30.

25 Fratrik Statement at 8.
%14, at 9.
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“[bJuying and selling radio and television stations could be an active undertaking by the end of

2002, but certainly not before then.”?’

Given the conditions that Mr. Fratrik confirmsin his statement, Clear Channel believes
that a twelve- month temporary waiver is the minimum duration necessary for it to complete
divestitures in the nontcompliant markets. With a broadcast trading market not expected to
become active until the end of 2002 at the earliest, atemporary waiver of anything less than
twelve months will amost certainly result in Clear Channel being required to market divestiture
properties at unnecessarily restricted prices to an artificially limited number of potential buyers.
As noted above, in fashioning temporary waivers the Commission has sought to avoid such
“forced sale” situations. Moreover, Chairman Powell has only recently emphasized the
Commission’s need to acknowledge the “new realities that have arisen out of the tragic events of
September 11" and “be aware of the financia impact of the attacks on our media companies.”?
For all of these reasons, the Commission should find that a twelve- month temporary waiver of
the radio/TV cross-ownership rule — the minimum amount necessary for Clear Channel to

undertake the necessary divestitures in a healthier marketplace — is reasonable and in the public

interest.?®

271d. at 10.

28 FCC News Release, “FCC Chairman Michael Powell Announces Creation of FCC Digital Television Task Force”
(October 11, 2001).

29 A twelve-month temporary waiver will not undermine the Commission’ s goals of diversity and competition. As

the voice studies appended as attachments to this exhibit show, an ample number of independent media voices will
remain in each of the five non-compliant markets following the proposed merger.
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SEATTLE RADIO-TV Tuesday, October 16, 2001
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BAKERSFIELD

bakersfield.rs2

Tuesday, October 16, 2001
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BAKERSFIELD, CALIFORNIA - TELEVISION DMA*

CALL COMMUNITY OF LICENSE COUNTY CHANNEL OWNER
GET Bakersfield, CA Kern 17 Clear Channel Communications, Inc. (proposed)
uvi Bakersfield, CA Kern 45 KUV License Partnership, G.P.
ERC Bakersfield, CA Kern 23 McGraw-Hill Broadcasting Company, Inc.
BAK Bakersfield, CA Kern 29 Westwind Communications, L.L.C.

1 The Bakersfield, Californiatelevision DMA consists of the following counties: In California; Kern.



BAKERSFIELD, CALIFORNIA - RADIO METRO?

CALL SIGN FREQUENCY COMMUNITY OF LICENSE COUNTY OWNER
{BID 1350 Bakersfield, CA Kern American General Media
(ERN 1410 Bakersfield, CA Kern American General Media
{sv A1 Bakersfield, CA Kern American Genera Media
{COO 104.3 Shafter, CA Kern American Generad Media
{(MQA 100.5 E. Portervale Tulare* Azia s Entertainment
(CNQ 1025 Kernville, CA Kern Bohn, Robert & Katherine
{QAB 1140 LakeIsabella, CA Kern Bohn, Robert & Katherine
(VLI 1045 Lake Isabdlla, CA Kern Bohn, Robert & Katherine
(CWR 107.1 Bakersfield, CA Kern Buck Owens Production Company Incorporated
Uzz 550 Bakersfield, CA Kern Buck Owens Production Company |ncorporated
Uzz 107.9 Bakersfield, CA Kern Buck Owens Production Company |ncorporated
(KBB 99.3 Bakersfield, CA Kern Buckley Broadcasting Corporation
(NZR 1560 Bakersfield, CA Kern Buckley Broadcasting Corporation
{(LLY 95.3 Qildale, CA Kern Buckley Broadcasting Corporation
(SM. 97.7 Shafter, CA Kern Buckley Broadcasting Corporation
(DFO 800 Bakersfield, CA Kern Clear Channel Communications
(KXX 96.5 Bakersfield, CA Kern Clear Channel Communications
{(ZTK 970 Bakersfield, CA Kern Clear Channel Communications
(DFO 93.5 Delano, CA Kern Clear Channel Communications
(KDJ 105.3 Delano, CA Kern Clear Channel Communications
(RAB 106.1 Greenacres, CA Kern Clear Channel Communications
(TPl 103.1 Tehachapi, CA Kern* Concord Media Group
{FRB 91.3 Bakersfield, CA Kern Family Stations, Inc.
(AFY 1100 Bakersfield, CA Kern Gomez, Nelson F.
(M< 580 Fresno Fresno* Infinity Radio
(FRR 104.1 Woodlake, CA Tulare* lonosphere Broadcasting L P
(LOS 95.5 Los Angeles, CA Los Angeles* KLOS-FM Radio
(MAF 1050 Frazier Park, CA Kern KMAP Inc
(ERI 1180 Wasco, CA Kern KWSO Inc
(GEO 1230 Bakersfield, CA Kern L agniappe Broadcasting Inc
{GFM 1015 Bakersfield, CA Kern L agniappe Broadcasting Inc
W1 9.1 Bakersfield, CA Kern L otus Communications Corporation
(WAC 1490 Bakersfield, CA Kern L otus Communications Corporation
(CHJ 1010 Delano, CA Kern L otus Communi cations Corporation
(PSL 1029 McFarland, CA Kern L otus Communications Corporation
(TQX 90.1 Bakersfield, CA Kern Radio Bilingue, Inc.
MYX 92.5 Arvin, CA Kern Radio CampesinaInc
(BDS 1039 Taft, CA Kern Radio CampesinaInc
MYX 1310 Taft, CA Kern Radio CampesinaInc
{(WRU 940 Fresno Fresno* Radio Unica
(AXL 88.3 Greenacres, CA Kern Skyride Unlimited, Inc
(PRX 89.1 Bakersfield, CA Kern White Ash Broadcasting, Inc.

2 The Bakersfield, California Radio Metro consists of the following counties: In California; Kern.

* These stations have a reportable share in the Utica-Rome, New Y ork Radio Metro according to Arbitron or BIA.



NEWSPAPER VOICES

NAME

CIRCULATION

>5% OF DMA

PUBLICATION FREQUENCY

The Bakersfield Californian

72,853

Yes

M -Sat

1 CABLE VOICE
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SATELLITE STATION WAIVER REQUEST

The proposed transaction involves the transfer of control of The Ackerley Group,
Inc. (“Ackerley”) from its Shareholders to Clear Channel Communications, Inc. (“Clear
Channel”). Ackerley controls AK Media Group, Inc., licensee of KMTR(TV), Channel
16, Eugene, Oregon, KMTZ(TV), Channel 23, Coos Bay, Oregon, and KMTX-TV,
Channel 46, Roseburg, Oregon. KMTZ and KMTX-TV are operated as satellites of
KMTR pursuant to satellite waivers granted in 1991 and 1992, and authorization for
continued satellite operation granted in 1999. See Letter to AK Media Group, Inc. from
Barbara K. Kreisman, Chief, Video Services Division, Ref. 1800E1-LSS (March 12,
1999). Applicants seeking to transfer or assign satellite stations must demonstrate that
“the conditions warranting satellite status . . . prevail at the time of transfer or
assignment.” Television Satellite Stations, 6 FCC Rcd 4212, 4216 (1991). Based on
the showing made below, continuation of the KMTR satellite waivers is warranted.

Under its 1991 policy statement, the FCC presumes that a satellite proposal
serves the public interest if (i) there is no city grade contour overlap between the parent
and the satellite; (ii) the proposed satellite would serve an underserved area; and (iii) no
alternative operator is ready and able to purchase and operate the satellite as a full
service station. Id. at 4212. In 1999, the FCC noted that the continued operation of
KMTX-TV and KMTZ as satellites of KMTR was consistent with the satellite policy. In
the ensuing three years, the facts underlying this determination have not changed.

Regarding the first criterion, the attached contour map study demonstrates that
the KMTX-TV and KMTZ city grade contours do not overlap that of KMTR. See Exhibit

1, Contour Map. With respect to the second criterion, both satellite stations serve an



underserved area under the Commission’s “transmission test,” which considers an area
underserved if two or fewer full-service stations are licensed to the satellite station’s
community of license. In this instance, only one other full-service station (KCBY-TV) is
licensed to Coos Bay, the KMTZ community of license, and only two other stations
(KPIC(TV) and KTVC(TV)) are licensed to Roseburg, the KMTX community of license.

Finally, the attached statement from Brian E. Cobb, President of CobbCorp, LLC,
a broadcast brokerage and appraisal firm, demonstrates that no alternative operator
would be ready and able to purchase and operate the satellites as full-service stations,
thereby satisfying the third criterion. See Exhibit 2, Letter from Brian E. Cobb to Clay C.
Pendarvis, Chief, Television Branch (October 15, 2001). In the 1998 request for
continued satellite waiver, the broker concluded that no alternative operator would be
interested in operating KMTZ and KMTX-TV on a stand-alone basis.> Indeed, the
general downturn in the U.S. economy has had a negative impact on the broadcast
industry and made it even more difficult for television stations to be profitable. Similarly,
in the attached letter Mr. Cobb states that the satellite stations could not operate
successfully on a stand-alone basis.

Specifically, Mr. Cobb notes that due to rugged terrain, KMTZ and KMTX-TV
each cover a very small portion of the Eugene DMA, the 122" largest television market
in the country. Even if the two stations covered a larger portion of the market, they

would most likely not garner network affiliation agreements. The two stations would

! This information was determined by a search of the Commission’s CDBS Public
Access “Search for Station Information” database.

? Because the proposed transfer of control of KMTR and its satellite stations is part of a
merger transaction involving all of Ackerley, separate purchase offers for the stations
were not solicited.



therefore face the difficult task of competing against each other, and the other stations
in the market, as independents. This would make it extremely difficult for the stations to
generate sufficient advertising revenue to survive as stand-alone stations. Mr. Cobb
concludes that “[flor the stations to survive and provide service to their communities,
they should continue to operate as satellites of a viable sister facility.” In sum, in the
three years between the satellite waiver requests, there have been no changes in the
market that would alter the conclusion reached in 1999.
For all of the foregoing reasons, Clear Channel asserts that the continuation of

the satellite waiver for KMTZ and KMTX-TV is warranted under the satellite exception of

Note 5 of Section 73.3555.



Exhibit 1

Contour Map



KMTR PRINCIPAL COMMUNITY

KMTR NO OVERLAP WITH KMTX, KMTZ.rs2 Monday, October 15, 2001
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Exhibit 2

Letter from Brian E. Cobb to Clay C. Pendarvis, Chief, Television
Branch (October 15, 2001)



CobbCorp, LLC Brien E. Cabb, Pt

5811 Pelican Bay Blvd. Suite 210 ® Naples, Florida 34108
202-478-3737 ¢ Facsimile: 941-596-0660 ® briancobb@cobbcorp.tv

October 15, 2001

Mr. Clay C. Pendarvis

Chief - Television Branch

Federal Communications Commission
Portals li

445 12" Street, SW

Room #2-A662

Washington, DC 20554

Re:  Application for Transfer of Control of:

KMTR-TV, Eugene, Oregon
KMTZ-TV, Coos Bay, Oregon
KMTX-TV, Roseburg, Oregon

Dear Mr. Pendarvis:

In connection with the above referenced applications, | have been requested by the
parties thereto to supply you with information related to the continued operation of KMTZ-TV
and KMTX-TV as satellites of KMTR-TV. This letter addresses the feasibility of operating and
marketing KMTZ-TV and KMTX-TV as stand-alone operations rather than as satellites.

By way of background, | have more than thirty years of experience in the broadcast
industry as an owner, manager and broker of broadcast stations. | am the founder and
President of CobbCorp, LLC, and a former founder and managing director of Media Venture
Partners, both nationally recognized media brokerage and appraisal firms. | am responsible for
the brokerage and appraisal of television stations for CobbCorp, and, during the past fourteen
years, | have personally been involved in the brokerage of more television stations than any
other media broker in the United States. | served as the President of the National Association
of Media Brokers and regularly speak on industry panels.

| am familiar with the Eugene market and its surrounding television markets, am
knowledgeable of the signals of the television stations available in the market, and the level of
competition among them and other relevant market data. As a result, | have enough
knowledge to reach certain conclusions concerning KMTZ-TV and KMTX-TV’s positions in the
market.

Mergers, Acquisitions, Appraisals, Merchant Banking



CobbCorp, LLC

Mr. Clay C. Pendarvis
October 15, 2001
Page Two

There are 10 operating commercial television stations assigned to the Eugene DMA, the
122™ largest television market as defined by Nielsen.

KMTZ and KMTX are operated as satellites of KMTR as previously approved by the
FCC. With other stations in the market providing multiple signals, particularly the highest rated
station, it would be very difficult for KMTR and its satellites to viably compete.

If KMTZ and KMTX were converted to full service stations, it is highly probable that they
would be financially unsuccessful and at a significant competitive disadvantage. Coverage
maps of the stations show that they are unable to adequately cover the DMA due in part to
rugged terrain.

Even if it were possible for KMTZ-TV and KMTX-TV to serve a greater portion of the
market, they would have little prospect of garnering affiliation agreements with any of the
existing networks. If KMTZ-TV and KMTX-TV were forced to broadcast as independents,
competing against the other stations that currently serve the market would make their prospects
of survival slim.

As a result of an insufficient signal in the entire DMA, and the lack of any prospects of
any meaningful network affiliation, it is my opinion that KMTZ and KMTX could not generate
sufficient advertising revenue to operate successfully as stand-alone stations. For the stations
to survive and provide service to their communities, they should continue to operate as
satellites of a viable sister facility.

If you have any questions concerning the foregoing opinions, | will be available to
respond to them.

Sincerely,

Brian E. Cobb
President
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EUGENE EUGENE2.rs2 Tuesday, October 16, 2001
1 1 1 I 1 1 1
70__' - 123-3 1 1 leif’CI :fl 122 1 1 122
R o Q oo AR \ N
60 ] 0 ﬂr ]
‘ a 7~ ‘
04 % 3 [KFLY-cP]
] ] o) ]
04 \ ‘ .
. SR A <G \\ \ VI W N :kékT """""""""
0 KLOQ-FM
: 0O-FMKRKT-FM A 0\
20+ K'Q;KEJO Rk
| SLOCREorvallis
10 —tl24-30 77777777777777777777777777 A
041 [koDZ] bl
10+ ] ] 3
e euvee |
24" o
30—+ KMTR-DT
A TR"?(MT
40+ ‘ ‘
R T N e FEREE
50 [GREEN =1 MviM FM]
60 ] ]I ‘ !
] [MAP BY TL 10-16-01|
Q. ‘ ‘
70+ ‘
S S I SN A W = PP A Sy ST
km 60 40 20 0 20 40 60

s State Borders

mmmmm  (City Borders

mms  Lat/Lon Grid



EUGENE, OR TELEVISION DMA*

CALL COMMUNITY OF LICENSE COUNTY CHANNEL OWNER
MTZ Coos Bay, OR Coos 22 Clear Channel Communications, Inc. (proposed)
MTR Eugene, OR Lane 16 Clear Channel Communications, Inc. (proposed)
MTX Roseburg, OR Douglas 46 Clear Channel Communications, Inc. (proposed)
LR Eugene, OR Lane A California Oregon Broadcasting, Inc.
CBY Coos Bay, OR Coos 11 Fisher Broadcasting, Inc.
VAL Eugene, OR Lane 13 Fisher Broadcasting, Inc.
TVC Roseburg, OR Douglas 36 Johanna Broadcasting, Inc.
EZI Eugene, OR Lane 9 KEZI, Inc.
OAC Corvdlis, OR Benton 7 Oregon Public Broadcasting
EPB Eugene, OR Lane 28 Oregon Public Broadcasting
PC Roseburg, OR Douglas 4 South West Oregon TV Broadcasting Corp.

1 . . . .
The Eugene, Oregon television DMA consists of the following counties: In Oregon; Benton, Coos, Douglas, Lane.



EUGENE — SPRINGFIELD, OR RADIO M ETRO’

CALL SIGN FREQUENCY COMMUNITY OF LICENSE COUNTY OWNER
{EED 1600 Eugene, OR Lane Albany Radio Corp
(WVA 88.1 Eugene, OR Lane Assoc. Students of the University of Oregon
(DUK 104.7 Florence, OR Lane Clear Channel Communications
{ODZ 9.1 Eugene, OR Lane Clear Channel Communications
(PNW 1120 Eugene, OR Lane Clear Channel Communications
(CST 106.9 Florence, OR Lane Coast Broadcasting Company Incorporated
(CST 1250 Florence, OR Lane Coast Broadcasting Company Incorporated
(EHK 102.3 Brownsville, OR Linn* Cumulus Medialnc
(KTT 97.9 Eugene, OR Lane Cumulus Medialnc
(NRQ 95.3 Creswell, OR Lane Cumulus Medialnc
(&CR 1320 Eugene, OR Lane Cumulus Medialnc
(UGN 590 Eugene, OR Lane Cumulus Medialnc
(ZEL 96.1 Eugene, OR Lane Cumulus M edialnc
(QFE 88.9 Springfield, OR Lane Family Stations, Inc.
{LCC 89.7 Eugene, OR Lane Lane Community College
(KNU 93.1 Springfield, OR Lane McKenzie River Broadcasting
(KXO 1450 Eugene, OR Lane McKenzie River Broadcasting
(MGE U5 Eugene, OR Lane M cKenzie River Broadcasting
(CCR 1005 Cottage Grove, OR Lane O'Renick, Robert & Diane
(NND 1400 Cottage Grove, OR Lane O'Renick, Robert & Diane
{ZTU 660 Eugene, OR Lane Pamplin Communications Corporation
(RVM 91.9 Eugene, OR Lane School Dist. 43, Lane County, Oregon
(EUC 1055 Cottage Grove, OR Lane Signal Communications Incorporated
(WAX 911 Eugene, OR Lane State of Oregon
(ORE 1050 Springfield, OR Lane Support Christian Broadcasting
(KNX 840 Eugene, OR Lane Willamette Media Group

2 The Eugene — Springfield, Oregon radio metro consists of the following counties in Oregon; Lane.

* These stations have a reportable share in the Utica-Rome, New Y ork Radio Metro according to Arbitron or BIA.



FUNCTIONALLY EQUIVALENT ALBANY-CORVALLIS ORRADIOM ETRO®

CALL SIGN FREQUENCY COMMUNITY OF LICENSE COUNTY OWNER
(HPE 107.9 Albany, OR Linn Albany Radio Corporation
(WIL 790 Albany, OR Linn Albany Radio Corporation
(DUK 104.7 Florence, OR Lane* Clear Channel Communications, Inc.
(EXO 1240 Corvallis, OR Linn Clear Channel Communications, Inc.
(LY 1015 Corvallis, OR Linn Clear Channel Communications, Inc.
(KRZ 1003 Portland, OR Multnomah* Clear Channel Communications, Inc.
{LOC 1340 Corvallis, OR Linn Clear Channel Communications, Inc.
{LOC 106.1 Corvallis, OR Linn Clear Channel Communications, Inc.
{ODZ 99.1 Eugene, OR Lane* Clear Channel Communications, Inc.
(RKT 990 Albany, OR Linn Clear Channel Communications, Inc.
(RKT 99.9 Albany, OR Linn Clear Channel Communications, Inc.
(UGN 590 Eugene, OR Lane* Cumulus Licensing Corp.
(ZEL 96.1 Eugene, OR Lane* Cumulus Licensing Corp.
{(SHO 920 Lebanon, OR Linn Eads Broadcasting Corp.
{LVU 107.1 Sweet Home, OR Linn Educational Media Foundation
{GON 92.3 Portland, OR Multnomah* Entercom
(KSN 1520 Oregon City, OR Clackamas* Entercom
(RSK 105.1 Sdem, OR Marion Entercom
(UFO 1011 Portland, OR Multnomah* Infinity Radio
(WIP 880 Ddllas, OR Polk Jupiter Communications Corporation
(MGE 9.5 Eugene, OR Lane* M cKenzie River Broadcasting
(OAC 550 Corvallis, OR Linn Oregon Public Broadcasting
{(BVR 88.7 Corvallis, OR Linn Oregon St. Board of Higher Education
XPC 1037 Lebanon, OR Linn Portland Broadcasting, LLC
XM 95.5 Portland, OR Multnomah* Rose City Radio Corporation
(FIR 1370 Sweet Home, OR Linn Shae Enterprises, Inc.

3 The functionally equivalent Albany-Corvallis, Oregon radio market consists of geographically proximate stations with intersecting principal community

contours.

* These stations have a reportable share in the functionally equivalent Albany-Corvallis, Oregon radio market according to Arbitron.



NEWSPAPER VOICES

NAME

CIRCULATION

>5% OF DMA

PUBLICATION FREQUENCY

Eugene Register-Guard

82,820

Yes

M-Sat; S

1 CABLE VOICE




ATTACHMENT 7



CORVALLIS MARKET CORVALLIS MARKET CREATION MAP.rs2 Monday, October 15, 2001

I I / -123-30 I -123-15 -1-00

[ORANGE = 5 Mv/M AM| ‘ ‘
40 + I &Y / SN . .

Féur Cabin Coghef
KHPE : /
30—+ ‘

7.
Sunset Landjia¢g

.\ Orrs Corner
. \Clow Corner

Liberty

Rosedale

40 T : \ KDL‘JK'FM : Harrysburg
44-15 | | | | I o |
I I I I | I I I I
km 40 30 20 10 0 10 20 30 40
Map Footer

mmmmmm State Borders s City Borders mmms Lat/Lon Grid



ATTACHMENT 8



FAIRBANKS

RADIO-TV

Tuesday, October 16, 2001
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FAIRBANKS AK TELEVISION DMA*

CALL COMMUNITY OF LICENSE COUNTY CHANNEL OWNER
JINP North Pole, AK Fairbanks 4 Evangelistic AlaskaMission
TVF Fairbanks, AK Fairbanks 11 Clear Channel Communications, Inc. (proposed)
ATN Fairbanks, AK Fairbanks 2 Smith Broadcasting Group, Inc.
FXF Fairbanks, AK Fairbanks 7 TananaValley TV Company
UAC Fairbanks, AK Fairbanks 9 University of Alaska

The Fairbanks, Alaskatelevision DMA consists of the following counties: In Alaska, Fairbanks.



FUNCTIONALLY EQUIVALENT FAIRBANKS AK RADIOM ETRO?

CALL SIGN FREQUENCY COMMUNITY OF LICENSE COUNTY OWNER
(AK 970 Fairbanks, AK Fairbanks Clear Channel Communications, Inc.
(AK 102.5 Fairbanks, AK Fairbanks Clear Channel Communications, Inc.
(KED 104.7 Fairbanks, AK Fairbanks Clear Channel Communications, Inc.
(AKQ 101.1 Fairbanks, AK Fairbanks Clear Channel Communications, Inc.
(NP 1170 North Pole, AK Fairbanks Evangelistic Alaska Mission
(NP 100.3 North Pole, AK Fairbanks Evangelistic Alaska Mission
(CBF 820 Fairbanks, AK Fairbanks New Northwest Broadcasters
{FAR 660 Fairbanks, AK Fairbanks New Northwest Broadcasters
(UWL 103.9 College, AK Fairbanks New Northwest Broadcasters
(WLF 98.1 Fairbanks, AK Fairbanks New Northwest Broadcasters
XLR 95.9 Fairbanks, AK Fairbanks New Northwest Broadcasters
YSC 96.9 Fairbanks, AK Fairbanks Northern Radio, Inc.

(SUA 915 Fairbanks, AK Fairbanks University of Alaska
(UAC 89.9 Fairbanks, AK Fairbanks University of Alaska
JJAM 630 Nenana, AK Y ukon Koyukuk Voicefor Christ

2 The functionally equivalent Fairbanks, Alaska radio market consists of geographically proximate sations with intersecting principal community
contours.



NEWSPAPER VOICES

NAME

CIRCULATION

>5% OF DMA

PUBLICATION FREQUENCY

Fairbanks Daily News-Miner

16,205

Yes

M-Sat; S

1 CABLE VOICE
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FAIRBANKS
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FRESNO Fresno.rs2 Monday, October 15, 2001
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FRESNO — VISALIA, CA TELEVISION DMA*

CALL COMMUNITY OF LICENSE COUNTY CHANNEL OWNER
FSN Fresno, CA Fresno 30 ABC, Inc.
NXT Visdia CA Tulare 49 Diocese of Fresno Ed. Corporation
GPE Fresno, CA Fresno a7 Clear Channel Communications, Inc. (proposed)
GMC Clovis, CA Fresno 43 Gary M. CocolaFamily Trust, Gary M. Cocola Trustee
FTV Hanford, CA Kings 21 KFTV License Partnership, G.P.
SEE Fresno, CA Fresno 24 KSEE Licensg, Inc.
MPH Fresno, CA Fresno 26 Pappas Telecasting, Inc.
PXF Porterville, CA Tulare 61 Paxson Communications License Company, L.L.C.
NSO Merced, CA Merced 51 Sainte51, L.P.
MSC Sanger, CA Fresno 59 Sanger Telecasters, Inc.
AlL Fresno, CA Fresno 53 Trans America Broadcasting Corp.
VPT Fresno, CA Fresno 18 Valley Public Television, Inc.

1 The Fresno — Visalia, Californiatelevision DMA consists of the following counties: In California; Fresno, Kings, Madera, Mariposa, Merced, Tulare.



FRESNO, CA RADIO METRO?

CALL SIGN FREQUENCY COMMUNITY OF LICENSE COUNTY OWNER
{LBN 105.1 Auberry, CA Fresno L otus Communications Corporation
(OOR 790 Clovis, CA Fresno Viacom International Inc
{(ZFO 9.1 Clovis, CA Fresno Entravision Communications Company LLC
(EZL 96.7 Fowler, CA Fresno Clear Channel Communications
(ALZ 102.7 Fresno, CA Fresno Clear Channel Communications
(AVT 1680 Fresno, CA Fresno RAK Communications Inc
{BIF 900 Fresno, CA Fresno Gore-Overgaard Broadcasting, Inc.
{CBL 1340 Fresno, CA Fresno Clear Channel Communications
(EYQ 980 Fresno, CA Fresno Association for Community Education
(FIG 1430 Fresno, CA Fresno Big Dawg Broadcasting
(GST 1600 Fresno, CA Fresno L otus Communications Corporation
(RV 1510 Fresno, CA Fresno Gore-Overgaard Broadcasting, Inc.
(IFX 95.7 Fresno, CA Fresno M ondosphere Broadcasting
(IWL 99.3 Fresno, CA Fresno Ostlund, John Edward
MGV 97.9 Fresno, CA Fresno Viacom International Inc
(ML 580 Fresno, CA Fresno Viacom International Inc
{OQO 101.9 Fresno, CA Fresno Viacom International Inc
(RNC 105.9 Fresno, CA Fresno Viacom International Inc
(SKE 93.7 Fresno, CA Fresno Viacom International Inc
(VR 1011 Fresno, CA Fresno Viacom International Inc

{(WRU A0 Fresno, CA Fresno Radio Unica

XEX 1550 Fresno, CA Fresno RAK Communications Inc

(YNQO 1300 Fresno, CA Fresno Spanish Catholic Radio

(KPW 94.3 Kerman, CA Fresno Big Broadcast of ArizonaLLC
(MAK 100.3 Orange Cove, CA Fresno Smith, Richard B.

{(WOL 1055 San Joaguin, CA Fresno M ondosphere Broadcasting

(FSR 90.7 Fresno, CA Fresno California State University

(FNO 90.3 Fresno, CA Fresno Family Stations, Inc.

(FCF 88.1 Fresno, CA Fresno Fresno Free College Foundation
(UGS 620 Hanford, CA Kings P& C Broadcasting

{MPH 1075 Hanford, CA Kings Pappas Telecasting

(RZR 1037 Hanford, CA Kings Clear Channel Communications
(HOT 1250 Madera, CA Madera* Entravision Communications Company LLC
(MMM 107.1 Madera, CA M adera* L otus Communi cations Corporation
(AAT 103.1 Oakhurst, CA M adera* Cdif-Sierra Corp

(LVY 91.1 Fairmead, CA M adera* White Ash Broadcasting, Inc.
{RDU 1130 Dinuba, CA Tulare Clear Channel Communications
(SOF 98.9 Dinuba, CA Tulare Clear Channel Communications
(BOS 94.9 Tulare, CA Tulare Clear Channdl Communications
{FSO 92.9 Visdia, CA Tulare Clear Channel Communications
{(FRR 104.1 Woodlake, CA Tulare Mondosphere Broadcasting

2 The Fresno, Californiaradio metro consists of the following counties in California; Fresno, Kings, Tulare.

* These stations have a reportable share in the Fresno, California Radio Metro according to Arbitron or BIA



NEWSPAPER VOICES

NAME CIRCULATION >5% OF DMA PUBLICATION FREQUENCY
The Fresno Bee 156,466 Yes M-Sat; S
VisdiaTimes-Delta 29,513 Yes M -Sat

1 CABLE VOICE
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MONTEREY - SALINAS Salinas - Monterey.rs2 Monday, October 15, 2001
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MONTEREY - SALINAS CA TELEVISION DMA*

CALL COMMUNITY OF LICENSE COUNTY CHANNEL OWNER
ION Monterey, CA Monterey 46 Clear Channel Communications, Inc. (proposed)
SME Monterey, CA Monterey 67 Entravision Holdings, L.L.C.
SBW Salinas, CA Monterey 8 Hearst-Argyle Stations, Inc.
CAH Watsonville, CA Santa Cruz 25 KTEH-TV Foundation
CBA Salinas, CA Monterey 35 Seal Rock Broadcasters, L.L.C.

The Monterey - Salinas, Californiatelevision DMA consists of the following counties: In California; Monterey, San Benito, Santa Cruz.



MONTEREY — SALINAS— SANTA CRUZ, CA RADIOM ETRO’

CALL SIGN FREQUENCY COMMUNITY OF LICENSE COUNTY OWNER
(TEE 103.9 Seaside, CA Monterey Bi-Coastal MediaLLC
{IDD 630 Monterey, CA Monterey Buckley Broadcasting Corporation
(WAV 96.9 Monterey, CA Monterey Buckley Broadcasting Corporation
{MJO 9.7 Marina, CA Monterey Clear Channel Communications
{OCN 105.1 Pacific Grove, CA Monterey Clear Channel Communications
{DON 1025 Salinas, CA Monterey Clear Channel Communications
{TOM 100.7 Salinas, CA Monterey Clear Channel Communications
{TOM 1380 Salinas, CA Monterey Clear Channel Communications
{TXX 1460 Salinas, CA Monterey Clear Channel Communications
(LOK 99.5 Greenfield, CA Monterey Entravision Communications Company LLC
(SES 107.1 Seaside, CA Monterey Entravision Communications Company LLC
(SES 700 Soledad, CA Monterey Entravision Communications Company LLC
(FRS 89.9 Soledad, CA Monterey Family Station, Inc.
(AZU 90.3 Pacific Grove, CA Monterey Foundation of CA State Univ. Monterey Bay
{(BOQ 95.5 Camd, CA Monterey J& M Broadcasting Inc
(KMC 880 Salinas, CA Monterey Monterey County Broadcasters
(BTU 1017 Camd, CA Monterey New Wave Broadcasting LP
(MBY 104.3 Gonzales, CA Monterey New Wave Broadcasting LP
{CbU 935 Hollister, CA San Benito* New Wave Broadcasting LP
(HIF 93.7 Felton, CA Santa Cruz New Wave Broadcasting LP
(PIC 1075 Freedom, CA Santa Cruz New Wave Broadcasting LP
(USE 88.9 Santa Cruz, CA Santa Cruz Pataphysical Broadcasting Foundation, Inc.
(SRK 540 Carmd Vdley, CA Monterey People's Radio Inc
{NRY 1240 Monterey, CA Monterey People's Radio Inc
{LVM 89.7 Prunedale, CA Monterey Prunedal e Educational Association
(HDC 90.9 Chualar, CA Monterey Radio Bilingue, Inc.
(SEA 107.9 Greenfield, CA Monterey Radio CampesinaInc
{(RKC 102.1 King City, CA Monterey Radio Del Rey Inc
(RKC 1490 King City, CA Monterey Radio Del Rey Inc
< 91.9 Pebble Beach, CA Monterey Robert Louis Stevenson School
(RML 1410 Camd, CA Monterey Wisdom Broadcasting
(ZSL 93.9 King City, CA Monterey Wolfhouse Radio Group Inc
(CTY 980 Salinas, CA Monterey Wolfhouse Radio Group Inc
(HMZ 97.9 Salinas, CA Monterey Wolfhouse Radio Group Inc
(RAY 1035 Sdlinas, CA Monterey Wolfhouse Radio Group Inc
(TGE 1570 Sdlinas, CA Monterey Wolfhouse Radio Group Inc
(HNZ 106.3 Soledad, CA Monterey Wolfhouse Radio Group Inc
(OMY 1340 LaSelvaBeach, CA SantaCruz Zwerling Broadcasting Systems
{(SCO 1080 Santa Cruz, CA Santa Cruz Zwerling Broadcasting Systems

2 The Monterey — Salinas — Santa Cruz, California radio metro consists of the following counties in California; Monterey, Santa Cruz.

* These stations have a reportable share in the Monterey-Salinas-Santa Cruz, Califnornia Radio Metro according to Arbitron or BIA.



NEWSPAPER VOICES

NAME CIRCULATION % OF DMA PUBLICATION FREQUENCY
The Monterey County 35,077 Yes M-Sat; S
Sdlinas Californian 19,409 Yes M-Sat

1 CABLE VOICE
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SANTA ROSA Santa Rosa.rs2 Tuesday, October 16, 2001
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SAN FRANCISCO — OAKLAND — SAN JOSE, CA TELEVISION DMA®

CALL COMMUNITY OF LICENSE COUNTY CHANNEL OWNER
PIX San Francisco, CA San Francisco 5 CBS Broadcasting, Inc.
TLN Novato, CA Marin 68 Christian Communications Chicagoland
FTY Santa Rosa, CA Sonoma 50 Clear Channel Communications, Inc. (proposed)
PST Valgo, CA Solano 66 Golden Link TV, Inc.
DTV San Francisco, CA San Francisco 14 KDTV License Partnership, G.P.
GO San Francisco, CA San Francisco 7 KGO Television, Inc.
NTV San Jose, CA SantaClara 11 KNTV Licenseg, Inc.
BWB San Francisco, CA San Francisco 20 KOFY-TV Licensg, Inc.
QED San Francisco, CA San Francisco 9 KQED, Inc.
TEH San Jose, CA SantaClara 54 KTEH-TV Foundation
TVU Oakland, CA Alameda 2 KTVU Partnership
ICU San Jose, CA SantaClara 36 KTVU Partnership
TSF San Francisco, CA San Francisco 26 Lincoln Broadcasting Co., A Cal. Ltd Partner
MTP San Francisco, CA San Francisco 32 Minority Television Project
TNC Concord, CA Contra Costa 12 Pappas Concord Partners
FWU Fort Bragg, CA Mendocino 8 Pappas Concord Partners
RCB Cotati, CA Sonoma 22 Rural California Broadcasting Corp.
CNS San Francisco, CA San Francisco 38 SAH Acquisition Corporation ||
CSM San Mateo, CA San Mateo 60 San Mateo County Community College District
STS San Jose, CA SantaClara 48 Telemundo of Northern CA Lic. Corp.
RON San Francisco, CA San Francisco 4 Y oung Broadcasting of San Francisco, Inc.

! The San Francisco — Oakland — San Jose, Californiatelevision DMA consists of the following counties: In California; Alameda, Contra Costa, Lake,
Marin, Mendocino, Napa, San Francisco, San Mateo, Santa Clara, Solano, Sonoma.



SAN FRANCISCO, CA RADIO METRO?

CALL SIGN FREQUENCY COMMUNITY OF LICENSE COUNTY OWNER
(MKY 1310 Oakland, CA Alameda ABC Radio Incorporated
(GO 810 San Francisco, CA San Francisco ABC Radio Incorporated
(SFO 560 San Francisco, CA San Francisco ABC Radio Incorporated
KIQ 1017 Livermore, CA Alameda Alta Broadcasting Company
UIC 95.3 Vacaville, CA Solano AltaBroadcasting Company
{(CKC 1480 Concord, CA Contra Costa American Radio Brokers Inc/SFO
(DYA 1190 Valgo, CA Solano Baybridge Communications LLC
(BBF 89.1 | SantaRosa, CA Sonoma Bilingual Broadcasting Foundation, Inc.
(DFC 102.1 San Francisco, CA San Francisco Bonneville International Corporation
OIT 96.5 San Francisco, CA San Francisco Bonneville International Corporation
OIT 1260 San Francisco, CA San Francisco Bonneville International Corporation
(ZQzZ 95.7 San Francisco, CA San Francisco Bonneville International Corporation
(DIA 1640 Vallgo, CA Solano Catholic Radio Network LLC
(CNL 104.9 Fremont, CA Alameda Clear Channel Communications
(ABL 960 Oakland, CA Alameda Clear Channel Communications
(NEW 910 Oakland, CA Alameda Clear Channel Communications
(FIO 921 Walnut Creek, CA Contra Costa Clear Channel Communications
q[e] 1013 San Francisco, CA San Francisco Clear Channel Communications
UsQ 98.1 San Francisco, CA San Francisco Clear Channel Communications
(KSF 1037 San Francisco, CA San Francisco Clear Channel Communications
(MEL 106.1 San Francisco, CA San Francisco Clear Channel Communications
(YLD 94.9 San Francisco, CA San Francisco Clear Channel Communications
(80 92.3 San Jose, CA SantaClara Clear Channel Communications
{(LVR 91.9 Santa Rosa, CA Sonoma Educational Media Foundation
(EAR 106.9 San Francisco, CA San Francisco Family Stations Inc
{(SOL 98.9 San Francisco, CA San Francisco Hispanic Broadcasting Corporation
{(ZOL 99.1 Santa Cruz, CA Santa Cruz* Hispanic Broadcasting Corporation
(BLX 1029 Berkeley, CA Alameda Inner City Broadcasting Corporation
VTO 1400 Berkeley, CA Alameda Inner City Broadcasting Corporation
QI 1510 San Rafael, CA Marin Mt Wilson FM Broadcasters
(EST 1450 San Francisco, CA San Francisco Multicultural Radio Broadcasting Incorporated
(ATD 990 Pittsburg, CA Contra Costa Radio Unica
QI 1010 San Francisco, CA San Francisco Radio Unica
{(SFB 100.7 San Rafael, CA Marin Salem Communications Corporation
(FAX 1100 San Francisco, CA San Francisco Salem Communications Corporation
{(XJO 9.7 Alameda, CA Alameda Spanish Broadcasting System
{(FOC 104.5 San Francisco, CA San Francisco Susguehanna Radio Corporation
{NBR 630 San Francisco, CA San Francisco Susquehanna Radio Corporation
(SAN 107.7 San Mateo, CA San Mateo Susquehanna Radio Corporation
(TCT 1050 San Mateo, CA San Mateo Susquehanna Radio Corporation
(FFC 97.7 LosAltos, CA SantaClara Susquehanna Radio Corporation

2 The San Francisco, California Radio Metro consists of the following counties: In California; Alameda, Contra Costa, Marin, Napa, San Francisco, San
Mateo, Santa Clara, Solano, Sonoma.

* These stations have a reportable share in the San Francisco, California Radio Metro according to Arbitron or BIA.



SAN FRANCISCO, CA RADIO M ETRO®

CALL SIGN FREQUENCY COMMUNITY OF LICENSE COUNTY OWNER
{(CBS 740 San Francisco, CA San Francisco Viacom International Inc
{FRC 990.7 San Francisco, CA San Francisco Viacom International Inc
{FRC 610 San Francisco, CA San Francisco Viacom International Inc
ATS 105.3 San Francisco, CA San Francisco Viacom International Inc
{LLC 97.3 San Francisco, CA San Francisco Viacom International Inc
YCY 1550 San Francisco, CA San Francisco Viacom International Inc
YCY 93.3 San Francisco, CA San Francisco Viacom International Inc
(RCB 911 Santa Rosa, CA Sonoma Rural California Broadcasting Corp.

3 The San Francisco, California Radio Metro consists of the following counties: In California; Alameda, Contra Costa, Marin, Napa, San Francisco, San
Mateo, Santa Clara, Solano, Sonoma.



SACRAMENTO, CA RADIO METRO?

CALL SIGN FREQUENCY COMMUNITY OF LICENSE COUNTY OWNER
{(FBK 1530 Sacramento, CA Sacramento Clear Channel Communications, Inc.
(GBY 92.5 Sacramento, CA Sacramento Clear Channel Communications, Inc.
(HYL 1011 Auburn, CA Placer Clear Channel Communications, Inc.
(STE 650 Rancho Cordova, CA Sacramento Clear Channel Communications, Inc.
{OWL 1490 S. Lake Tahoe, CA El Dorado Commonweslth
(RLT 939 S. Lake Tahoe, CA El Dorado Commonwealth
(BMB 1035 Sacramento, CA Sacramento Diamond Radio
(LVS 9.3 GrassValey, CA Nevada Educational Media
(CTC 1320 Sacramento, CA Sacramento Entercom
(DND 107.9 Sacramento, CA Sacramento Entercom
(RXQ 985 Sacramento, CA Sacramento Entercom
(&EG 96.9 Sacramento, CA Sacramento Entercom
(SS] 94.7 Fair Oaks Sacramento Entercom
(HHZ 104.3 Davis, CA Yolo Entravision Communications
(RCX 99.9 Marysville, CA Y uba* Entravision Communications
(RRE 1019 Shingle Springs, CA El Dorado Entravision Communications
(SQR 1240 Sacramento, CA Sacramento Entravision Communications
(ZSA 9.1 Placerville, CA El Dorado Entravision Communications
MYC 1410 Marysville, CA Y uba* Huth, Tom
(AHI 950 Auburn, CA Placer Immaculate Heart
(SMH 1620 Auburn, CA Placer Immacul ate Heart
(HTK 1140 Sacramento, CA Sacramento Infinity Broadcasting
NCI 105.1 Sacramento, CA Sacramento Infinity Broadcasting
(RAK 1470 Sacramento, CA Sacramento Infinity Broadcasting
(SFM 1025 Woodland, CA Yolo Infinity Broadcasting
{(XOA 93.7 Roseville, CA Placer Infinity Broadcasting
{YMX 96.1 Sacramento, CA Sacramento Infinity Broadcasting
{ZZO 1005 Sacramento, CA Sacramento Infinity Broadcasting
{THO 590 S. Lake Taho, CA El Dorado KIDD
(JAY 1430 Sacramento, CA Sacramento KJAY LLC
{LIB 1110 Roseville, CA Placer Multicultural Broadcasting
(XX 1690 Roseville, CA Placer Multicultural Broadcasting
{(NCO 830 Grass Vdley, CA Nevada Nevada Country
(LNA 1055 Dunnigan, CA Yoo Pacific Spanish Network
(TTA 97.9 Esparto, CA Yoo Pacific Spanish Network
10Q 1030 Folsom, CA Sacramento Royce International Broadcasting
{(WOD 106.5 Sacramento, CA Sacramento Royce International Broadcasting
(HA 710 Carmichadl, CA Sacramento Salem Communications Corp.

(TKZ 1380 Sacramento, CA Sacramento Salem Communications Corp.

4 The Sacramento, California Radio Metro consists of the following counties: In California; El Dorado, Nevada, Placer, Sacramento, Y olo.

* These stations have a reportable share in the Sacramento, California Radio Metro according to Arbitron or BIA.



SANTA RosA, CA RADIO METRO®

CALL SIGN FREQUENCY COMMUNITY OF LICENSE COUNTY OWNER
(FGY 92.9 Healdsburg, CA Sonoma Emerald City Radio
MGG 97.7 Monte Rio, CA Sonoma Emerald City Radio
(SRO 1350 Santa Rosa, CA Sonoma Emerald City Radio
XFX 1017 Santa Rosa, CA Sonoma Emerald City Radio
(RSH 98.7 Middletown, CA Lake* Independent Broadcasting
(SXY 95.9 Healdsburg, CA Sonoma I ndependent Broadcasting
{TOB 1490 Petaluma, CA Sonoma Kim Broadcasting Corp.
(RRE 1460 Santa Rosa, CA Sonoma M oon Broadcasting Corp.
(GRF 100.9 Calistoga, CA Napa* Moonbeam Inc.
JzY 93.7 Sebastapol, CA Sonoma Redwood Empire
{ZST 100.1 Santa Rosa, CA Sonoma Redwood Empire
{(MHX 104.1 Windsor, CA Sonoma Results Radio
(RPQ 104.9 Rohnert Park, CA Sonoma Results Radio

5 The Santa Rosa, California Radio Metro consists of the following counties: In California; Sonoma

* These stations have a reportable share in the Santa Rosa, California Radio Metro according to Arbitron or BIA.



NEWSPAPER VOICES

NAME

CIRCULATION

% OF DMA

PUBLICATION FREQUENCY

San Francisco Examiner & Chronicle

420,685

Yes

M-Sat; S

1 CABLE VOICE
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BINGHAMTON Binghamton.rs2 Monday, October 15, 2001
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BINGHAMTON, NY TELEVISION DMA*

CALL COMMUNITY OF LICENSE COUNTY CHANNEL OWNER
VT Binghamton, NY Broome 34| Clear Channel Communications, Inc. (proposed)
/BNG Binghamton, NY Broome 12 | Gateway Communications, Inc.
/ICZ Binghamton, NY Broome 40 | Stainless Broadcasting, L.P.
JSKC Binghamton, NY Broome 46 | WSKG Pub. Telecommunications Council

1 The Binghamton, New Y ork television DMA consists of the following counties: In New Y ork; Broome, Chenango, Delaware, Tioga.



BINGHAMTON, NY RADIO METRO?

CALL SIGN FREQUENCY COMMUNITY OF LICENSE COUNTY OWNER
VIYN 94.7 Deposit, NY Broome BanJo Communications Group
VAAL 9.1 Binghamton, NY Broome Citadel Communications Corporation
VHWK 9.1 Binghamton, NY Broome Citadel Communications Corporation
VKOP 1360 Binghamton, NY Broome Citadel Communications Corporation
VNBF 1290 Binghamton, NY Broome Citadel Communications Corporation
VYOS 104.1 Chenango Bridge, NY Broome Citadel Communications Corporation
VINR 680 Binghamton, NY Broome Clear Channel Communications
VENE 1430 Endicott, NY Broome Clear Channel Communications
VMRV 105.7 Endicott, NY Broome Clear Channel Communications
VBBI 1075 Endwell, NY Broome Clear Channel Communications
VMXW 103.3 Vestal, NY Broome Clear Channel Communications
VKGB 925 Susguehanna, NY Chenango* Clear Channel Communications
VY XL 97.3 Ithaca, NY Tompkins* Eagle Communications
VCDW 1005 Conklin, NY Broome Equinox Broadcasting Corp
NVCII 885 Spencer, NY Tioga Family Life Ministries, Inc.
VIFF 90.1 Binghamton, NY Broome Jesusis King Communications, Inc.
VHRW 90.5 Binghamton, NY Broome State University of NY at Binghamton
VEBO 1330 Owego, NY Oswego* TiogaMedia
VATS 960 Sayre, PA Bradford* WATS Broadcasting Inc
VAVR 102.1 Waverly, NY Westchester* WATS Broadcasting Inc
VLTB 1017 Johnson City, NY Broome WEBO Radio Inc
VSKG 89.3 Binghamton, NY Broome WSK G Pub. Telecommunications Council
VSQX 915 Binghamton, NY Broome WSKG Pub. Telecommunications Council

2 The Binghamton, New Y ork Radio Metro consists of the following counties: In New Y ork; Broome, Tioga.

* These stations have a reportable share in the Binghamton, New Y ork Radio Metro according to Arbitron or BIA



NEWSPAPER VOICES

NAME

CIRCULATION

>5% OF DMA

PUBLICATION FREQUENCY

Binghamton Press & Sun-Bulletin

62,830

Yes

M-Sat; S

1 CABLE VOICE
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ROCHESTER Rochester.rs2 Monday, October 15, 2001
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ROCHESTER, NEW YORK TELEVISION DMA*

CALL COMMUNITY OF LICENSE COUNTY CHANNEL OWNER
WHUF Rochester, NY Monroe 31 BS& L Broadcasting, Inc.
WOKR Rochester, NY Monroe 13 Clear Channel Communications, Inc. (proposed)
WHEC Rochester, NY Monroe 10 Hubbard Broadcasting, Inc.
WROC Rochester, NY Monroe 8 Nexstar Broadcasting Council of Rochester, L.L.C.
WXXI Rochester, NY Monroe 21 WX X1 Public Broadcasting Council

1 The Rochester, New Y ork Television DMA consists of the following countiesin New York: Livingston, Monroe, Ontario, Wayne.




ROCHESTER, NEW YORK RADIOM ETRO®

CALL SIGN FREQUENCY COMMUNITY OF LICENSE COUNTY OWNER
WZXV 99.7 Palmyra, NY Wayne Calvary Chapel - Finger Lakes
WNVE 95.1 Honeoye Falls, NY Monroe Clear Channel Communications
WKGS 106.7 Irondeguoit, NY Monroe Clear Channel Communications
WHAM 1180 Rochester, NY Monroe Clear Channel Communications
WHTK 1280 Rochester, NY Monroe Clear Channel Communications
WVOR 1005 Rochester, NY Monroe Clear Channel Communications
WISY 102.3 Canandaigua, NY Ontario Clear Channel Communications
WLCL 107.3 South Bristol Township, NY Ontario Clear Channel Communications
WLGZ 990 Rochester, NY Monroe Crawford Broadcasting Company
WDCZ 102.7 Webster, NY Monroe Crawford Broadcasting Company
WBTA 1490 Batavia, NY Genesee Doran, Kevin
WBBF 93.3 Avon, NY Livingston Entercom
WBBF 950 Rochester, NY Monroe Entercom
WBEE 925 Rochester, NY Monroe Entercom
WBZA 98.9 Rochester, NY Monroe Entercom
WCIY 88.9 Canandaigua, NY Ontario Family Life Ministries, Inc.
WFRW 88.1 Webster, NY Monroe Family Stations, Inc.

WGCC 90.7 Batavia, NY Genesee Genesee Community College

WGMC 90.1 Greece, NY Monroe Greece Central Schoal District

WXXI 915 Rochester Monroe Greece Central School District
WWWG 1460 Rochester, NY Monroe HHH Broadcasting

WLOF 1017 Attica, NY Wyoming* Holy Family Communications

WFLK 101.7 Geneva, NY Ontario M.B. Communications Inc

WMHN 89.3 Webster, NY Monroe Mars Hill Broadcasting Company, Inc.
WDNY 93.9 Dansville, NY Livingston Miller Media Inc

WDNY 1400 Dansville, NY Livingston Miller Medialnc

WBER 90.5 Rochester, NY Monroe Monroe B.O.C.E.S. #1

WDKX 103.9 Rochester, NY Monroe Monroe County Broadcasting Co., LTD
WJIZR 105.9 Rochester, NY Monroe R B LeeRust

WYSL 1040 Avon, NY Livingston Radio Livingston Ltd

WITR 89.7 Henrietta, NY Monroe Rochester Institute of Technology
WGSU 89.3 Geneseo, NY Livingston State University of New Y ork

WBSU 89.1 Brockport, NY Monroe State University of New York

WCGR 1550 Canandaigua, NY Ontario The Radio Group

WGVA 1240 Geneva, NY Ontario The Radio Group

WLLW 99.3 Seneca Falls, NY Seneca* The Radio Group

WNYR 98.5 Waterloo, NY Seneca* The Radio Group

WRUR 885 Rochester, NY Monroe University of Rochester Broadcast Corporation
WZNE 94.1 Brighton, NY Monroe Viacom International Inc

WCMF 96.5 Rochester, NY Monroe Viacom International Inc

WPXY 97.9 Rochester, NY Monroe Viacom International Inc

WRMM 101.3 Rochester, NY Monroe Viacom International Inc

WNNR 1035 Sodus, NY Wayne Waynco Radio Inc

WASB 1590 Brockport, NY Monroe Wolfe, David L.

WMJQ 1055 Brockport, NY Monroe Wolfe, David L.

WRSB 1310 Canandaigua, NY Ontario Wolfe, David L.

2 The Rochester, New Y ork Radio Metro consists of the following countiesin New York: Genesee, Livingston, Monroe, Ontario, Orleans, and Wayne.

* These stations have a reportable share in the Rochester, New Y ork Radio Metro according to Arbitron or BIA.




NEWSPAPER VOICES

NAME

CIRCULATION

>5% OF DMA

PUBLICATION FREQUENCY

Rochester Democrat and Chronicle

203,992

Yes

Mon-Sat; S

1 CABLE VOICE
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SANTA BARBARA Santa Barbara - Santa Maria.rs2 Wednesday, October 17, 2001
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ATTACHMENT 22



SANTA BARBARA — SANTA MARIA — SAN LUIS OBISPO, CALIFORNIA - TELEVISION DMA®

CALL COMMUNITY OF LICENSE COUNTY CHANNEL OWNER
(6(0) SantaMaria, CA Santa Barbara 12 Clear Channel Communications, Inc. (proposed)
PMR Santa Barbara, CA Santa Barbara 33 Coast TV
TAS San Luis Obispo, CA San L uis Obispo 33 Raul & Consuelo Palazuelos
SBY San Luis Obispo, CA San L uis Obispo 6 SIL of Cdifornia
EYT Santa Barbara, CA Santa Barbara 3 Smith Broadcasting of SantaBarbara, Ltd

! T he Santa Barbara-Santa Maria-San Luis Obispo, Californiatelevision DMA consists of the following counties: In California; Santa Barbara and San Luis
Obispo.



SANTA MARIA - LOMPOC, CALIFORNIA - RADIOM ETRO?

CALL SIGN FREQUENCY COMMUNITY OF LICENSE COUNTY OWNER
(DIS 710 Los Angeles L os Angeles* ABC
{(BOX 104.1 Lompoc, CA Santa Barbara American General Media
(PAT 95.7 Orcutt, CA Santa Barbara American General Media
(RQK 1003 Lompoc, CA Santa Barbara American General Media
(TME 1410 Lompoc, CA Santa Barbara Blackhawk Communications Incorporated
CUHL 1440 SantaMaria, CA Santa Barbara Blackhawk Communications Incorporated
(SMA 1240 SantaMaria, CA Santa Barbara Clear Channel Communications
(SMY 106.7 Lompoc, CA Santa Barbara Clear Channel Communications
(SNI 1025 SantaMaria, CA Santa Barbara Clear Channel Communications
XEM 99.1 SantaMaria, CA Santa Barbara Clear Channel Communications
(RUZ 103.3 SantaBarbara Santa Barbara* Cumulus Licensing Corp.
MGQ 87.5 SantaBarbara Santa Barbara* Eagles Enterprises, Inc.
DI 1055 Guadaupe, CA Santa Barbara Emerald Wave Media
(TAF 1600 SantaMaria, CA Santa Barbara Emerald Wave Media
INX 1070 Los Angeles, CA L os Angeles* Infinity Radio
(WSR 92.5 Paso Robles, CA San L uis Obispo* L agniappe Broadcasting, Inc.
(SBQ 1480 SantaMaria, CA Santa Barbara Lazer Broadcasting Corporation
WSz 1051 Lompoc, CA Santa Barbara New Century AZLLC
(Svv 96.7 Solvang, CA Santa Barbara Pacific Coast Broadcasting
(GDF 660 Orcutt, CA Santa Barbara Radio Reps Inc
(WWV 106.1 Santa Margarita, CA San L uis Obispo* Salishury Radio, LLC
XTZ 95.3 Pismo Beach, CA San L uis Obispo* Winsum Media, LLC

2 The Santa Maria - Lompoc, Californiaradio metro consists of the following counties: In California; Santa Barbara.

*These stations have a reportable share in the Santa Maria-Lompoc, California Radio Metro according to Arbitron or BIA.



SAN LUIS OBISPO, CALIFORNIA - RADIOM ETRO®

CALL SIGN FREQUENCY COMMUNITY OF LICENSE COUNTY OWNER
Q0 104.5 Atascadero, CA San L uis Obispo American General Media
(KJC 9.1 San Luis Obispo, CA San Luis Obispo American General Media
(WSR 92.5 Paso Robles, CA San L uis Obispo American Genera Media
(Wwyv 106.1 SantaMargarita, CA San Luis Obispo American General Media
(ZzOzZ 93.3 San Luis Obispo, CA San L uis Obispo American Genera Media
SR 96.1 San Luis Obispo, CA San L uis Obispo Clear Channel Communications
(STT 1013 Los Osos, CA San Luis Obispo Clear Channel Communications
(URQ 107.3 Grover Beach, CA San Luis Obispo Clear Channel Communications
(VEC 920 San Luis Obispo, CA San L uis Obispo Clear Channel Communications
(PRL 1230 Paso Robles, CA San L uis Obispo Dellar Survivor Trust
{LRM 97.1 San Luis Obispo, CA San Luis Obispo GT MedialLLC
(OTR 94.9 Cambria, CA San L uis Obispo Howard, Bruce
(WSR 92.5 Paso Robles, CA San L uis Obispo* L agniappe Broadcasting, Inc.
{(LMM 9.1 Morro Bay, CA San L uis Obispo Lazer Broadcasting Corporation
{LUN 103.1 Paso Robles, CA San L uis Obispo Lazer Broadcasting Corporation
{JDJ 1030 San Luis Obispo, CA San Luis Obispo Pacific Spanish Network
(KOM 1280 Arroyo Grande, CA San Luis Obispo Pamplin Communications Corporation
(GLW 1340 San Luis Obispo, CA San L uis Obispo RocGlo Communications
(KAL 99.7 Morro Bay, CA San L uis Obispo Salisbury Broadcasting Corporation
(KJL 1400 San Luis Obispo, CA San L uis Obispo San L uis Obispo Bcg
XDz 1005 Templeton, CA San L uis Obispo Winsum MediaLLC
XTZ 95.3 Pismo Beach, CA San L uis Obispo Winsun MediaLLC

3 The San Luis Obispo, California radio metro consists of the following counties: In California; San Luis Obispo.

* These stations have a reportable share in the San Luis Obispo, California Radio Metro according to Arbitron or BIA.



NEWSPAPER VOICES

NAME CIRCULATION | >5% OF DMA PUBLICATION FREQUENCY
San L uis Obispo Tribune 42,866 Yes M-Sat; S
Santa Barbara News-Press 44,869 Yes M-Sat; S
SantaMaria Times 19,490 Yes M-Sat; S

1 CABLE VOICE
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SYRACUSE, NEW YORK - TELEVISION DMA*

CALL COMMUNITY OF LICENSE COUNTY CHANNEL OWNER
JIXT Syracuse, NY Onondaga 9 Clear Channel Communications, Inc. (proposed)
/CNY Syracuse, NY Onondaga 24 Public BC Council of Central NY
INYS Syracuse, NY Onondaga 43 RKM Media, Inc.
/STM Syracuse, NY Onondaga 3 WSTM License Subsidiary, Inc.
JSYT Syracuse, NY Onondaga 68 WSYT LicenseeL.P.
JTVH Syracuse, NY Onondaga 5 WTVH License, Inc.

! The Syracuse, New Y ork television DMA consists of the following counties: In New Y ork; Cayuga, Cortland, Madison, Oneida West, Onondaga, Oswego,
Seneca, Tompkins, Y ates.



SYRACUSE, NEW YORK - RADIO METRO?

CALL SIGN FREQUENCY COMMUNITY OF LICENSE COUNTY OWNER
VBXL 90.5 Baldwinsville, NY Onondaga Baldwinsville Central School District
VFBL 1050 Baldwinsville, NY Onondaga Buckley Broadcasting Corporation
VSEN 9.1 Baldwinsville, NY Onondaga Buckley Broadcasting Corporation
VITC 88.9 Cazenovia, NY M adison Cazenovia College
VAQX 95.7 Manlius, NY Onondaga Citadel Communications Corporation
VLTI 1059 Syracuse, NY Onondaga Citadel Communications Corporation
VNSS 1260 Syracuse, NY Onondaga Citadel Communications Corporation
VNTQ 93.1 Syracuse, NY Onondaga Citadel Communications Corporation
VPHR 106.9 Auburn, NY Cayuga* Clear Channel Communications
VXBB 1051 DeRuyter, NY Madison Clear Channel Communications
VHEN 620 Syracuse, NY Onondaga Clear Channel Communications
VSYR 570 Syracuse, NY Onondaga Clear Channel Communications
VWHT 107.9 Syracuse, NY Onondaga Clear Channel Communications
VYYY 94.5 Syracuse, NY Onondaga Clear Channel Communications
VBBS 104.7 Fulton, NY Oswego Clear Channel Communications
VRCU 90.1 Hamilton, NY Madison Colgate University
VDCW 1390 Syracuse, NY Onondaga Crawford Broadcasting Company
VSIV 1540 E. Syracuse, NY Onondaga Fox, Craig
VOLF 1490 Syracuse, NY Onondaga Fox, Craig
VVOA 1039 Mexico, NY Oswego Fox, Craig
VOLF 96.7 Oswego, NY Oswego Fox, Craig
NTKW 99.5 Bridgeport, NY Madison Galaxy Communications
VKRL 100.9 N. Syracuse, NY Onondaga Galaxy Communications
VTLA 1200 N. Syracuse, NY Onondaga Galaxy Communications
VKRH 106.5 Minetto, NY Oswego Galaxy Communications
VSGO 1440 Oswego, NY Oswego Galaxy Communications
VTKV 1055 Oswego, NY Oswego Galaxy Communications
VZUN 102.1 Phoenix, NY Oswego Galaxy Communications
VSCP 1017 Pulaski, NY Oswego Galaxy Communications
VSCP 1070 Sandy Creek, NY Oswego Galaxy Communications
VCNY 91.3 Syracuse, NY Onondaga Public Broadcasting Council of Central NY
VFRG 104.3 Utica, NY Oneida* Regent Communications
VLZW 98.7 Utica, NY Oneida* Regent Communications
VSUC 90.5 Cortland, NY Cortland* State University of New York
VRVD 90.3 Syracuse, NY Onondaga State University of New Y ork
VXXE 90.5 Fenner, NY M adison Syracuse Community Radio, Inc.
VAER 88.3 Syracuse, NY Onondaga Syracuse University
VMCR 106.3 Oneida, NY Madison Warren Broadcasting Co Inc
VMCR 1600 Oneida, NY Madison Warren Broadcasting Co Inc
NVIPZ 89.1 Syracuse, NY Onondaga WJPZ Radio, Inc.

NZZZ 1300 Fulton, NY Oswego Zinkhann, David

2 The Syracuse, New Y ork Radio Metro consists of the following counties: In New Y ork; Madison, Onondaga, Oswego.

* These stations have areportable share in the Syracuse, New Y ork Radio Metro according to Arbitron or BIA.



UTICA - ROME, NY RADIO METRO®

CALL SIGN FREQUENCY COMMUNITY OF LICENSE COUNTY OWNER
VNRS 1420 Herkimer, NY Herkimer Arjuna Broadcasting Corp
VXUR 92.7 Herkimer, NY Herkimer ArjunaBroadcasting Corp
VAQX 95.7 Manlius, NY Onondaga* Citadel
VNTQ 93.1 Syracuse, NY Onondaga* Citadel
VADR 1480 Remsen, NY Oneida Clear Channel Communications
VLFH 1230 Little Falls, NY Herkimer Clear Channel Communications
VOUR 96.9 Utica, NY Oneida Clear Channel Communications
VOWB 1055 Little Falls, NY Herkimer Clear Channel Communications
VOWZ 97.9 Whitesboro, NY Oneida Clear Channel Communications
VRFM 93.5 Remsen, NY Oneida Clear Channel Communications
VRNY 1350 Rome, NY Oneida Clear Channel Communications
VSKS 1025 Rome, NY Oneida Clear Channel Communications
VUTQ 1550 Utica, NY Oneida Clear Channel Communications
wWVC 100.7 Utica, NY Oneida Educational Media Foundation
VBRV 1013 Boonville, NY Oneida Flack Broadcasting Group LLC
VBRV 900 Boonville, NY Oneida Flack Broadcasting Group LLC
VKLL 94.9 Frankfort, NY Herkimer Galaxy Communications
VRCK 107.3 Utica, NY Oneida Galaxy Communications
VTLB 1310 Utica, NY Oneida Galaxy Communications
VVHC 915 Herkimer, NY Herkimer Herkimer County Community College
VIV 101.9 Cherry Vdley, NY Otsego* Midwest Broadcasting
VUNY 89.5 Utica, NY Oneida Public BC Council of Central NY, Inc.
VFRG 104.3 Utica, NY Oneida Regent Communications, Inc.
VIBX 950 Utica, NY Oneida Regent Communications, Inc.
VLZW 98.7 Utica, NY Oneida Regent Communications, Inc.
VODZ 96.1 Rome, NY Oneida Regent Communications, Inc.
VRUN 1150 Utica, NY Oneida Regent Communications, Inc.
VBGK 99.7 Newport Village, NY Herkimer Roser Communications
VBUG 1570 Amsterdam, NY M ontgomery* Roser Communications
VBUG 1011 Fort Plain, NY M ontgomery* Roser Communications
VRVN 91.9 Utica, NY Oneida State University of New Y ork
VHCL 88.7 Clinton, NY Oneida Trustees of Hamilton College
VPNR 90.7 Utica, NY Oneida Utica College
VMCR 1600 Oneida, NY M adison* Warren Broadcasting
VMCR 106.3 Oneida, NY M adison* Warren Broadcasting

3 The Utica— Rome, New Y ork Radio Metro consists of the following counties: In New Y ork; Herkimer, Oneida.

* These stations have a reportable share in the Utica-Rome, New Y ork Radio Metro according to Arbitron or BIA.



NEWSPAPER VOICES

NAME CIRCULATION | >5% OF DMA PUBLICATION FREQUENCY
Syracuse Post-Standard/Herald 92,812 M -Sat; Yes M-Sat; S
Journal/Herald American 188922 S

1 CABLE VOICE
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UTicA, NY TELEVISION DMA*!

CALL COMMUNITY OF LICENSE COUNTY CHANNEL OWNER
JUTR Utica, NY Oneida 20 Clear Channel Communications, Inc. (proposed)
/EXV Utica, NY Oneida 33 Quorum Broadcasting Company
J/KTV Utica, NY Oneida 2 Smith Broadcasting Group, Inc.

1 The Utica, New York television DMA consists of the following counties: In New Y ork; Herkimer, Oneida, Otsego.



UTICA - ROME, NY RADIO METRO?

CALL SIGN FREQUENCY COMMUNITY OF LICENSE COUNTY OWNER
VNRS 1420 Herkimer, NY Herkimer Arjuna Broadcasting Corp
VXUR 92.7 Herkimer, NY Herkimer ArjunaBroadcasting Corp
VAQX 95.7 Manlius, NY Onondaga* Citadel
VNTQ 93.1 Syracuse, NY Onondaga* Citadel
VADR 1480 Remsen, NY Oneida Clear Channel Communications
VLFH 1230 Little Falls, NY Herkimer Clear Channel Communications
VOUR 96.9 Utica, NY Oneida Clear Channel Communications
VOWB 1055 Little Falls, NY Herkimer Clear Channel Communications
VOWZ 97.9 Whitesboro, NY Oneida Clear Channel Communications
VRFM 93.5 Remsen, NY Oneida Clear Channel Communications
VRNY 1350 Rome, NY Oneida Clear Channel Communications
VSKS 1025 Rome, NY Oneida Clear Channel Communications
VUTQ 1550 Utica, NY Oneida Clear Channel Communications
wWVC 100.7 Utica, NY Oneida Educational Media Foundation
VBRV 1013 Boonville, NY Oneida Flack Broadcasting Group LLC
VBRV 900 Boonville, NY Oneida Flack Broadcasting Group LLC
VKLL 94.9 Frankfort, NY Herkimer Galaxy Communications
VRCK 107.3 Utica, NY Oneida Galaxy Communications
VTLB 1310 Utica, NY Oneida Galaxy Communications
VVHC 915 Herkimer, NY Herkimer Herkimer County Community College
VIV 101.9 Cherry Vdley, NY Otsego* Midwest Broadcasting
VUNY 89.5 Utica, NY Oneida Public BC Council of Central NY, Inc.
VFRG 104.3 Utica, NY Oneida Regent Communications, Inc.
VIBX 950 Utica, NY Oneida Regent Communications, Inc.
VLZW 98.7 Utica, NY Oneida Regent Communications, Inc.
VODZ 96.1 Rome, NY Oneida Regent Communications, Inc.
VRUN 1150 Utica, NY Oneida Regent Communications, Inc.
VBGK 99.7 Newport Village, NY Herkimer Roser Communications
VBUG 1570 Amsterdam, NY M ontgomery* Roser Communications
VBUG 1011 Fort Plain, NY M ontgomery* Roser Communications
VRVN 91.9 Utica, NY Oneida State University of New Y ork
VHCL 88.7 Clinton, NY Oneida Trustees of Hamilton College
VPNR 90.7 Utica, NY Oneida Utica College
VMCR 1600 Oneida, NY M adison* Warren Broadcasting
VMCR 106.3 Oneida, NY M adison* Warren Broadcasting

2 The Utica— Rome, New Y ork Radio Metro consists of the following counties: In New Y ork; Herkimer, Oneida.

* These stations have a reportable share in the Utica-Rome, New Y ork Radio Metro according to Arbitron or BIA.



SYRACUSE, NEW YORK - RADIO METRO®

CALL SIGN FREQUENCY COMMUNITY OF LICENSE COUNTY OWNER
VBXL 90.5 Baldwinsville, NY Onondaga Baldwinsville Central School District
VFBL 1050 Baldwinsville, NY Onondaga Buckley Broadcasting Corporation
VSEN 9.1 Baldwinsville, NY Onondaga Buckley Broadcasting Corporation
VITC 88.9 Cazenovia, NY M adison Cazenovia College
VAQX 95.7 Manlius, NY Onondaga Citadel Communications Corporation
VLTI 1059 Syracuse, NY Onondaga Citadel Communications Corporation
VNSS 1260 Syracuse, NY Onondaga Citadel Communications Corporation
VNTQ 93.1 Syracuse, NY Onondaga Citadel Communications Corporation
VPHR 106.9 Auburn, NY Cayuga* Clear Channel Communications
VXBB 1051 DeRuyter, NY Madison Clear Channel Communications
VHEN 620 Syracuse, NY Onondaga Clear Channel Communications
VSYR 570 Syracuse, NY Onondaga Clear Channel Communications
VWHT 107.9 Syracuse, NY Onondaga Clear Channel Communications
VYYY 94.5 Syracuse, NY Onondaga Clear Channel Communications
VBBS 104.7 Fulton, NY Oswego Clear Channel Communications
VRCU 90.1 Hamilton, NY Madison Colgate University
VDCW 1390 Syracuse, NY Onondaga Crawford Broadcasting Company
VSIV 1540 E. Syracuse, NY Onondaga Fox, Craig
VOLF 1490 Syracuse, NY Onondaga Fox, Craig
VVOA 1039 Mexico, NY Oswego Fox, Craig
VOLF 96.7 Oswego, NY Oswego Fox, Craig
NTKW 99.5 Bridgeport, NY Madison Galaxy Communications
VKRL 100.9 N. Syracuse, NY Onondaga Galaxy Communications
VTLA 1200 N. Syracuse, NY Onondaga Galaxy Communications
VKRH 106.5 Minetto, NY Oswego Galaxy Communications
VSGO 1440 Oswego, NY Oswego Galaxy Communications
VTKV 1055 Oswego, NY Oswego Galaxy Communications
VZUN 102.1 Phoenix, NY Oswego Galaxy Communications
VSCP 1017 Pulaski, NY Oswego Galaxy Communications
VSCP 1070 Sandy Creek, NY Oswego Galaxy Communications
VCNY 91.3 Syracuse, NY Onondaga Public Broadcasting Council of Central NY
VFRG 104.3 Utica, NY Oneida* Regent Communications
VLZW 98.7 Utica, NY Oneida* Regent Commu nications
VSUC 90.5 Cortland, NY Cortland* State University of New York
VRVD 90.3 Syracuse, NY Onondaga State University of New Y ork
VXXE 90.5 Fenner, NY M adison Syracuse Community Radio, Inc.
VAER 88.3 Syracuse, NY Onondaga Syracuse University
VMCR 106.3 Oneida, NY Madison Warren Broadcasting Co Inc
VMCR 1600 Oneida, NY Madison Warren Broadcasting Co Inc
NVIPZ 89.1 Syracuse, NY Onondaga WJPZ Radio, Inc.

NZZZ 1300 Fulton, NY Oswego Zinkhann, David

3 The Syracuse, New Y ork Radio Metro consists of the following counties: In New Y ork; Madison, Onondaga, Oswego.

* These stations have areportable share in the Syracuse, New Y ork Radio Metro according to Arbitron or BIA.



NEWSPAPER VOICES

NAME CIRCULATION | >5% OF DMA PUBLICATION FREQUENCY
Herkimer Evening Telegram 6,271 Yes M -Sat
Oneonta Daily Star 19,312 Yes M -Sat
Utica Observer-Dispatch 53,762 Yes M-Sat; S

1 CABLE VOICE
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The Present Difficulty in Selling

Radio and Television Stations

I ntroduction

At the start of 2000 and continuing for the first three quarters of that year, the
radio and television industries were showing strong growth, mirroring, at least, the
growth in the overall economy. In fact, the growth in radio industry’s revenues was
noticeably exceeding the growth in the economy and its advertisng media competitors.
As aresult, the buying and selling of especially radio stations, and television stations to a
lesser extent, was very vibrant with stations selling for high prices. Groups, having ready
access to financing, were all eager to grow and take advantage of potentia efficiencies.

That optimism about the future in both radio and television soon turned to
concern at the end of 2000, when advertisng growth slowed markedly. The radio
industry saw their first negative month of revenue growth in December of 2000, and the
television industry also saw weakening in their revenue streams. The television industry
is also confronted by a slow acceptance of digital television receivers, leading to great
apprehension and concern by broadcasters as to their required investments to convert to
this new technology. As a result, the enthusiasm of buying radio and television stations
waned and the number and total value of the stations sold noticeably decreased.

Then came the devastating effects on September 11" and the subsequent military
actions. With the general negative economic effects brought on by those events, the
advertising marketplace almost disappeared. Concern about consumer spending led to
many advertisers immediately stopping or slowing up planned campaigns. Coupled with

the complete lack of advertising in the days following the events, and the additional costs
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associated with reporting those events, many radio and television groups experienced a
significant blow to their profitability.

As aresult, the outlook for buying and selling radio and television stations in the
near future is very bleak, as there remains a cloud over these industries. Until the
economy and advertising marketplace rebounds for a sustained period, not likely until the
end of 2002, that cloud will not be lifted.

The purpose of this paper isto review the present status of the radio and television
station-trading marketplace. We will first review the most recent history of the number
and value of these sales. We then examine the advertising marketplace and its prospects
for growth in the near term, for these expectations play a central role in the buying and
sdling of these stations. Similarly important, and discussed next, is the available
financing for these acquisitions, also very tied to the overall economic growth and health
of the advertising marketplace. From that foundation, we can then conclude with our

thoughts on the station transaction marketplace for the next few years.

Level of Transactions

While the number and value of radio stations sold increased steadily during the
early 1990s, nobody expected the tremendous surge in radio station activity brought on
by the Telecommunications Act of 1996. That frenzied pace continued through most of
2000 as the economy continued to show strong growth and radio advertising grew even
faster. Figure 1 shows the number of stations sold from 1991 through the 3" quarter of
2001. For comparison purpose we also include the total number of stations during the
first three quarters of 2000. Figure 2 shows the value of the stations sold for each of

these years, along with the totals for the first three-quarters of 2000 and 2001.
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Figure 1
# of Radio Stations Sold
1991 — 39 Qtr. 2001

|03 Qtr. Total mFull Year |

2500 - 2,250
' 2,157

2,000 - 1,794

1,705

1,410

1,500 - 1,255 1,259

1,194

1,000 -

%

500 ~

1991 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001

Source: BIA Media Access Pro™.

Figure 2
Radio Station Transaction Volume
1991 — 3 Qtr. 2001

|03Qtrs Total mFull Year | N
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Source: BIA Media Access Pro™.




As shown above, there has been a significant downturn in the number and values
of radio stations sold in the present year. Where in the past three years, there has been no
less than 1,700 radio stations sold each year, the number of radio stations sold in the first
three-quarters in 2001 has been less than two-thirds of that level, and almost 20% less
than the corresponding number of radio stations sold during the first three-quarters of last
year.

The decline is even more pronounced when the total value is compared with
previous years. So far, the value of the radio stations sold is 17.6% of the value sold in all
of 2000, and 15.4% of the value sold in all of 1999. Even when compared to just the first
three-quarters of 2000, this year’'s three-quarters total value is only 18.9% of the total for
the corresponding period for last year. Clearly, potential buyers of radio stations are
holding back until the economy and advertisng marketplace shows some life for a
sustained period.

Turning now to the sales of television stations, Figure 3 shows the number of
television stations sold form 1991 through the first three quarters of 2001, while Figure 4

shows the total values of these sales during that time span.
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Figure 3
# of Television Station Sold
1991 — 39 Qtr. 2001
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Television Station Transaction Volume
1991 — 39 Qtr. 2001
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Here again, there is a pronounced decrease in the number and value of television
stations sold so far in 2001 as compared to the numbers and values sold in the most
recent years. For the past two years, the number of television stations sold hovered
around the 150-station level. So far the 56 stations sold this year only corresponds to less
than 40% of that level. The decrease in value is even more pronounced as the total value
for the first three-quarters of 2001 only represents about one-fifth the value of all of last
year, with most of last year’s value originating in the first three quarters.

Anocther indicator of the ailing station trading marketplace is the estimated
multiples at which stations are trading. These are the commonly used benchmarks of a
station’s sales price to its existing cash flow and are used to evaluate proposed and
consummated transactions. A recent Kagan World Media newsletter reported that the
multiples for radio and television station deals so far this year is at a five-year low.* As
they conclude, “[S]luggish ad revenue have led to buyers lack of confidence in
aggressive deal forecasts and an unwillingness to pay the deal multiples of years past.”?

While the decline in multiples was most pronounced in the larger markets, the smaller

markets still continue to have consistently lower multiples.®

Advertising Growth (Decline)
As the above quote notes, the prospects for advertising growth has had a
tremendous impact on the lack of attractiveness in purchasing radio and television

stations. Even before the September 11" events, the radio and television stations were

! “Radio, TV Deal Multiplesat Five-Year Low,” Kagan B-Sats, Volume 5, N. 7, October 5, 2001.
2 I bid.
3 Ibid.
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experiencing a slowdown in revenues. Through the first eight months the radio industry
saw their revenues decrease 7%.* Television was seeing similar conditions, with one
indicator being the decrease in the amount of sales in the network up-front marketplace
concluded in the summer of 2001.

This decrease in advertising sales revenues was even more pronounced than the
contraction in the overall economy, which in the second quarter of this year eked out a
small real growth rate. Advertisers, seeing profits shrink and the outlook for consumer
spending to follow downward, started to cut back on their advertising expenditures. For
television stations this was especially troubling as automobile advertising was severely
decreased®, and this segment of advertising being the most significant area. Decreases in
other consumer based advertising budgets also hit television and radio stations hard.

Given this reliance on automobile and other consumer based advertisers, it is hard
to imagine a quick rebound given the poor state of the economy, the events of September
11", and the subsequent military actions. Unemployment is expected to increase over the
next few months, and as a result, consumer spending is expected to be curtailed. The
2001 Christmas buying season was expected to be disappointing and now that
expectation is even more likely. Hence, many do not expect a meaningful rebound in
consumer spending until at least the 2™ quarter of next year. Advertisers, very wary of
these dire prospects for consumer spending, will be very hesitant to start new campaigns.

Many other analysts have aready made their own predictions on the expected

sluggishness of the radio and television advertising marketplace. Jack Meyers recently

4 Radio Advertising Bureau, October 10, 2001 news release.

° See Kevin Downey, “Detroit pulling $s out of network upfront,” www.medialifemagaine.com,

June 1, 2001.
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announced that he expects a 7.4% decrease in total advertising, with television seeing a
9% decrease.® Morgan Stanley Dean Witter’s analyst, Richard Bilotti, sees a 4% decline
in television station advertising revenue for all of 2002.” The lack of any growth in

advertising will dissuade many buyers of radio and television stations.

Financing Marketplace

Tied to the uncertainty in the advertisng marketplace is the reluctance of lending
ingtitutions and other capital sources to provide funding for further acquisitions. One
method used to finance acquisitions in recent years was to trade stock of a public
company. With the decrease in values in the stock market, this method is much less
attractive, and thus, less available for acquisition purposes.

Also less forthcoming are senior debt sources, especially banks. Many of these
banks that have been active in lending for broadcast acquisitions now hold loans that are
technically in default due to the recent downturns in the economy and advertising
marketplace. Consequently, these and other lending institutions have to be more cautious
in providing new financing. One indicator of that added caution is the fact that banks now
are only lending up to five times the station’s cash flows where previously that maximum
amount was six times. Banks do not want to jeopardize as much with any one acquisition.

Where this lack of funding is most problematic is the funding of new companies,
some headed by minorities and women, which do not have the “track record” of success.

Without some examples of successfully acquiring and running stations, these individuals

6 Ken Liebeskind, “Long Term Outlook Brightens for Ad Sales’ Media Daily News, MediaPost,
October 3, 2001.
! Diane Mermigas, “ Q4 Scatter: All Bets are Off,” Electronic Media, October 8, 2001.
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will have the most difficulty in securing needed financing during this period of added

uncertainty.

Station Transaction M ar ketplace

With the lack of funding and the general malaise surrounding the advertising
marketplace, it is no wonder that the level of station activity has slowed considerably. To
make the needed investment in acquiring new stations, operators and their lenders must
feel comfortable that they can grow their revenues or find substantial cost savings. With
the economic conditions present before September 11" and the aftermath of those events,
the likelihood of strong revenue growth in the near future (six to twelve months) is quite
remote.

In addition to the uncertainty surrounding the economy, there is additional
uncertainty surrounding the digital transition for television stations. For many reasons,
there has not been a strong acceptance of digital receivers by consumers even in areas
where there are many digital stations on the air. Consequently, there is a considerable
amount of anxiety of broadcasters that have not yet built out or turned on their digital
facilities. Many of these broadcasters, especialy in the mid-sized and smaller markets
(ranked 51 and above), are facing investments that represent a large portion of their
overall value. Moreover, these broadcasters do not see any additional revenues from these
considerable investments, at least in the next few years until there are enough households
that are able to view these signals.

What this all results in is a marketplace with very little activity and very little
expectation that the activity will pick up soon. Everyone involved in the acquisition of

radio and television stations will need to see a consistent recovery for a period of timein
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the economy as a whole, and especially in the advertising marketplace, before they are
willing to take new chances. While this conclusion is true for radio and television stations
in markets of all sizes, it is especially true for television stations in the mid-sized and
smaller markets facing the digital transition.

Assuming that the resilient American economy does rebound by the middle of
2002, and that advertisers soon follow, it is possible that the buying and selling of radio
and television stations will also subsequently recover. There may be opportunities at that
time, in the fall and winter of 2002, for potential buyers to take advantage of local and
national combinations of radio and television stations, in part, created by expected
relaxations of FCC ownership rules. Concurrently, as the banks and other lending
ingtitutions work through their troubled portfolios, they too may be interested in
financing certain acquisitions. Buying and selling radio and television stations could be

an active undertaking by the end of 2002, but certainly not before then.
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