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Description of the Assignee

The assignee, Classical South Florida, is a Florida nonprofit corporation, organized
exclusively for charitable and educational purposes under Section 501(c)(3) of the
Internal Revenue Code of 1986, as amended (the “Code™).

Classical South Florida (CSF) produces and acquires programming of community value
and combines these programs into nonprofit radio services of the highest educational,
informational and cultural quality for broadcast to the people of southern Florida. The
mission of CSF is to enrich the minds and nourish the spirits of the communities it serves
through the medium of radio.

CSF is a nonprofit subsidiary of American Public Media Group (APMG), which is also a
nonprofit corporation organized under Section 501(c)(3) of the Code. APMG possesses
few of the typical indicia of ownership and has limited powers, in that it is a nonprofit
parent support organization under Section 509(a)(3) of the Code. APMG provides CSF
with funding and other resources consistent with the support organization requirements of
the Code; although it has sufficient control of CSF to qualify as a parent organization by
virtue of its ability to elect the trustees of CSF, it does not own CSF.

The day-to-day activities of CSF and virtually all other corporate actions are controlled
by the CSF Board of Trustees. Trustees of CSF are elected by APMG, but by the express
terms of CSF’s Bylaws, at least 66% of the trustees of CSF must be residents of Florida
and must be recommended for election by the CSF Board, and a majority of the trustees
of CSF must be residents of the listening area of WXEL FM, the station to be assigned.

As described in Exhibit 15, CSF operates WKCP 89.7 FM in Miami (and its translator,
W270AD 101.9 FM in West Palm Beach) pursuant to a Public Service Operating
Agreement with APMG. APMG owns WKCP and W270AD.

CSF is one of three nonprofit educational radio broadcasters supported by American
Public Media Group. The other two, as shown in Exhibit 15, are Minnesota Public Radio
and Southern California Public Radio.



