Rule 73.3555

MULTIPLE OWNERSHIP COMPLIANCE SHOWING FOR THE
TRINITY BROADCASTING NETWORK

Community Of Nielsen Market

Call Sign Channel License Market Rank Households Share
WTBY-TV 54 NY, Poughkeepsie  New York City, NY 1 7,375,530 6.692%
KTBN-TV 40 CA, Santa Ana Los Angeles, CA 2 5,536,430 5.023%
WWTO-TV 35 IL, LaSalle Chicago, IL 3 3,430,790 3.113%
WGTW-TV 48 NJ, Burlington Philadelphia, PA 4 2,925,560 2.654%
KDTX-TV 58 TX, Dallas Dallas-Fort Worth, TX 7 2,336,140 2.120%
WHSG-TV 63 GA, Monroe Atlanta, GA 9 2,097,220 1.903%
KTBW-TV 20 WA, Seattle Seattle-Tacoma, WA 13 1,701,950 1.544%
KPAZ-TV 21 AZ, Phoenix Phoenix, AZ 14 1,660,430 1.507%
WDLI-TV 17 OH, Canton Cleveland, OH 16 1,541,780 1.399%
WHFT-TV 45 FL, Miami Miami-Fort Lauderdale, FL 17 1,522,960 1.382%
WTGL-TV 52 FL, Cocoa Orlando-Daytona Beach-Melbrn, FL 20 1,345,700 1.221%
KNMT 24 OR, Portland Portland, OR 23 1,099,890 0.998%
WCLJ-TV 42 IN, Bloomington Indianapolis, IN 25 1,053,750 0.956%
WPGD-TV 50 TN, Hendersonville  Nashville, TN 30 927,500 0.842%
WWRS-TV 52 WI, Mayville Milwaukee, WI 33 880,390 0.799%
WTJIP-TV 60 AL, Gadsden Birmingham, AL 40 716,520 0.650%
WHRE(TV) 17 VA, Virginia Beach  Norfolk-Portsmth-Newpt News, VA 42 704,810 0.639%
WBUY-TV 40 MS, Holly Springs Memphis, TN 44 657,670 0.597%
KTBO-TV 14 OK, Oklahoma City  Oklahoma City, OK 45 655,400 0.595%
KNAT-TV 23 NM, Albuquerque Albuquerque-Santa Fe, NM 46 653,680 0.593%
WKOI-TV 43 IN, Richmond Dayton, OH 59 513,610 0.466%
KDOR-TV 17 OK, Bartlesville Tulsa, OK 61 510,480 0.463%
WMPV-TV 21 AL, Mobile Mobile-Pensacola, FL 62 501,130 0.455%
KAAH-TV 26 HI, Honolulu Honolulu, HI 72 414,960 0.377%
WELF-TV 23 GA, Dalton Chattanooga, TN 86 354,230 0.321%
WMCF-TV 45 AL, Montgomery Montgomery-Selma, AL 116 245,090 0.222%
KTAJ-TV 16 MO, St. Joseph St. Joseph, MO 201 45,840 0.042%
Trinity Aggregate Total 41,409,440 37.572%

National Total 110,213,910 100.0%

TBN Total Under Rule 73.3555(d)(2)(i) */ 20,704,720 18.786%

*/ The UHF Discount section of multiple ownership Rule 73.3555(d)(2)(i) states: "National audience reach means
the total number of television households in the Nielsen Designated Market Areas (DMAS) in which the relevant
stations are located divided by the total national television households as measured by DMA data at the time of a
grant, transfer, or assignment of a license For purposes of making this calculation, UHF television stations shall
be attributed with 50 percent of the television households in their DMA Market."

+/ WHRE(TV), Virginia Beach, Virginia, is programmed by Trinity pursuant to a Time Brokerage Agreement with the
licensee, Copeland Channel 21, LLC.

+/



